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Preface and acknowledgements 

 

Already at a young age I had a fascination for the variety of cultures in the world. I 

grew up and went to school in a neighborhood of Amsterdam that accommodated 

many different cultures. My group of friends has always been a mix of people with 

different cultural backgrounds. In 2002 I travelled to a non-western country for the 

first time, namely Indonesia. The experience I had there with the local culture and my 

background in Amsterdam made me decide to study Cultural Anthropology and 

Sociology of non-Western Societies. During this study I developed another 

fascination for the emergence of new media and their particular influence on society. I 

decided to write my bachelor thesis on the relation between social networking sites 

and the end-user’s self-reflection. In the meanwhile I had made an inspiring four-

month trip through West-Africa, during which my interest for other cultures had only 

grown. After a short time of reconsidering my interests I decided to explore the field 

of new media and their cultural interpretation by doing the master New Media and 

Digital Culture. During this master I met four other students with whom I shared an 

affinity with the African continent. Under the passionate supervision of Geert Lovink 

who directed us to the field of ICT4D and moreover to the critique on it, we created a 

plan to do a joint fieldwork in Uganda in which all five of us had the space to research 

our individual interests. We all had different interests and different perspectives on 

these complex issues. Our different researches combined could therefore give an 

encompassing and critical insight in phenomena that were often approached from 

policy-driven and top-down perspectives. I was especially interested in how a 

developing society made use of a new technology, in particular the Internet, that 

opened doors to the globalizing world. Already in West-Africa  my attention was 

taken by people in Internet cafés that seemed to use the Internet for other reasons than 

I would have imagined.  

The result is this research for which I spent two months residing in Internet 

cafés in Kampala in order to get insight in these particular issues. Back in the 

Netherlands we had already created a collaboration with the 1%Club and the local 

Makerere University Business School (MUBS), which both were very enthusiastic 

about our project. It was a real pleasure to work with the members of the 1%Club. 

When mentioning the MUBS, in particular the principal and professor, Waswa 
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Balunywa, made sure we were supplied with excellent facilities. He also invited us on 

Sundays at his private mansion to relax and interact with his students in a more 

informal way. These were very pleasant and valuable days. I would like to thank the 

professor for his hospitality and his students for their companionship. Also many 

thanks to my supervisor Geert Lovink for his devotion and supervision. At all times 

he stayed enthusiastic, made me enthusiastic and made us aware of the value of our 

research. I would also like to thank my fellow students Ali, Ben, Kai and Wouter for 

their inspiration and friendship. We had a great time together and I am very proud that 

we have finished the project successfully. I would like to thank John in Kampala for 

his friendship and for guiding me through the physical and digital landscape of 

Kampala. Thanks to Henry and Henry as well. The first for allowing me to do 

research in some of his Internet cafés. The second for all the fun we had. I would like 

to thank Niels, Gijs, Matthijs, Julien and Lena for their intellectual feedback and 

helping me through the writing process, especially in difficult times. It was a hell of a 

process. Last but not least I would like to thank my mother and Ad and my father and 

Marieke for their boundless support and love. 
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Introduction 

 

‘One day, a brave peasant was told that he could communicate with anyone in the world through 

the copper colored wires hanging behind his hut. He was also told that he could send money 

anywhere to anyone.  

The farmer who was reassured, took 15000 CFAF, dug a hole close to a telephone pole, and buried 

the money there. He then said to the pole: “Take this money and go and give it to my uncle 

Pabebyam who lives in town. He will use it to pay my son’s school fees. Bye!” 

A few weeks later, he met Pabebyam in the village and asked him if he had received the money.  

Which money? Pabebyam asked surprisingly.  

The money I sent a few weeks ago. 

No, I didn’t receive anything, Pabebyam replied. 

They quickly went to dig up the money but they found that ants had already eaten it up.’ 

(Ouédraogo 2003: 167) 

 

For decades new media technologies have been emerging in Uganda and other 

African countries and influenced social life in many ways. The lack of infrastructure 

prevented local communities from having contact with the ‘outside world’ for a long 

time. Because of technologies like the television, radio, mobile phone and the Internet 

more and more information is accessible and shared, relations have become 

increasingly intertwined and mobility is still increasing. Governments, telecom 

companies and Non Governmental Organizations (NGOs) are heavily investing in 

information and communication technologies (ICTs). It seems that there is a blind 

trust in development policies that are built around ICTs. However, there is not yet 

much empirical knowledge of how these technologies are adapted by society and 

whether or not people on the ground make effective use of these novel technologies. 

In short: research on new media development and their particular social implications 

is still in a beginning phase.  

In order to investigate the effectiveness of new media based development, a 

critical look into the discourse surrounding the particular development policies is 

required. However, it is even more essential to get insight in the complex relation 

between technology and society; we need to understand how social relations are 
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changing, what kind of information is searched for, what kind of content is created 

and what the relation is between the virtual world and people’s perspectives and 

prospects.  

In order to truly get insight in these issues it is necessary to take a bottom-up 

approach that comprises empirical fieldwork. Most Internet usage in Uganda is 

conducted in Internet cafés. For this reason this research has mainly been carried out 

in these publicly accessible Internet cafés. This rather informal sphere represents an 

area where people’s real needs and wishes are exposed, more than in official settings. 

Therefore it could give more insight in what developments and implications will arise 

now that Internet usage is increasing as a result of ICT based development policies.  

Besides looking at the practical reality of how a particular society is 

incorporating the Internet, it is useful to look at the Internet as a constructed sphere, 

which is a construction in which Western countries have had a huge advance. We 

should therefore look at possible imperialistic notions on the Web and see whether, 

and if so, how the local use relates to that of a Western discourse. The Internet is a 

technology that offers communication with the rest of the world and certain mobility 

in a globalizing reality, which might be encountered very differently by different 

societies. This taken into consideration, we can ask the following questions: Now that 

the Internet has become available for a wider public, because of development efforts, 

how has this particular public made use of this and how has it affected people’s 

mobility? What are the social and economical motivations of the Internet users and to 

what extent do they make effective use of the available potentials?  

In the first two chapters of this thesis we will look at the global discourse 

concerning the relationship between technology and society and more particular at 

how developmental policies are formed. In this part critical new media theorists such 

as Langdon Winner and Bernardo Sorj will be discussed to set the tone. A broader 

analysis will be given by discussing theorists from other disciplines such as Edward 

Said. Secondly, we will narrow down the topic to ICTs and even more specifically to 

a global movement comprising the public access of information through the Internet, 

namely telecenters. This phenomenon is of interest, since this movement facilitates 

the possible engagement of a wide range of people with the global information 

society. We will elaborate on the complications of this specific movement by looking 

at the views of specialized theorists such as Richard Heeks and Oestmann and 
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Dymond. After this we will move to the description of Uganda within the practical 

context of emerging ICTs. Before discussing the actual fieldwork, an outline will be 

given in chapter four on the methods used during this research.  

The findings that were gathered during observations and interviews will be discussed 

in the fifth chapter; this will give a deeper insight in the reality of a developing 

society’s engagement with the digital sphere. Social scientists such as Miller and 

Slater, Jenna Burell and Ouédraogo, who did similar research in other developing 

countries, will be discussed to add to my specific findings and build up the argument. 

Finally the conclusions will be made. But first we will start off by describing the 

discourse concerning technology-driven development. 
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1. Technology and Development 

 

‘..people often speak of a new world, a new society, a new phase of history, being created – 

“brought about” – by this or that technology: the steam-engine, the automobile, the atomic bomb. 

Most of us know what is generally implied when such things are said. But this may be the central 

difficulty: that we have got so used to statements of this general kind, in our most ordinary 

discussions, that we can fail to realize their specific meanings.’ (Williams 1972)1 

 

According to Raymond Williams, the real impact that technology has on society is 

masked by bald statements. When discussing the relationship between technology and 

society analysts tend to fall back in grand narratives such as technological 

determinism2 or symptomatic technology3 that have set the tone and framework for 

discussion and as Williams says ‘it is very difficult to think beyond them’4. To truly 

understand dynamics concerning technology and society, long term research and 

intellectual effort are necessary; practical initiatives looking at causes, effects and 

meanings of these dynamics should be considered in decision making of technology 

development and usage and in creating useful theory and knowledge. 

The first step in this thesis is to narrow down the topic to information 

communication technologies (ICTs). Undoubtedly, the last two decennia ICTs have 

emerged in such a way that people cannot imagine life without them anymore. Within 

the contemporary discourse on ICTs a common idea is that people will be connected 

all over the world, which will have an equalizing effect on crucial global issues such 

as poverty. Furthermore, vertically arranged power relations will be challenged by 

horizontally organized networks in which everybody has an equal input.  

 

                                                   
1 Cited from the New Media Reader p. 291 
2 Technological determinism is the theory saying that social change and progress are conditioned and driven 
by a self sustaining process of technological research and innovation. Man and modern society are made by  
this technological process. Marshall McLuhan is the most important theorist on this field known for his 
statement: ‘the medium is the message’ (1964). 
3 The idea of symptomatic technology opposes the technological deterministic point of view by standing for 
the idea that technologies are mere by-products or symptoms of social change. Society only takes from 
technology what is useful at that moment. 
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Langdon Winner puts it as follows: 

 

‘In sum, the political expectations of computer enthusiasts are seldom more than idle fantasy. 

Beliefs that widespread use of computers will cause hierarchies to crumble, inequality to tumble, 

participation to flourish, and centralized power to dissolve simply do not withstand close scrutiny. 

The formula information = knowledge = power = democracy lacks any real substance. At each 

point the mistake comes in the conviction that computerization will inevitably move society 

toward the good life. And no one will have to raise a finger.’ (Winner 1986)5 

 

Winner argues that the utopian stories about the influence of technology on society 

contain elements of truth, but lack critical views on practical reality. Bernardo Sorj 

acknowledges this by saying that: '..many analysts confuse trends, extrapolations, and 

speculation with current reality.'6 The optimism is so big that people do not have the 

tendency to look at facts that are overshadowed by the particular “selling stories”. A 

closer look at concepts and policies that are based on difference in access to ICTs will 

be presented below. 

 

1.1 Digital Divide 

 

'The digital divide is probably one of the first concepts considered when reflecting on the theme of 

the social impact caused by Information and Communication Technologies (ICTs). From there on, 

one perceives that these technologies are going to produce differences in the development 

opportunities of peoples, and that a distance will be established between those with access to these 

technologies and those without.' (Camacho 2005: 1)7 

 

It is this inequality in effective access to ICTs that often is referred to as the digital 

divide. The idea that technology is related in a linear way to development is 

widespread and goes back for a long time. The countries that have experienced 

technological development have also experienced socio-economic development. The 

                                                   
5 Langdon Winner (1986) cited from the New Media Reader p. 595 
6 Bernardo Sorj (2003) Brazil@digitaldivide.com: Confronting Inequality in the Information Society p.34 
7 Kemly Camacho (2005) Digital Divide  Article available online at http://vecam.org/article549.html 
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so-called developed countries have all been through a process of industrialization, 

which has made a huge difference in accumulation of wealth in comparison to the 

countries that haven't been developing their technologies at the same pace. Not 

surprisingly, efforts of developed countries and NGOs in helping less developed 

countries often focus on providing those countries with technology.  

Camacho illustrates how over time the idea about effective development aid 

has changed. In the 60's and 70's the focus lay on a 'technological transfer' from the 

developed countries to the developing countries. Technology was still conceived as 

the most important factor for development.8 The Deutsche Gesellschaft für 

Technische Zusammenarbeit (GTZ) is an example of a big player in the field of 

development that is specialized in technological reinforcement. GTZ is often 

consulted by influential organizations like the World Bank and the United Nations 

(UN), which emphasizes the technological deterministic approach. 

However, later in the 70's the developed countries experienced their peak in 

informatics development and the idea emerged that true development needed 

informatics, and not technological transfer. At that time the United Nations 

Educational, Scientific and Cultural Organization (UNESCO) created an 

intergovernmental informatics organization (IBI) whose goal was to narrow the gap 

between the rich and poor countries by focusing on informatics development in the 

developing countries.9  

The rise of the Internet that took place in the 90's strongly reinforced this 

tendency. The Internet was seen as an essential way to become part of the global 

information society. The emergence of the Internet and the creation of the Millennium 

Development Goals10 (MDGs) were, according to Richard Heeks, the roots out of 

which the concept of Information and Communication Technologies for Development 

(ICT4D) has grown.11 Bridging the digital divide from this point meant to include the 

developing countries in the global information society.  

                                                   
8 Kemly Camacho (2005) Digital Divide  p. 1 Article available online at http://vecam.org/article549.html 
9 Ibid. 
10 The following is cited from the website http://www.undp.org/mdg/basics.shtml ‘The Millennium 
Development Goals (MDGs) are eight goals to be achieved by 2015 that respond to the world's main 
development challenges. The MDGs are drawn from the actions and targets contained in the Millennium 
Declaration that was adopted by 189 nations-and signed by 147 heads of state and governments during the 
UN Millennium Summit in September 2000.’ 
11 Richard Heeks 2008: p.27 
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Camacho further points to the World Summit on the Information Society (WSIS), 

where the general idea arose that the solution for the digital divide lies in access to 

ICTs and the creation of digital opportunities.12 Whereas Camacho merely shows 

these large institutions’ ideas over time, Lovink goes further by criticizing those ideas. 

He calls the term 'digital divide' a 'buzzword of the 90's' and speaks of the conferences 

as a platform for the 'white male monoculture', where discourse is created that mainly 

consists out of generalizations that often overlook in fact very complex issues.13 

Nothing much was really realized during these talks and, ironically, this cyber elite 

was at that time actually trying to bridge a gap with the medium that was responsible 

for it in the first place.  

 

‘The digital divide is a deeply misleading discourse: the divide is not digital but socio-economic, 

but representing the divide in technical terms suggests technical solutions.’ (…) ‘Bridging the 

digital divide is mopping up with the tap open’ (Pieterse 2005)14 

 

In a similar way, Langdon Winner is against the idea ‘that computers and 

communications systems along with easy access to electronic information will 

automatically produce a better world for human living.’15 He points out that it’s the 

transnational business corporations that profit most from these developments. The 

danger lies in the view that development comes naturally with the emergence of ICTs. 

This view doesn’t motivate to look at practical effects on the ground, but invites to 

talk in big slogans that present a clear and simplified picture and thus simplified and 

often technical solutions. Camacho is one of the theorists that argue for more nuance: 

 
'The problem of talking about the divide as a single gap is that then single and generalized 

solutions are sought. In reality, one should be talking about digital divides, given the gender, age, 

culture, geographic localization, or socioeconomic conditions, and the combinations of these 

factors. In this manner, the conceptual and methodological approach and the resources and actions 

to face them would be related to their specific conditions.' (Camacho 2005: 1) 

                                                   
12 Kemly Camacho (2005) Digital Divide  p. 1 Article available online at http://vecam.org/article549.html 
13 Geert Lovink (2007) Zero Comments: Blogging and Critical Internet Culture 
14 Cited from the Incommunicado Reader p. 12 and p. 14 
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In the meanwhile, the concept of the digital divide has been intensively chewed on. 

Many analysts have dissected the concept into more concrete aspects. Sorj is another 

theorist that would rather speak of 'digital divides', in order to emphasize the presence 

of multiple communication technologies and their different significance and impact. 

Similar to the argument of Lovink, he states that, contrary to the idea behind 

developing policies of international agencies, introduction of new ICTs often 

increases social exclusion and inequality.16 Camacho argues that these days the digital 

divide can be approached from three different focus points: on infrastructure, on 

capacity-building and on resource usage. Ethan Zuckermann17, a well-known blogger 

living in Ghana, goes further by dissecting the concept in four parts,18 namely the 

power divide, connectivity divide, language divide and relevancy divide. This way he 

makes clear that development isn’t simply a case of being connected to the world 

wide web. In the part below an outline of these different parts of the digital divide will 

be drawn. 

 

Power divide 

 

Fig. 1 The Dark Continent  

                                                                                                                                                  
15 Langdon Winner (1986) cited from the New Media Reader  p.592 
16 Bernardo Sorj 2008: p. 62 
17 Ethan Zuckerman’s blog can be found at http://www.ethanzuckerman.com/blog/ 
18 Zuckerman held a talk on the Picnic 2008 conference in Amsterdam during which he elaborated on the 
digital divide. My blog post on this talk can be found at http://ohguido.wordpress.com/2009/02/23/picnic-
2008-surprising-africa/ 
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Africa is sometimes referred to as the ‘Dark Continent’, due to the instability of 

power systems that supply electricity. Clearly, without electricity there is hardly any 

chance of technological progression. These days people in the West grow up in an 

environment in which electricity is constantly available. Having no electricity for a 

while could easily be experienced as a disaster; the economic system relies on 

continual power and communication. In Africa, however, it is rather common to have 

power breakdowns. Moreover, most places in Africa don't even have any power. Of 

course in the cities and bigger villages there is power supply, but even then daily 

power break downs are not a strange phenomenon. It is not an understatement to say 

that this doesn't make it easy to compete in the economic sphere. 

 

Connectivity divide 

The digital information exchange between the USA and Europe is enormous. The 

physical transport of this exchange is provided by an extensive cable network 

between the continents. During the last decades the digital landscapes of Asia, India 

and Latin America have been booming too. Yet Africa seems to be left out. There is 

some connectivity between Africa and Europe, which is negligible however in 

comparison to other continents. As for the USA, no cables at all cross the Atlantic 

Ocean to Africa.  

At this moment in Uganda, the amount of people that have an Internet 

connection at their home is negligible. According to Alison Gillwald and Christoph 

Stork, who did a research on ICT access and usage in Africa in 2008, less than 0.1% 

of Ugandan society has an Internet connection at home.19 Their research also shows 

that only 2.4% of the total population of Uganda uses the Internet. They use it mainly 

in Internet cafés, at work and at schools and universities. The people who know about 

the existence of the Internet, but don't use it, consist for 50% out of people who would 

like to use it, but simply don't have the access to do so. Another 14% do have an 

access point in their neighborhood, but don't have the financial means to use it. 

Approximately 30% could use it, but don’t know what to do with it, since they don't 

                                                   
19 Gillwald & Stork 2008: p. 30 
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have any friends or other contacts that use the Internet.20  

However, the last few years and at the moment even more there is a huge in-

vestment in creating infrastructure in Africa. Along the east coast of Africa the Sea-

com cable, a submarine fiber-optic cable, has been built, which makes broadband con-

nections possible all over East and South Africa.  

 

Fig. 2 SEACOM network  

 
A similar initiative is that of the Eastern Africa Submarine Cable System (EASSy) 

that covers access points over a large part of the East African coast. Before these new 

developments, these countries were dependent on much less reliable and more 

expensive satellite connections.  

An example of exponential connectivity development can be found in 

Rwanda. At this very moment Kigali, the capital of Rwanda, is promoting itself as the 

first ‘hot spot’ capital city of Africa. In collaboration with Korea Telecom (KT) the 

government of Rwanda has developed the Kigali Wireless Broadband (WiBro) 

Network and the Kigali Metropolitan Network (KMN).21 With this new infrastructure 

                                                   
20 Ibid. 
21 Source: http://www.newtimes.co.rw/index.php?issue=14106&article=23556 
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the total area of Kigali is covered with free wireless Internet access and there are 

many access points for fixed broadband connections that could potentially cover big 

parts of the country. In short: the Internet connectivity in East Africa is in rapid 

development. 

In this research the focus lies on the people who do use the Internet. Most of 

the Internet users live in Kampala, since that city has the largest number of access 

points and the people there have the most financial means to obtain a connection. The 

urban environment of Kampala is vibrant and breathes an atmosphere that is open and 

willing towards technological innovations. Using the Internet is a popular activity, 

especially amongst a noticeable part of urban youngsters and young adults, often 

students.  

The connections available at this moment are not as stable and fast as we are 

used to in the West; they may best be compared to slow dial-up connection speed. 

Internet use in Uganda is to a large extent characterized by the connectivity problem. 

This is not only noticeable within the Internet cafés; all throughout the country there 

are huge billboards portraying the frustrations arisen by bad infrastructure: 

 

 

 

 

 

 

 

 

 

 

 

 

               Fig. 3 Broadband advertisement  
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The problem in these cases is not that the connection is non-existent, but that it’s slow. 

This problem of quality of access will be elaborated in the section ‘second level 

digital divide'. Both the language divide and the relevancy divide could be considered 

as forms of the second level digital divide. 

 

Language divide 

Most online content is available in English; only little content on the web is available 

in local African languages. This makes it hard for a large part of African society to 

visit, understand and use most sites and applications and thus to participate in global 

conversations. In Uganda there are over 45 different local languages spoken 

throughout the country. However, most people do speak English, because of the 

colonization by the United Kingdom.22 According to Gillwald and Stork, who did a 

quantitative research on ICT access and usage throughout Africa, only 9.8% of their 

respondents thought Internet was not useful for them because of a lack of content in 

local language. Most problems people did have, were a lack of access, low bandwidth 

and the costs of access.23  

Naturally this doesn't mean that a lack of content in the local language isn’t a 

problem in non-English speaking countries. Initiatives like the telecenter movements 

look at these problems. Especially in rural areas people appreciate information in 

local languages. Sometimes, the Internet at telecenters is used to search for 

information, which is then afterwards translated in the indigenous language. However, 

this has not resulted in widespread development.24 

On another level we also see efforts of software producers in producing 

systems like Ubuntu, which is one of the most prominent examples of free and open 

source software technology, to produce software in as many languages as possible in 

order to include as many people as possible. One of the philosophy statements on 

their website is: ‘Every computer user should be able to use their software in the 

language of their choice.’25 

                                                   
22 Uganda has been colonized by the United Kingdom from the end of the 19th century until 1962. 
23 Gillwald & Stork 2008: p. 31 
24 The telecenter movement will be elaborated on in the section Telecenters. 
25 Their philosophy ideals can be found at http://www.ubuntu.com/community/ubuntustory/philosophy 
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Whether one speaks English or not, it still requires reading and writing skills to 

participate in online activities and conversations. It is therefore essential not to 

overlook basic education when discussing ICTs for development. 

 

Relevancy divide 

 

'The flexibility of this global economy allows the overall system to link up everything that is 

valuable according to dominant values and interests, while disconnecting  everything that is not 

valuable, or becomes devalued. It is this simultaneous capacity to include and exclude people, 

territories and activities that characterizes the new global economy as constituted in the 

information age.' (Castells 1999: 5) 

 

A lot of web-content and technology is created in and thus oriented on the West; there 

is not much there for the needs of the Africans in this sense. This again reflects how 

ICTs can widen the digital divide. People in the West have their social and 

professional network and activities online and share their lives partly online these 

days. Because of this, the Internet at this moment for a big part is what these people 

share with each other; it therefore could be conceived as a Western phenomenon. 

Furthermore, the most visited websites are American based and owned web services 

that offer a complete user experience i.e. email, chat, news, weather, search engine 

etc. These services are so complete and widespread that it is difficult to compete with 

or even add to it. 

             
Fig. 4 Internet Map: City-to-City Connections 
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The concept of Orientalism might be interesting for an analysis of this perspective. 

Edward Said has argued how over time a discourse and power relation existed 

between the West and the Orient, which was the product of a Western perspective.  

 

'..the Orient is an idea that has a history and a tradition of thought, imagery, and vocabulary that 

have given it reality and presence in and for the West.' and '..Orientalism is more particularly 

valuable a sign of European-Atlantic power over the Orient than it is as a veridical discourse about 

the Orient..' (Said 1978: 5-6) 

 

We see this phenomenon not only on the Internet; since the colonization this power 

relation started to come into existence. Soon a relationship came into being in which 

the colonized countries were fully dependent on the colonizers i.e. on the West. Not 

only on a political level but also on an economic level and sometimes even on a reli-

gious level, a structure was created in which the indigenous society had to adapt to the 

Western demands. Since the independence that has been realized in the last century, it 

has not been easy at all for these de-colonized countries to reconstruct an indigenous 

stable structure again. From a political point of view, this is difficult, since the local, 

often fragmented societies have to deal with the borders created by the colonizing 

countries and a regime that doesn’t necessarily represents one’s own clan, tribe or 

other social group. Economically it is difficult, because the West and, more and more, 

Asia have a huge advantage in their position in the global market, which makes it 

difficult for Africa to seriously compete on the global level. Richard Heeks states that: 

‘They [African countries] missed the globalization boat that sailed with many other 

developing countries in the 1980s and 1990s.’26  

Many argue that these days the neo liberal market system keeps this power 

structure, which was created through the colonization, alive. Besides the influence of 

the global corporate private sector we see that NGOs and governments by policy 

based funding stay in control of major developments within Africa.27  

We see here that not only on a consumer level concerning the Internet, but also 

on the producer level we could speak in Edward Said’s words of a: '..flexible 

                                                   
26 Richard Heeks 2009: p. 22 
27 More on this topic in the section below ‘(Im)mobilty and development in Uganda’ 
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positional superiority, which puts the Westerner in a whole series of possible 

relationships with the Orient without ever losing him the relative upper hand.'28 Ideas 

that ICTs could have a certain influence on the situation as a whole might probably be 

true, but as Winner suggests: ‘..the availability of low-cost computing power may 

move the baseline that defines electronic dimensions of social influence, but it does 

not necessarily alter the relative balance of power.’29 

 

Second level digital divide 

In the former section we already noticed that the issue of the digital divide is more 

complex than having access to ICTs or not. The importance lies in the extent to which 

one is able to make use of a particular technology. The focus on the differences in 

how people use the Internet for retrieving information is what Hargittai calls ‘the 

second-level digital divide.’30 

 

'..we need to move past the binary classification of users versus nonusers and explore details about 

people’s Web uses in order to get a deeper understanding of where inequalities may lie regarding 

new information technologies.' (Hargittai and Hinnart 2008: 602) 

 

During the development of the concept of the digital divide an awareness has emerged 

that 'IT on its own does not function as a ladder out of  poverty.'31 Although ICTs 

allow people to use tools with which they can educate themselves, most of these 

people will probably not profit from its possibilities to the fullest without training on 

that specific technology.  

Winner discusses the key assumptions that computer romantics have and that 

create a distorted picture of ICTs’ influence on social life, in short: people lack 

information and information is necessary to obtain knowledge in order to empower 

oneself .32 According to Winner these assumptions are false, since most important 

about information is the educated ability to absorb it in such a sense that one can act 

                                                   
28 Edward Said 1978: p. 7 
29 Langdon Winner (1986) cited from the New Media Reader p. 595 
30 Hargittai coined the term “second level digital divide” as a guest speaker at a conference in the Center for 
Democracy and Technology in Washington DC in 2000 
31 Servon and Pinkett 2002: p. 6 
32 Hargittai and Hinnart 2008: p. 602 
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effectively upon it. Otherwise one is “functionally illiterate”33. Developing societies 

hugely lack these abilities, due to a lack of means and education. Furthermore, argues 

Winner, knowledge does not necessarily relate to power, for although one might know 

exactly what to do to change a situation, certain means are necessary to accomplish 

the particular goal and without those practical means change is simply not in one’s 

own hands. Next, besides the need for practical means, establishing effective change 

depends on ‘people’s willingness to act together in pursuit of their common ends.’34 

This doesn’t mean that ICTs cannot fulfill an important role in establishing this, but 

the main drive should come from within civil society.  

This research, as will be described later on, shows that there are a lot of people 

in Uganda who do use computers and the Internet, but often use it in an inefficient 

way when compared to most people in the West. Hargittai and Hinnart with their 

research have, amongst other things, shown that it makes a big difference whether 

people have Internet at home or not. People who use Internet outside their homes have 

far less Internet capacities than people using it at home.35  Sorj and Guedes also point 

to the effect of low scale infrastructure on the quality of access. It makes the usage 

different i.e. limited, since there are less places, and there is less time and money to 

go online. In this sense quality of access is directly related to infrastructure.36  

However, there is another perquisite for quality of access: education. To close 

the digital divide, Sorj and Guedes speak of  an objective of ‘democratization of 

information’. People in developing countries simply need education in order to profit 

fully from ICTs, because ‘The effective value of information depends on the user’s 

ability to interpret it.’37 The findings of Hargittai and Hinnart illustrate that people 

with a basic education overall have much more computer skills than people without 

education. Reading and writing skills, followed by the ability to follow and influence 

contemporary intellectual debates (now usually originated in the West) are essential 

capacities missing due to a lack of means and education.  

Sorj emphasizes the significance of interpretation by distinguishing between 

high and low informational content. The former requires the user to have some 

                                                   
33 Ibid. p. 593 
34 Ibid. p. 594 
35 Ibid. p. 613 
36 Sorj and Guedes 2005: p. 44 
37 Ibid. p. 46 
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analytical and intellectual abilities and the latter is more straightforward and is often 

forgotten after serving its immediate function (porn, e-shopping, e-banking etc.).38 

Sorj argues that to transform the Internet into a tool of cultural empowerment and 

social creativity, one needs to possess the formerly discussed intellectual abilities. In 

Kampala most of the content searched for would be considered as low informational 

content.39 This kind of uneven quality of usage makes that Sorj and Guedes cynically 

speak of a struggle for digital inclusion as ‘a struggle against the clock’40.  

However, Sorj also points out where the crux lies in success of technology 

implementation: '..the impact of each technology depends on the way it is creatively 

appropriated by the different social groups and public institutions.'41 Besides there 

being a lot of infrastructural thresholds, it is the responsibility of society to use the 

potentials of the technology available to the fullest. This research focuses on what 

people do in the Internet cafés in Kampala, in order to get insight in how they use 

their means of access to the Internet, to accomplish their goals. First we’ll have a 

closer  look at the role of different ICT initiatives in development.  

 

1.2 ICT4D 

 
‘…the ICT4D debate, whose terms are often reproduced in the members-only loop of a few 

influential NGO networks.(…) along with a smaller number of states and influential donor 

organizations, remains surprisingly inward-looking, unable or unwilling to actively challenge the 

hegemony of an a-historical techno-determinism.’ (Lovink 2007)    

 

ICT4D has become a more and more simplified concept for something that is actually 

very complex. The donor countries as well as the developing countries imply the term  

eagerly in their development policies. In the section on the ‘digital divide’ we have 

seen how development policies have shifted towards a discourse that comprises the 

global information society. In this section the concept of ICT4D, which is an outcome 

of this tendency, will be problematized.   

A first problem with policies and their often top-down character is that it doesn’t 

                                                   
38 Sorj 2003: p.41 
39 This will become clear in the empirical section of this thesis. 
40 Bernardo Sorj (2003) p.47 
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allow for practical local considerations. James Scott discusses in his book Seeing Like 

a State how large scale top-down mapped ideas are doomed to fail. He argues that the 

local people’s knowledge and know-how are crucial in developing their environment. 

People on location have experience with their environment, know the ecological, 

economical and social context and moreover know the needs of their environment. 

Bernardo Sorj builds on this notion and argues that when looking at development 

issues one must be careful not to overlook the diversity and complexity of social 

life.42 How a certain technology will be perceived depends on the local context. This 

is for example what lacks in the top-down and large scale approach of GTZ. They 

create national bilateral programs in collaboration with states in which there is not 

much room for input from society and its diversity on the ground. Big empty 

buildings that haven’t been implemented by the local communities are the poor result 

of this. 

Langdon Winner  sees in discourse on ICTs a tendency towards utopian 

prospects promised by the computer revolution. This widespread belief is covering up 

the true effects that technologies and policies have:  

 

‘It seems all but impossible for computer enthusiasts to examine critically the ends that might 

guide the world shaking developments they anticipate. They employ the metaphor of revolution 

for one purpose only – to suggest a drastic upheaval, one that people ought to welcome as good 

news. It never occurs to them to investigate the idea or its meaning further.’ (Winner 1986)43 

 

Another problem lies in the possibility that ICT4D becomes a term that people on the 

ground use in their proposals solely to attract funds, instead of realizing a long term 

plan of how to implement ICTs in a fruitful way in their environment. People could 

change their original ideas, which could have been potentially successful, into ideas 

that apply to the donor's requests at that particular moment. This is one of the flaws in 

a top-down approach to development. The story of Sylvestre Ouédraogo illustrates 

how he, as a local, experienced the interference of NGOs in his environment:  

 

                                                                                                                                                  
41 Ibid. p.15 
42 Sorj 2003: p. 15 
43 Cited from the New Media Reader p. 589 
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‘We have been told that if we want financial support, we should create associations because 

people abroad generally think that the African is a collective individual, and that it is easier to 

support a group than individuals having different interest. (…). No sooner had we started than 

other more powerful donors supported other associations with more means and offered to provide 

services free of charge. As a matter of fact, our efforts to become autonomous were hampered. 

Our dream had been to achieve self-promotion and sustainability but we realized that our 

companies were to close down because we couldn’t provide services for free. 

- A not-for-profit organization can hardly make a breakthrough because it can’t sell its 

materials and services cheaper than the private sector. 

- It is often difficult for some associations to last because, in most cases, they cannot afford 

to renew their assets and refinance their activities. 

- A sustainable association is an organization that can ensure its functioning costs. 

However, it can’t refinance or undertake social activities without aid. 

Later on, we found out that other organizations were more concerned about very short term results 

than real development. 

Training a thousand poor people and two thousand AIDS patients is a good motive to produce 

reports and raise the spirits of the taxpayer who wants to see the impact of his investment before 

committing himself more. 

These development partners actually intervene to weaken our potential.’                         

(Ouédraogo 2003: 166-168) 

 

Of course the problem described is not specific for policies on ICT4D, but for top-

down policies in general. Nonetheless this also means for discourse on ICT4D that 

local ideas are not taken into account when there is not enough space reserved for 

local input in grand scale plans.  

Even so there is a strong and widespread tendency to believe that ICTs have 

an important and positive influence on development. Computers have been dispensed 

the last decade as if it would be the ultimate bridge to development. The best known 

project concerning the disperse of computers is One Laptop Per Child (OLPC) 

founded by Nicholas Negroponte. Through this project children in developing 

countries could achieve a small and robust 100-dollar laptop. The project description 
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on the website shows their mission statement:  

 

‘To create educational opportunities for the world's poorest children by providing each child with 

a rugged, low-cost, low-power, connected laptop with content and software designed for 

collaborative, joyful, self-empowered learning. When children have access to this type of tool they 

get engaged in their own education. They learn, share, create, and collaborate. They become 

connected to each other, to the world and to a brighter future.’44 

 

Negroponte’s general idea is that the user should be empowered by computers. He 

used to be an architect and thought that a computer should be able to replace the 

architect so that there is less interference or distortion, by the mediator who has his 

own views. A computer as opposed to an architect doesn’t have an opinion and solely 

mediates the wishes of the particular individual; in this way ‘each individual can be 

his own architect’45.  

The project was initially praised for its originality, but soon massive criticism 

did away with the widespread optimism. Most criticism found its roots in the 

accusation that again a top-down approach was used in developing efforts; no 

attention was given to the differences between societies and countries and local needs. 

Other criticism pointed to the fact that there was no local capacity for maintenance 

and thus to adapt the technology in the long term; if the laptop would be damaged 

there were no means to fix it. Furthermore, the point earlier made, that context should 

be taken into account, proved an issue with OLPC too, since the individual and self-

learning character of this project clashed with indigenous and communal forms of 

education, in which the teacher always have had authority over the pupil. The last 

criticism that is worth-it mentioning here, which Winner already suggested, is that in 

the end it’s the transnational corporations that will profit most of spreading a 

technology.  

 

 

 

                                                   
44 Cited from the One Laptop Per Child website: http://laptop.org/en/vision/index.shtml 
45 Nicholas Negroponte (1975) Soft Architecture Machines cited from New Media Reader p.356 
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‘ICT4D is a strategic part of ICT expansion: ICT4D is digital capitalism looking South – to 

growing middle classes, rising educational levels, vast cheap labour pools, and yet difficult 

regulatory environments. It is about market expansion and converting unused capacity into 

business assets on the premise that new technology is the gateway to hope. And it is about the 

deepening of the market by pressing for liberalization, opening up spaces for competition and 

investment, bypassing regulations or devising new regulations that will shape the future.’   

(Pieterse 2005)46 

 

OLPC is sometimes referred to as a battle of the private sector to conquer an 

untouched market under the header of development.47 A clear-cut example of this is 

the lawsuit that Microsoft won over OLPC on the possibility of running a version of 

Windows XP on the machine.  

  One has to realize that ICTs are merely technologies that are often developed 

in the West. A computer doesn't bring food, clean water or electricity. Therefore the 

term ICT4D, in a sense, is a dangerous one. ICTs can help in developing a country, 

but it’s only one step in a chain of thousands of steps. The context in which ICTs are 

brought, is often overlooked, due to the fact that the policies are often created in 

Europe or USA. It is very tempting to argue that investing in ICTs is positive, since 

information is often seen as the key to development from within. Of course this could 

be true, but ICTs alone are not equivalent to an information flow; they are part of the 

prerequisites for an information flow. 

The most important movement that is an outcome of discourse on the digital 

divide is the emergence of telecenters. This rather basic implementation of ICT-

supplying-centres throughout the world has given a lot of practical insight in success 

and failure within ICT4D. 

 

Telecenters 

According to Oestmann and Dymond, developing societies could profit in a number 

of ways from ICTs, namely by means of: the Internet, email and chat-rooms, software 

development, increase of bandwidth and connectivity, and public access schemes. 

                                                   
46 Cited from the Incommunicado Reader p. 19 
47 Criticism based on research in Burkina Faso. For more information see http://www.iicd.org/articles/one-
laptop-per-child-the-debate-continues/ 
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They also see four obstacles in realizing this: access to technology, finance, 

inappropriate regulatory frameworks, and shortage of knowledge and skills to develop 

and implement ICT-based systems.48 A concrete outcome of efforts concerning these 

issues and the whole digital divide debate is the emergence of telecenters: 

  

'Loosely defined, telecenters are physical spaces that provide public access to information and 

communication technologies, notably the Internet, for educational, personal, social, and economic 

development. ' (Gomez & Reilly 2002: 57) 

 

The citation is an example to show that the concept of a telecenter doesn't follow a 

strict formula. Telecenters come in different forms, from a box on the street with a 

payphone on it, to big rooms filled with computers with access to the Internet, fax and 

copy machines, telephones and more. Some offer community requirements like 

(online) libraries or training in computer and Internet usage. Telecenters are often 

non-profit initiatives, but commercially oriented models have emerged as well in the 

meanwhile. As long as their purpose is to offer public access to ICTs they fall under 

the concept of the telecenter. 

 

'The July 2000 Okinawa Charter on Global Information Society declared that everyone 

everywhere should be enabled to participate in the benefits of the global information society, and 

it pledged to help poorer nations overcome the “digital divide,” and so bypass the barriers to basic 

education, better healthcare and socio-economic development. One way that such barriers can be 

overcome is through the creation of public-access centers, variously known as telecenters (..).' 

(Latchem and Walker 2001: vii) 

 

Since the 80’s telecenters have been a main focus of international development. Ac-

cording to Heeks development actors were looking for ‘a quick, off-the-shelf solution 

that could be replicated in developing countries’49; telecenters were the result of this. 

Especially in the 90’s telecenters were seen as the key to more global equality. Mak-

ing information technology public accessible for people formerly cut off from the 

                                                   
48 Oestmann and Dymond 2001: p. 2 
49 Heeks 2008: p. 27 
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digital world would equalize their chances. Worldwide telecenters were created in or-

der to bring development especially to rural areas, so as to include them into the 

global information society.  

 

‘The potential of the new interactive technologies is: 

1. To connect disadvantaged people with societal decision-makers so that their voices 

may be heard in the agenda-setting process. 

2. To empower people and communities to determine their own futures through 

developing self-efficacy and collective efficacy (Bandura, 1998). 

3. To provide accurate information about social problems and their possible solutions.’  

(Rogers & Shukla 2001: 1) 

 

In short the potential of ICT4D lies in empowering people through access to informa-

tion and opening pathways to organize in a way that people can improve their socio-

economic and political situation. The question to be answered is twofold: 1) Did the 

implementation of telecenters achieve to connect disadvantaged people to information 

useful for them? 2) Did they or their social group benefit from this in the long run and 

thus has the concept worked? 

The loose concept of the telecenter allowed for a lot of different interpreta-

tions and different outcomes. The most important characteristic was public access, but 

besides that there were no guidelines. Of course this flexibility was necessary when 

we realize that the environments where the telecenters were set up are all very differ-

ent and therefore dealt with different needs and purposes, besides that '..there exists 

little guidance for the individual telecenter operator on how to successfully carry out a 

project. '50 

Because of this lack of know-how due to the infancy of the phenomenon these 

days there is a lot of focus on evaluation in order to get insight in the necessities for a 

success story. The Nakaseke Multipurpose Community Telecenter (MCT) project in 

Uganda was created in 1999 to provide basic communication technologies in rural 

areas. This project was one of the five UNESCO/IDRC/ITU51 sponsored telecenter 

projects in Africa. Services that were made available consisted of telephone and fax, 

                                                   
50 Gomez and Reilly 2002: p. 60 
51 UNESCO, International Development Research Centre and Internation Telecommunication Union co-
operated in establishing five pilot projects in developing countries ‘as means of providing affordable access 
to modern information and communication technology tools for development.’ For more information about 
their mission see http://www.itu.int/ITU-D/univ_access/reports/telepro2.html 
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books, Internet, ICT training, telemedicine, secretarial services, compilation and 

dissemination of knowledge useful for the locals and more.52 Since it was funded out 

of international means it was demanded that over time the MCT would be able to run 

without foreign support. According to Mayanji there has been some internal 

evaluating in the meanwhile over these projects in the country. Main issues were the 

huge constraints in access by low quality infrastructure and small bandwidth, demand 

for local content creation and illiteracy in the community.53 These were exactly the 

problems that with the implementation of telecenters should have been solved.  

Jellema and Westerveld argue that the telecenter concept up till now hasn’t 

been able to fulfill its promises at all. They claim that this is because the non-profit 

telecenter models aren't sustainable. They argue that attracting funds is difficult, since 

there are no prospects for commercial yielding; public funds are not forthcoming. 

Jellema and Westerveld therefore argue for input from the private sector.54 In this way 

the model will have to change in such a way that it can run on its own terms and 

capacity, without endless external funding. An example of such a model is the 

privately owned telecenter, these days better known or understood as cyber cafés or 

Internet cafés. The commercial variants often offer food and drinks to offer a pleasant 

consumer experience, which attracts a wider public. More public means more income 

and thus more means to improve the quality of access, such as increasing the 

bandwidth. Moreover, with more income it will become easier to give computer 

trainings, which in return delivers clients.  

Another basic cause for lack of success in the telecenter concept is that of 

infrastructure. In rural areas Very Small Aperture Terminal (VSAT) satellite 

connection systems were mostly used. These are Internet connections made via 

satellites, but they are known to be very unstable, because they are very dependent on 

the weather conditions. Fiber-optic will make broadband connections possible for the 

telecenters, but will also make people less dependent on telecenters, since telecenters 

won’t be the only suppliers of Internet connectivity anymore. Bars, universities and 

other public places will be able to offer wireless connections. Moreover, the cheaper it 

gets to obtain a broadband connection, the more likely it is that commercially based 

                                                   
52 Mayanja 2001: p. 110 
53 Ibid. 114 
54 Jellema and Westerveld 2001: p. 6 
 



 29

Internet cafés will grow in number. Fact is that, up till now, the bad infrastructure and 

the vagueness of the concept have remained a serious problem for telecenters to 

become an inviting environment for the greater public.  

On an organizational level there have been some difficulties too. Finding a 

balance between the funders, the managers on the ground, the public and the 

responsibilities between them, appeared to be difficult and there turned out to be a lot 

of inefficiencies.55 The same conclusions were made by Oestmann and Dymond: 

'Central elements are a discussion of financing, ownership and operating models, and 

a consideration of private sector involvement. '56  

Richard Heeks names this era of ineffective ICT efforts concerning 

development: ‘ICT4D1.0’.57 He summarized the lessons learned during this period as 

follows: 

 

‘Sustainability. The failure of many ICT4D projects to deliver and survive prompted a new 

emphasis on ensuring the longevity of such projects.  

 

Scalability. The limited reach of individual telecenter projects motivated a new search for scalable 

ICT4D solutions. 

 

Evaluation. ICT4D 1.0 was often held aloft by hype and uncorroborated stories, which fostered a 

new interest in objective impact evaluation’ (Heeks 2008: 27) 

 
  
According to Heeks the model was too costly to be scalable or sustainable. The last 

decade development projects have implemented these lessons that are a tendency that 

Heeks calls ICT4D2.0.58 This tendency, which is rather vague, requires more 

interactivity, in order to get more feedback and thus more input and influence from 

the local communities.   

Heeks concretely suggests that one has to work with the sources available and 

that infrastructural development either continues to develop the pc landlines or tries to 

make an already widespread technology, i.e. the mobile telephone, a tool for Internet. 

                                                   
55 Jellema and Westerveld 2001: p. 6 
56 Oestmann and Dymond 2001: p. 1 
57 Heeks 2008: p. 27 
58 Ibid. p. 27 
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These days the idea that the mobile telephone is the most logic and most easy logisti-

cally wise technology to deliver web services to the people is currently a very popular 

discourse among development agencies. I argue however, that this isn’t based on ac-

tual facts in reality. When one looks at the facts, we see that Internet cafés and univer-

sities are the most popular sources for the Internet not only in Uganda, but also in the 

rest of Africa. Apparently these Internet suppliers are picked up by society and there-

fore should be the tools to should build on. Recently, Rwanda has shown how in a 

short time broadband access points can be supplied all over the country. Furthermore, 

there are no examples yet of successful initiatives that could deliver cheap and easy-

in-use mobile Internet services for a billion people. One might argue that the telecen-

ter hasn’t lived up to its promises, but the telecenter movement did introduce ICTs for 

the first time to different communities in a lot of different countries; it has shown 

what works and what doesn’t and in this way it has functioned as a foundation to 

build upon for ICT4D policies and projects. 
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2. Practical Context of ICT and development in Uganda 

 

2.1 Uganda's landscape of ICTs 

 

Fig. 5 Telecom Advertisement  

 
When arriving in Uganda it is not only the humid air taking the attention of your 

senses. People leaving the plane eagerly switch on their mobile phones, and the drive 

from the airport to Kampala, shows that the country is filled with massive 

advertisement and billboards of telecom companies saying: 'connect yourself'. When 

arriving in Kampala there are as many phone credit and repair shops as there are 

clothing shops or food shops.  

Everywhere houses are painted in the colors of the telecom companies. The 

companies see it as cheap advertisement and the residents see it as cheap paint. This 
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makes for colorful spectacles, as the color of Zain is intense pink and that of MTN is 

yellow.  

 

 

Fig. 6 Houses painted for telecom advertisement  

 

It is very clear that the telecom business forms an important part of life in Uganda, it’s 

simply everywhere. People use their phones intensively and sometimes carry up to 

five simcards with them. They know of each other what network they use, because it's 

cheaper to call someone with the same provider. There are a ton of different deals to 

attract more subscribers. One provider offers a very cheap price when your call is 

shorter than 55 seconds. As a result people make multiple phone calls instead of one.  

The phone calls that are made are not necessarily immediate phone calls, 

people call each other just to check up with each other. Small entrepreneurs like cab 

drivers, though, have a more purpose oriented usage and get a lot of their rides 

through their phone. However, a professor at the local university explained that most 

phone calls are not economically based; according to her it is all chit chat. She thinks 

it is a shame, since the youth spends a lot of money on 'wasted' phone calls.59 

 The Internet is not yet as well developed as the telecom technology. On one hand, we 

experience this by looking at the physical technological limitations and on the other 

hand by looking at a society with a lack of knowledge of the technology. The latter we 

                                                   
59 When we were settled in Kampala we were invited to visit the MUBS. During this visit we had 
converstations with different teachers and professors about our subject. 
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find for example in the family of one of the respondents, Bonny,60 that doesn't even 

know about the Internet, while she herself uses it more or less on a daily basis. The 

physical limitation is especially experienced in the lack of access points and slow 

speed of the available network connections.  

However, as discussed before, when analyzing digital exclusion it is not 

sufficient to look at how many people have access to a computer or to the Internet: 

 

'Because the quantity of time available and the quality of access decisively affect internet use; 

because information and communications technologies...are very dynamic and require constant 

updating of hardware, software and access systems, which in turn requires constant investment by 

the user so the technology does not become obsolete; and because the potential for use depends on 

the ability of the user (in the case of internet) and their social network (in the case of e-mail).' 

(Sorj and Guedes 2005)61 

 

The quality of access in Uganda is clearly still pretty low compared to that of the 

developed countries. The slow connections influence the Internet use in Uganda in 

such a way that the range of possibilities that the Internet offers decreases. First of all, 

due to the relatively high expenses, people use their time differently than one does in 

the West. Surfing around for hours in a leisurely way is not a common thing in 

Kampala. People are aware of the costs and often use the Internet in a more efficient 

or economical way. Every bit of money spent on the Internet is seen as an investment, 

not to forget that youngsters like to ‘invest’ in entertainment. Notwithstanding a 

certain awareness of time ticking, observations suggest that people do take their time 

to accomplish things. In Kampala I didn't encounter much stress, even when 

electricity goes down while someone is writing an email, it doesn't seem to be 

experienced as a huge disaster. It appears that there is a realm of acceptance over the 

limitations of the technology; people are more or less used to it. In the Kayesoft 

Internet café it was common practice to hear the high tone singing of the generator 

that supplied electricity during a electricity break-down. 

                                                   
60 Bonny is one of the respondents of this research. Not only is she observed on different occasions, an in-
depth interview has also been conducted, which can be found in the appendix. 
61 Cited from the Incommunicado reader 2005 p. 31-32 
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Fig. 7 Generator at the Kayesoft 1 Internetcafé 

 
This awareness of having to cope with lacking infrastructure is reinforced by the slow 

connection, which decreases the effective use of time spent on the Internet. Opening a 

website can take a while, let alone up- or downloads. In the US and in Europe, 

YouTube and other video broadcasting websites are extremely popular among the 

Internet users, but in Uganda it is almost impossible to watch videos online. These 

popular video websites are known by many, but not used by them due to the small 

bandwidth.  

At universities and schools the Internet is usually supplied for free. Some 

schools have a room with computers with an Internet connection and one of the big 

universities also has a wireless connection throughout the whole building. 

The reason why the Internet is not yet prevalent everywhere is, first of all, 

because up till recently there simply wasn't a physical connection to the world wide 

web. The last few years telecom companies and East African governments have 

heavily invested in creating this connection. Seacom, EASSy, TEAM, etc. are all the 

result of these investments. However, as discussed earlier, connections at this moment 

are still very expensive for the locals to obtain. Internet café owners have a hard time 

getting a good deal with ISPs (Internet Server Providers). The high costs result in 

relatively high prices for Internet time. This means that most users are employed, do 

business or are students who really need to use the Internet. 
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A practical example we found with Jason, an Internet café manager. Jason explains 

that the Internet used to be very fast in the Kayesoft 2 Internet café. However, since a 

month the connection has slowed down. The ISP based in the UK advised to check 

the computers, the cache system (which reduces downloads), the network and 

possible viruses within the computer. After two weeks of checking on everything the 

connection was still slow. Then, the ISP admitted they had some problems; Jason 

thinks that they already knew this, but that they just didn’t want to admit it. This 

wasn’t the first time, but now they would send a new modem for free that would 

correspond to the updated network. Jason said: ‘..they just don’t care because it’s 

Africa. If there would be a problem in the UK, the ISP itself would immediately have 

called the internet café to make excuses and solve the problem.’  

A similar observation was made by Miller and Slater, who did research on 

Internet usage in Trinidad. They argued that the Trinidadians experienced their 

relationship with the global world with both excitement and anxiety. On the one hand 

they feel comfortable being cosmopolitan and free. On the other hand they feel they 

are already behind:  

 

'..people are desperately worried that they are already too late or have fallen behind, worries that 

fit into a long-standing counter-discourse of fatalism and disappointment in which nothing that is 

Trini can be all that good, and the country constantly has to be “talked up” through expressions of 

global confidence.' (Miller & Slater 2000: 19) 

 

Jason often talked about the problems the Internet café had using the Vsat system, 

which is much less stable than fiber optic cable. As noted before it depends on the 

weather how stable the connection is. If it storms in the UK, (which it often does,) the 

connection is unstable. 

  

'..since richer sectors of society are the first to have access to new products, they have the benefit 

of initial competitive advantage in using and mastering them. At the same time, those who are 

excluded face new, or greater, disadvantages. In both cases, new ICT products increase, in 

principle, poverty and social exclusion. (Sorj 2008: 63) 
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At this moment Jason is not bothered anymore and just waits for the broadband to 

arrive in 2010.  From then, he thinks, these problems won’t be an issue anymore. 

Rumor has is that the ISPs will ask high prices on the African continent, but the café 

owners are determined to stay strong in the negotiations about the price. 

Costs are an important barrier for most people to use the Internet. Internet 

cafés charge between 1000sh and 3000sh (0.35-1.00 euro) for an hour spent online. If 

we realize that 5000sh is a 'reasonable' day loan for a lot of people in Kampala, 

Internet as an activity seems out of range for a lot of people. Some children get some 

money from their parents to use the Internet, while students use it for free at the 

university or save some money to go online a few times a week for an hour or so.  

Fact is that the Internet is seen as a gateway to opportunities for a better life 

and therefore motivates a reasonable amount of people to invest in using it. Jenna 

Burell, who conducted a similar research in Ghana, observed the same motivation for 

usage: 'Visiting an Internet café was not only an enjoyable way of passing the time 

but the skills and foreign contacts gained might prove beneficial in the future, thus 

justifying the investment of time and money.'62 Besides the strong drive to use the 

border-crossing technology, competition between the more and more numerous 

Internet cafés throughout Kampala promises costs to be a smaller barrier in the nearby 

future. 

The WiMax at this moment does offer a fast connection, but is still far too 

expensive to be available for the ordinary Ugandan civilian. An example of the 

current problematic character of costs is the Makerere University Business School 

(MUBS) which has a large room with 250 computers waiting already for two years 

for a good deal with an Internet service provider.  

                                                   
62Jenna Burrell (2009) Could connectivity replace mobility? An analysis of Internet café use patterns in 
Accra, Ghana Mobile phones: The new talking drums of everyday Africa p. 151-170 (p.161) 
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Fig. 8 Closed computer hall at the MUBS  

 

In the meantime the computer hall stays closed. It is too expensive for the university 

to obtain a proper connection. One of the ideas is to form a block with other 

educational institutions in order to gain a stronger position in the negotiations with the 

providers. The government doesn't subsidize Internet connections, because they don't 

see it as a priority. 

 

Mindset 

 

'Whatever the form of change envisaged by a given theory, it has to be preceded or at least 

accompanied by a corresponding transformation in the people's way of thinking.' (Onwudiwe and 

Ibelema 2003: 21) 

 

Neither the government, nor most people on the ground have up till now discovered 

the possibilities that the Internet offers. A student union of the MUBS did see some 

possibilities and was planning to hold the elections and the voting for their new leader 

on a website. Eventually they called it off, due to the minimal connectivity offered at 

the university, but even more so due to their idea that people are not familiar with the 
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Internet. One of the professors there thinks that the mindset of the people is a bigger 

challenge than the connectivity. 'People need to become aware of the possibilities it 

offers.'63 According to him this awareness is only coming very slow.  

This image was not strengthened by the situation on the ICT faculty of the 

Makerere University. There they did do the voting for the elections online, 

successfully. They would communicate their evaluation with the MUBS, which could 

motivate the MUBS to try it next year. 

A visit at the Busoga University showed that there was both a lack of a proper 

connection and a lack of drive to establish one. We visited the Busoga University on 

Monday the 11th of May because Henry64 asked us to have a look at the website of the 

university. Although we didn’t have any experience in building websites or 

programming we said yes, with the idea we might be able to help in building a simple 

Ning65 platform for the community. When we arrived to talk to some of the professors 

and the chancellor (the first question of the chancellor was: 'what can you do for 

me..') we were forced into a room where over a hundred students and teachers sat 

waiting for us. We had to sit behind the table opposing the hundred students and 

teachers. We were introduced as professionals who were there to solve all the 

problems concerning the Internet. They asked us to build a website, to solve the 

accessibility and connectivity problem and to support them throughout the process. 

We explained to them that we simply couldn't because we didn’t have any 

programming experience, and told them that they themselves were the experts, since 

they had an IT department, and that they themselves could build a website. 

'...yeah...well, maybe we could..'. We talked about building a Ning platform where all 

students could participate and through which students could get more engaged in the 

community of the university. This could be a first step, but there was the connectivity 

problem. They had 15 computers with a 128 kb/s connection, which is pretty slow and 

not enough if all thousands of students want to participate. Moreover, the university 

didn't have a lot of money, and didn’t see it as a priority to spend the money on a 

proper connection.  

                                                   
63 We had a discussion with this professor at our introduction day at the MUBS. We spoke with several 
professors and students that day about our topics. 
64 Henry was a local friend with whom we as a group spent a lot of time. He introduced us to many people 
and also to the Busoga University. 
65 A Ning platform (http://www.ning.com) is a readily available Internet based network platform, which one 
can relatively easily adjust to one’s own wishes. 
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The relevance that the principal of the university put on our opinion, of us westerners, 

exposed an ascription of authority to the West based on pure prejudice. Overall it 

seemed that there is a general idea that the dependence on the Western world is huge 

and that without help from the West, solving problems is difficult. On Facebook I 

found a similar expression that illustrated the awareness of this problem:  

 

‘We owe so much to the community; so we have to join forces to contribute to the common good. 

We cant wait for others or outsiders; we have to stand up and take action as youth and young 

professionals to build up Africa. The youths have great skills and energy which could be 

instrumental in bringing social change; they just need motivation and assurance.’66 

 

The scene at the university suggested that the chancellor and students didn’t have 

much faith in the potentials they had. Nonetheless, the eventually realized Ning 

platform was put into action and approximately a hundred students subscribed and 

started to engage actively.67 Apparently there is ambition, but it needs still to be 

mobilized. 

 

'The unification of space and time does not mean that temporality has disappeared. On the 

contrary, it represents the contradiction, acceleration, and increased value of time brought about 

by the disappearance of space barriers.' (Sorj 2003: 38) 

 

Ironically, the Internet seems to have a stimulating effect on the mindset. The 

transparency of the medium allows one to see how things are done elsewhere in the 

world. People communicate their actions online on networking forums, which 

reminds people behind the computer that the world goes around. A global transparent 

market encourages the people involved to live up to the (made-visible) competition. A 

lot of Internet users interviewed during this research confirmed that the Internet had a 

stimulating effect on them.  

Robert, for example, who imports cars from Japan and Singapore using 

                                                   
66 This expression is cited from a Facebook message in the group Ugandans on Facebook from the Uganda 
Rural Fund that invited people to attend the International Youth Camp & Young Professionals for 
Community Dev't Conference. 
67 The Busoga University Ning network can be found at http://busogauniversity.ning.com/ 
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websites (e.g. tradecarview.com) sees a lot of trading online. He has to act quickly 

when he sees a good deal, otherwise it's gone. The competitiveness online motivates 

him to work hard and by comparing himself with others online, he keeps himself 

sharp. In his office, though, he has a very slow connection. Luckily his office is 

located above the Internet café Click, so when he needs a faster connection, for 

example to upload a picture or send a lot of emails, he goes down to Click. He then 

has to pay 3000sh (1 euro) per hour, but he explained that it is definitely worth-it for 

his business.  

Jason similarly got his inspiration from the Internet: ‘There are so many 

possibilities online!’ He is sure he will build his career online as long as he puts 

enough effort in it, he explained. 

 

2.2 (Im)mobility and development in Uganda 

 

 

Fig. 9 Picture downloaded from Harry's Facebook profile. Comments on the picture are:’Well 
done!’and ‘sent me your helmet, always dreamed of it.’ 

 

Within Uganda people don't have much mobility. When you’ve graduated and with 

some luck you work for the government, a bank or one of the telecom companies. 

Besides these options, the opportunities are limited. According to the Uganda 

Investment Authority there are more than half a million Ugandans that enter the labor 

market every year. Only about 113.000 of these people get into formal employment. 
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The Uganda Bureau of Statistics (UBOS) claims that only 5% of the total working 

population has permanent employment and that 83% is self-employed,68  which in 

most cases means that they work in agriculture. The Public Service Commission 

stated recently that Uganda's labor market can only accommodate 50% of the 

university graduates. 

Overall it is pretty obvious that career wise there is not much mobility for 

local people. Marcia Luyten, a Dutch journalist based in Kampala, argues in her 

article about development aid in Uganda69 that it is the corrupt regime that makes it 

difficult for people to develop their own potentials. The corrupt regime of Museveni 

doesn't look for the best employers, but for the most loyal employers. This means that 

somebody who wants a good job needs to know the right people, and doesn't need to 

have the right education or experience.   

She also argues that there is another barrier that hinders people from taking 

action, namely the already earlier discussed mindset. According to Luyten this is to a 

large degree due to the foreign development policies. The huge amounts of money 

that western countries donate each year, to assist in reaching the Millenium 

Development Goals, made possible free education, free health care and an omission 

of local taxes.  

But the counter effects are serious, according to Luyten. People are less 

motivated to earn money because crucial things are already paid for. Maggie Kigozi, 

the Director of the Uganda Investment Authority pointed out an additional ‘problem’ 

caused by remittances of the Diaspora: ‘The money you send to your relatives has 

made people relax and fail to work.’70 Furthermore, the omission of taxes for the poor 

majority inherently means difficulties in questioning the spending of government 

money. The advantage of paying tax is that the people in charge can be accounted for 

their spending, and exactly this, Luyten argues, is the accountability that is necessity 

for a democracy. 

The point that Luyten makes is that a lot development organizations have a 

wrong idea of the complex workings of this developing society. They are imposing 

their liberal democratic perspective on a society that isn’t an open society, but a 

                                                   
68 Data can be found online at http://www.ubos.org 
69 This article was published in the Dutch newspaper NRC Handelsblad published on march 21st 2009 and 
was the beginning of a national debate about the effects of national development aid. 
70 Cited from  the article Government plans to scrap Diaspora fees by Dorothy Nakaweesy published on the 
website of the Daily Monitor on december 31st 2009. Article can be found online at: 
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closed society that derives its stability from a system of patronage. This doesn’t mean 

that it is a wrong system, but it is different, and this should be taken into account when 

Western modernization policies are being shaped. These are exactly the points made 

earlier in the theoretical framework of this thesis71; the particular society is too much 

seen as a monolithical and shapeable object. The expectations about what ‘help’ could 

establish should be more realistic.  

Luyten states that the real change should come from within the country, but 

that we should not forget that most developing countries are trapped in a system they 

can’t get out of by themselves. Therefore development aid shouldn’t stop, but should 

transform its development focus on quantity into a focus on quality. The principal of 

‘do no harm’ is essential in this, argues Luyten, not only in aid, but also in trade. 

African countries need to be able to export their products without having to open their 

borders for “the mean machine” of mass production from the West. Again, we see that 

part of the problem is rooted in international economical competitiveness, in which 

the West has '...flexible positional superiority, which puts the Westerner in a whole 

series of possible relationships with the Orient without ever losing him the relative 

upper hand.'72 

 Furthermore, the development workers that go abroad need to be 

professionals, not students accomplishing their internship. This is because African 

societies have proven not to be simple and predictable and because of this complexity 

a sharp focus is necessary on initiatives already running that do work on the ground. 

James Scott would call this attention for ‘mètis’, practical knowledge and skills that 

are acquired by people or communities that reside for a long time within a responsive 

environment.73 This qualitative knowledge is necessary for indigenous and 

sustainable development.  

A different form of immobility we find in the difficulty for Ugandans to obtain 

a credit card. Payments online are practically impossible because of this. PayPal 

shows a list of countries74 that can send and receive money. A lot of African countries 

are not included in the lists or can send money, but cannot receive money. The 

                                                                                                                                                  
http://www.monitor.co.ug/News/National/-/688334/833480/-/wgovtk/-/ 
71 These points were earlier made by James Scott, Edward Said and Bernardo Sorj. 
72 Edward Said (1978) Orientalism p.7 
73 Scott 1998: p. 313 
74 List online available at https://www.paypal.com/nl/cgi-bin/webscr?cmd=_display-approved-signup-
countries-outside. 
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problem seems to keep itself alive. People don’t have a digital history, for example, in 

the form of a bank account, which means they cannot prove their trustworthiness. 

Therefore it is simply impossible to obtain a credit card, even for people with a decent 

job. This is an example of how the digitization of the world can exclude social groups 

and is able to widen the gap between the rich and the poor. 

Charly, one of the respondents in this research, has studied in the USA and 

joined the ‘US forces’ in Iraq. Through his American friends in Iraq he got to know 

about the Internet, because people did a lot of online shopping on the base in Iraq. He 

could use his American friends’ credit cards, and afterwards he would pay them in 

cash. Even now that he is back in Uganda he sends his American friends money by 

Western Union (which is relatively expensive) in order to do an online payment via 

the credit cards of these friends. 

Another example of immobility is the difficulty for locals to obtain visa to 

travel abroad. Besides the lack of money to pay for one, there are a lot of restrictions 

and qualifications regarding applying for visa. Official invitation letters, fixed 

accommodations, jobs in the destined country and a minimum of ‘pocket money’ on 

one’s account are requirements most Ugandans cannot meet. At the same time 

Ugandans constantly see western people travelling the country. 'The scientist, the 

scholar, the missionary, the trader, or the soldier was in, or thought about, the Orient 

because he could be there, or could think about it, with very little resistance on the 

Orient's part.'75 It might be interesting to see Edward Said’s statement with an eye on 

how Ugandans perceive this; that is to say it represents exactly the feeling lots of 

Ugandans have due to their limited mobility compared to that of the westerners. The 

Facebook discussion thread ‘what do hate about Ugandans’76 created in the Facebook 

group ‘Ugandans on Facebook’ exposed some negative feelings towards westerners in 

Uganda:  

‘ the way we guys are too free with outsiders yet they treat us like S****’  

 

                                                   
75 Edward Said (1978) Orientalism p.7 
76 It feels rather ethnocentric to make the following point, but the fact that in the discussion topic 
placed by the moderator ‘what do hate about Ugandans’, a full word is forgotten, is only one example 
of the low standard in writing skills and therefore somehow exemplifies the loose standard for (written) 
speech. 
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A reaction on this comment was: 

 ‘1: I would like to thank my brotha Richo Nuwagaba for his remarks "the way we guys are too 

free with outsiders yet they treat us like S****" 

2: hate that y´ll so christian.. -->please visit the group "Free Africa from Christianity and other 

western believes".’ 

This comment shows that there is some kind of neo-colonial feeling that the West is 

indoctrinating Uganda with ideologies. Another comment expressed the same worry 

that Ugandans adapt their culture too much to that of westerners, but sees the problem 

more in the eagerness of Ugandans to take over the western lifestyles, that they look 

up to.  

‘ i think we ugandans are the most well Cultured group of people, the problem is tourists from 

aboard visiting uganda and our locals think some of their lifestyle is good thus trying to emulate 

their culture and as a result it killing our local culture and pride and also the way the treat the 

forgien vistors especially the white ethnic group and indians mainly put them above other fellow 

ugandans in trems of the way the treat them and aprach them if this problem is sourt then uganda 

will Continues to grow into a well cultured nation that the only think i hate about ugandans but l 

love my fellow uganda and also cultural division is also a big issue as well’ 

These comments illustrate a clear awareness of the Ugandans about the unequal 

power relationship between Uganda and western countries. Although part of the 

frustration might be rooted in the history of colonialism and the domination of 

western culture over theirs, it is also rooted more specifically in the fact that they 

cannot travel to the West, while they surely would if they could.  

It might be useful to take this issue to the digital level, by citing Jenna Burell: 

 

'Young Internet users addressed the constraints on their mobility, their desires and inability to 

travel internationally (due to visa restrictions or a lack of funding) through various forms of online 

activity.' (Burell 2009: 161) 

 

Burell noticed during her research in Ghana that this immobility is exposed in 

people’s online behavior. She often observed attempts of Internet users to '..realize 

greater physical and social mobility in both local and global contexts.'77 Ironically, the 

                                                   
77 Jenna Burrell (2009) Could connectivity replace mobility? An analysis of Internet café use patterns in 
Accra, Ghana Mobile phones: The new talking drums of everyday Africa p. 151-170 (p.167) 
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ICT revolution in developed countries fostered a huge demand for skilled workers and 

because of its global communicative character, it is able to attract workers from all 

over the globe and thus from developing countries like Uganda as well.  

 

'New information technologies increase existing social inequalities, in such a way that the making 

access universal is nothing more than a struggle to re-equate the conditions for access to the job 

market.' (Sorj and Guedes 2005)78 

 

Some people argue that it is bad for a country such as Uganda when all educated 

people try to leave the country, due to the lack of jobs. This phenomenon is better 

known as the braindrain79. Others would argue that usually these people come back 

to Uganda again and they bring back a good dose of knowledge, money, experience 

and inspiration, which is good for the development of the country eventually. 

Moreover, opportunities to get access to the global job market could motivate people 

to get an educational degree. The government of Uganda recently promised to scrap 

visa fees for Diaspora returning home, while previously the government wasn’t 

helpful to people who had moved abroad. An argument for their change of view is 

that the Diaspora can guide people in Uganda in ‘how to invest and succeed back 

home’ and furthermore ‘This law [Dual Citizenship Bill] will ease movement of the 

Diaspora to come back home and invest.’80 

We find an opposing tendency in outsourcing. India is an example of a 

developing country that was able to deliver ICT services, such as call centers, for a 

very competitive market price. Especially since the economic crisis the private sector 

looks more and more into developing countries in order to find new and cheap ways 

to deliver services. Since Uganda is an English speaking country, there might be 

potential in this field for creating mobility within the own country. However, Pieterse 

mentions that these kind of outsourcing practices are often close to pure exploitation 

                                                   
78 Cited from the Incommunicado reader p. 47 
79 The term brain drain originally referred to the immigration of highly educated people in the 1950s 
from countries such as the United Kingdom to the United States, Canada, and the former Soviet Union. 
Now it is used in a more general sense to refer to the migration of highly educated people from 
developing to developed countries. 
80 Cited from the article Government plans to scrap Diaspora fees by Dorothy Nakaweesy published on the 
website of the Daily Monitor on December 31st 2009. Article available online at 
http://www.monitor.co.ug/News/National/-/688334/833480/-/wgovtk/-/ 
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of the workers. People have to adapt their working hours to those of the target 

country, which is often the USA. People have to adopt American accents and fake 

identities and ‘are receiving extremely low wages; and some of them work in the kind 

of modern-day sweatshop conditions that characterized export oriented manufacturing 

throughout the developing world.’81 In this case the increase of mobility of end-user 

capability doesn’t seem that utopian.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                   
81 Pieterse 2005 Digital Capitalism and Development: the Unbearable Lightness of ICT4D. Cited from the 
Incommunicado Reader p. 13 



 47

3. Ethnographic methodology 

 

The complexity of the relation between technology and people was pointed to by 

Ethan Zuckermann on the Picnic 2008 conference82 by saying that 'in Africa a 

hammer isn't a hammer'. In Africa people use a hammer for various purposes, not 

solely for putting a nail into the wall. The small means they have are being used very 

creatively in order to fulfill different needs. Levi-Strauss used the term bricolage 83 to 

describe how people use various resources available at the moment to achieve their 

purposes.  

It is important to realize that the core of this thesis is focused on people and 

not on  technology. As discussed earlier, a technology in this thesis is not perceived as 

necessarily directing people in a predefined way. The technologies are tools that help 

people in achieving their particular purpose; still, it is important to realize that 

technologies of higher complexity with more specific use, or with less possible 

various ways for use, do have a certain directing influence on people or could define 

the framework within which one can act. It is therefore essential to dissect the specific 

technology in order to see exactly what is meaningful for a particular society and 

what is not. 

Ethnographic research is a way to get insight in the Internet in two ways, 

argues Christine Hine, namely (1) as a place or a virtual domain where culture is 

formed and reformed; (2) as a cultural artifact: 'To speak of the Internet as a cultural 

artifact is to suggest that it could have been otherwise, and that what it is and what it 

does are the product of culturally produced understandings that can vary.'84  

Miller and Slater confirm the usefulness of this approach by stating that: 

  

'..the Internet is not a monolithic space or placeless 'cyberspace'; rather, it is numerous new 

technologies, used by diverse people, in diverse real-world locations. Hence, there is everything to 

be gained by an ethnographic approach, by investigating how Internet technologies are being 

understood and assimilated somewhere in particular..' (Miller & Slater 2000: 1) 

                                                   
82 Find my blog post on this conference on http://ohguido.wordpress.com/2009/02/23/picnic-2008-
surprising-africa/ and the blog of Zuckermann on  http://www.ethanzuckerman.com/blog/ 
83 The anthropologist Claude Lévy-Strauss coined the term in The Savage Mind (1962). 
84 Christine Hine (2000) Virtual Etnograpghy p.9 
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Following Miller and Slater's citation we could say that an ethnographic research on 

the Internet usage in Internet cafés in Kampala is not limiting; but on the contrary, it 

gives insight in the fragmentary and culturally dependent character of the Internet. In 

this way we might get rid of the easily made big generalizations about the Internet. 

On the one hand we can learn how the local community finds a way in the 

transforming communicative environment and on the other hand we can learn about 

the particularities of the Internet as a technology itself.  

According to Mwesige Mwesige there is a 'gaping hole in Internet discourse' 

when looking at ICT4D: 

 

'The growing body of literature on the Internet in these countries has mainly followed the form of 

general country surveys that catalog telecommunications reforms and various other initiatives 

being launched to get more disadvantaged people online. As Karim (1999) notes, a lot of these 

studies take a policy approach and privilege technology. They focus more on extending 

infrastructure and expanding access than on what the users actually do with such access. Very few 

studies examine specific Internet initiatives and their (potential) impact on development. As Lee 

(1999) notes, “empirical study of Internet users remains underutilized as an area of academic 

research.” This is especially so in Africa.' (Mwesige 2003: 1) 

 

An ethnographic method allows for first-hand experience and qualitative insights in 

people's behavior in a specific environment. The main methods used during this 

research were participant observation and in-depth interviews. Internet cafés have 

public access and therefore usually allow easy 

observation. Some Internet cafés had wooden 

partitions between the computers, but a lot didn't. 

Usually the Internet cafés were set up in rows, 

which means that it was rather easy to look at the 

usage in the next row.                                                     

Fig. 10 Someone checking his email                                                                       

 
More insight was gathered by regularly looking into the web browser’s history to see 

what kinds of websites were visited a lot.  Long term observation gave a clear insight 
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in specific interests of the users, also in the ones the users wouldn't easily come out 

for. This mainly comprised activities such as partner seeking abroad, watching porn 

and looking for sponsors.  

For a western researcher to win trust in these issues is a difficult task, even 

more so when these activities were directed onto the West. Observation therefore was 

a perfect method. The issue of ethics in respect to privacy plays an important and 

critical role in this; even though the setting was a public sphere, people often 

experience their individual usage as private. For this reason the actual research 

subjects are not mentioned by their real name and they’re not shown in any pictures. 

In this way no harm can be done to any of the individuals involved.                        

It was necessary for me to do covert observations of people’s behavior, 

without their permission. The reason for this was the assumption that people would 

change their behavior as soon as they would know that they were being observed: 

‘..divulging some sorts of information might affect people’s behavior in ways that will 

invalidate the research.’85 Hammersley and Atkinson wrote a book on principals in 

ethnographic research. On the topic of ethics they discuss the point that it is mainly a 

question of judgment in context of what is ethically legitimate or not. ‘Avoidance of 

serious harm to participants’ and ‘the likelihood that offence to someone cannot be 

avoided’ are notions that I have taken into account during this research.  

Some argue that to do good social science one needs to use deceptive 

methods, since ‘the social world is characterized by evasiveness, deceitfulness, 

secrecy, and fundamental social conflicts’ and furthermore ‘...deception, can be 

justified because they promise to produce a greater good, for example knowledge that 

can lead to social policies which will remedy social injustice.’86 Naturally I hope my 

research will do exactly that, but already having criticized policies and acknowledged 

the complexity of society, such a promise would be hypocrite to make. 

My approach to certain findings was to try to stay objective,  I therefore didn't 

judge any online behavior I encountered. This means that I wouldn't report usage of 

any ethically questionable sites, or scamming activities. This decision was supported 

by the fact that most Internet café managers I met didn't bother about any kind of 

                                                   
85 Cited from Martyn Hammersley and Paul Atkinson (1995) Ethnography: Principles in Practice p.265 
86 Ibid. p.278 
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usage in their cafés. They tolerated more or less any usage, parting from the idea that 

Internet is a free space where people can do whatever they want. In this sense as a 

researcher there were no ethical problems, since it was the norm not to express 

judgments about someone’s online behavior. 

I also looked at people’s online behavior over a few weeks of time with 

informed consent. Jason, for example, was really open about his Internet usage. He 

was an intense Internet user who was not only very open about his own use, but also 

about his neighbors’ use.  

The participant observation methods allowed a good overview of people’s 

usage, but didn't give me insight in the real user experience. For this reason I also 

chose for the method of in-depth interviewing. Sometimes I simply went to a random 

person sitting in an Internet café and explained and asked this person if he or she 

would participate in an interview. 

Sometimes I chose to observe first and then ask a specific person who was 

doing something of my specific interest for that time or to see whether he or she 

would ratify my observations. I only encountered a person that didn't want to do an 

interview twice. Both were women who were chatting online with a white man. The 

online intimacy was therefore somehow difficult to capture. Although I encountered 

hundreds of stories about women interacting with men abroad, I only found three 

women who were willing to talk about the relationships they had abroad.  

A method I developed during the research was not asking about a person’s personal 

experiences, but asking about other users. An example of this is: 'do you think there 

are a lot women who do online dating?' instead of 'do you do online dating?’ This way 

people felt more free to talk and elaborate than when talking about themselves. Of 

course this might be less reliable, but when twenty individuals tell similar stories, one 

better take these stories in consideration. 

The Makerere University Business School (MUBS) at that time conducted a 

similar research on Internet use in Kampala. Their interest, though, was more in a 

quantitative analysis. Before that time, they had conducted a quantitative research on 

Internet usage in Iganga, a rural area near Kampala. The collaboration that evolved 

between their research and  my current research resulted in an exchange of data and 

survey questions. By gaining more figures and data on the one hand and deeper 
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insight in the user experiences on the other hand, a qualitative insight was supported 

by quantitative data.87    

 

Setting 

Kampala is the capital of Uganda and has 1.2 million inhabitants. It is Uganda's 

biggest town and it functions as the country's economic and political center. There is a 

lot of movement, concretely seen in lots of traffic and lots of people in the streets, 

which gives the city a lively atmosphere. In the center there are a lot of shops and 

markets selling food, clothes, house ware, tools, mechanical attributes and other 

practical goods that people use in their daily lives. Approximately since a decade 

mobile phone shops started forming an integral part of this picture too.  

 

 

Fig. 11 Picture taken at the old taxi-park in Kampala 

 
Most people in Kampala have a mobile phone and it is clear that they are being used a 

lot. This is not only evident in the common site of people making phone calls in the 

streets, but also in the telecom boots on every corner selling phone credit.  

                                                   
87 The quantitative data of the MUBS research can be found in the appendix. 
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Fig. 12 Phone boot  

 
Only in recent years another kind of business has started settling in town, namely the 

Internet café. They emerged rather quickly, since nowadays, an Internet café can be 

found in at least every shopping mall and in the center almost every streets is 

accompanied by an Internet café. There were already more than 300 Internet cafés in 

Kampala in the spring of 2009. The prospect of the completion of a broadband 

connection in the summer of 2009 was seen concretely in the growth in number of 

Internet cafés in the spring. The Kayesoft 2, for example, was opened only two weeks 

before I arrived in the beginning of April 2009. Jason, one of my informants and 

guides, has also opened his own Internet café and at this very moment they are 

working on setting up Kayesoft number 4.  

Most fieldwork for this research was done in three Internet cafés in three 

different areas in Kampala over a period of two months. The setting (mainly Internet 

cafés) was relatively small; most Internet cafés allowed an easy overview and they 

showed many similarities. Other settings were also visited, for example computer 

rooms at universities and non-profit telecenters. By looking at different areas (from 

business areas to university and school areas; and besides that to more impoverished 

and residential areas) an overview is created on different usages and users of the 

Internet. For this reason, the research can give deep and encompassing insight-

knowledge in the experiences of the Internet café users of Kampala and its 

surroundings.  
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The Kayesoft 2 Internet café was located in a central district of Kampala right next to 

the notorious taxi-park, a crowded place where hundreds of public transport buses are 

constantly driving criss-cross the square, picking up and dropping off local people. 

The Internet café is therefore mainly visited by local people.  

 

Fig. 13 The old taxi-park in Kampala  

 
The price is middle range; 30 shilling per minute, a bit more than 1 eurocent per 

minute. The cafe is known by some locals because of the webcams that are installed 

on all the computers. This is not a common thing in Internet cafés in Kampala. This 

extra feature makes it possible for people to video-interact; and mostly attracts people 

who have contacts outside of town or abroad that like to have more 'intimate' contact 

online. 

A more high-class internet café is situated in another part of the centre, in the Uganda 

House, located on the big main street, Kampala Road. The connection was supposed 

to be better than anywhere else, but there were often problems that resulted in 

structural supplies of compensating extra minutes. The central location though, being 

located near big companies and fast food chains, attracted people with jobs in the 

area, foreigners and business people. The price was higher, namely 50 shilling per 

minute, and therefore made it less likely for the average local person to visit this cafe. 

Some local students visited this location as well. 

A bit outside of the centre, where the city accommodates Makerere University and 
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multiple schools, the Kayesoft 1 Internet café was located. They distinguished 

themselves by aiming specifically at the youth. A music- and video-database, two 

televisions showing MTV, and three televisions connected to Playstations with the 

newest games, were the facilities that had to trigger the youth in the area. In one room 

there were twenty computers for Internet use separated by wooden partitions; in the 

other room the televisions and Playstations.  

 

              Fig. 14 Game- and video-room  

 
Usually the room with televisions and Playstations was filled with children between 6 

and 16 years old. The Internet room was usually filled with people between 15 and 30 

years old, though there were some exceptions of older people up to 50 years old using 

the Internet as well.  
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Informatics Technology, showed us around in the massive university building with 

enthusiasm. There were six floors, each filled with hundreds of modern pc's. Most of 

them were not yet in use, because they had just been installed, he explained. In two 

months, all hardware would be ready to serve the new educational programs. There 

was an intranet connection under construction, so that multiple classes could learn 

from only one teacher.  

 

Fig. 16 Makerere University of Computing and Informatics Technology 

 
This whole project with a budget of 30 million euro was funded by the Dutch 

organization Nuffic. Everybody was waiting for the final step of the Seacom 

connection being ready to offer everybody a fast connection. The deputy dean told us 

that their university had already been assured that they would receive this connection 

as one of the first in the country. They had a deal with telecom company MTN to 

supply connections. At that moment they were only waiting to see if it could be a real 

success or not.  

Within our group we had a discussion about the project: one thought it was a 

great project, the other thought it was a mission impossible. Back at home, we read in 

the newspaper that there was a huge looting, the weekend before we made the visit. It 

was already the fourth time this year that the university got robbed. This time 280 

processors were stolen and other hardware with a damage of approximately 35000 

euro. The thieves didn't brake in; they had all the keys to get in the different rooms of 

the building. Some guards were arrested.  
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A few weeks later their database was stolen with all the personal details such as 

grades of all the students. The University didn't have a backup. Since this wasn't the 

first time, it seems like there are some problems with respect to the sustainability of 

this project. Another example is the fact that they will purchase their fire 

extinguishers in not less than five months. It is an ambitious project aiming high, 

which might be good and stimulating, but there are some serious issues like safety and 

sustainability that could damage the project very seriously. The whole point is that the 

university has to stand on its own feet and should feel fully responsible for protecting 

the project. A constant flow of development money won't stimulate this. Luckily the 

university staff is really motivated, has good hope and made the mission seem 

possible. 

We found some confirmation when we looked in the huge hall on the ground 

floor. There were hundreds of students making use of the wireless connection with 

their personal laptops. In Uganda this is not a common sight, but it is at the ICT 

faculty of Makerere University. I was told that they use the connection to go on 

Blackboard, to do research, to send mails, but also to use Facebook, do chatting and 

simply surf around the Web. Actually the teachers and deans were a bit annoyed by 

the students visiting Facebook and chatting, because 'they eat all the bandwidth'.  

Collin told me that the use of these students is different from the use of the 

non- students who have to visit Internet cafés to get online. The students have a free 

connection and thus have more room for activities that have less priority like chatting. 

Students from other schools than the Makerere have to go to Internet cafés to write 

their essays and do printing. Besides the school related activities, there is a lot of 

email traffic, news reading, ‘googling’ and Facebook usage.  
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4. Internet Usage 

 

In this part of the thesis we will focus on the Internet usage and the experience of the 

Internet users in the context of globalization. Above is already discussed that this 

thesis has the goal to add to knowledge about ICTs’ influence on society and how 

people perceive this. Policies are based on theories and discourses that have not much 

base in reality. This thesis is based on fieldwork on the ground and  aims not only to 

illustrate the influence of ICTs on a developing society, but moreover how Internet 

users’ subjectivities find a place in the globalizing world. 

My concrete fieldwork started at the begin of april 2009 by meeting up with 

Jason, who had set up a few Internet cafés and telecenters in both Uganda and 

Tanzania. The first time he brought me to a local Internet café, Kayesoft 1, outside the 

centre of the city, near the universities. He was a good friend of the manager, named 

Harry, so he spent much of his online hours in that particular Internet café. Since he 

helped Harry with technical problems from time to time, Jason could use the Internet 

for free. Jason introduced me to Harry and I explained about the research I was 

conducting. Harry said I was welcome in his Internet café to do research and told me 

about this other Internet café he was running in the centre, where I could do research 

as well. He offered me to use the Internet for half price, since I would use it a lot. This 

made it possible for me to hang around the Internet café without looking suspicious to 

other visitors, since I was there 'for using the Internet'. 

The Kayesoft 1 was located on the second floor of a small shopping mall and 

consisted of two rooms. One was filled with computers, the other  with three 

televisions and game consoles. When I arrived, approximately seven computers were 

being used by customers. Behind the counter there was a girl of about twenty years 

old called Vanessa. She would turn out to be a great informant for me later. First I had 

to take a look around. 
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4.1 Amusement 

 

Local amusement 

In the Kayesoft 1 Internet café there was an internal music and movie data bank. ‘To 

attract more young people’, Vanessa told me and proudly showed me the hardware 

box that made this possible. It contained a big collection of songs sorted by music 

style such as African fusion, techno, reggae, western, new local music, gospel, Quran, 

old skool etc. An overload of movies was also available, of which most were 

Hollywood movies. However, there were also a lot of music videos sorted in maps 

named Swahili, Indian, Rwanda music and MTV cribs videos.  

Some computers had headsets lying next to them, but most of them had been 

stolen already. Like the looting at the Makerere University, this theft issue exemplifies 

the lack of technological means and even more the desire for it. Some people carried 

own headsets. Luckily there was one lying next to my computer, so I could listen to 

some Indian pop. When I put the headset down a young guy came up to me and asked 

for the headset. Apparently the Internet was not working at that moment; the databank 

was especially popular at moments when the Internet 'timed out' or while waiting for a 

download or a site to be opened. 

African music is well conceived within the continent. Most people in Uganda 

love local music and when visiting bars and clubs local music often did the trick to 

get people on the dance floor. In the streets music comes from different places and 

creates a vibrant atmosphere. In supermarkets, but also on television, often a mixture 

of local or African music and American pop music was broadcast, the latter usually 

being R’n B. 

This affinity with African music was also visible in online behavior. Multiple 

times I noticed people listening to music through websites that make it possible to 

listen to Ugandan music online.88 On the Facebook forum ‘what do you love about 

Uganda’, music was named a lot, together with food, dancing and climate:  

                                                   
88Examples of these websites are http://www.ugandaonline.net/mp3 and 
http://www.ugpulse.com/musicuganda 
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‘Uganda is de best country ever, de music, de food, de dancers, de comedy. de 

friendliness, de people, de sunshine, de places 2 visit, everyting is sooooooooooo gd.’ 

Among the men, soccer is an extremely popular source of amusement. 

Especially the UK Premier League is incredibly popular and this is seen in a flood of 

stickers covering the street life in Kampala portraying the logos of Manchester 

United, Arsenal and other Premier League soccer teams. The city is crawling with taxi 

motorcycles called boda bodas, which are all decorated with stickers of UK soccer 

teams. People wear shirts of their favorite team and when there are matches, men 

gather together massively in places such as bars and cafés that have televisions, to 

watch the game. Every (missing) goal causes a noise throughout the whole city and 

the days after they’re one of the topics of daily conversation.  

                   

                     Fig. 17 Screensaver at the one of the computer at the MUBS 

 
The enthusiasm for soccer was without visible in the online behavior of many men. 

The whole competition is followed by many men by looking up results on websites of 

the Premier League or the sport section of the BBC website89. Every time I looked 

into an Internet browser’s history I found many links to English sport websites. To a 

smaller extent I found links to Premier League betting websites, reaffirming in a sense 

the passion for UK soccer. 

Another example of popular Internet usage was that of reading local 

newspapers online. The biggest newspapers in Uganda are the Red Pepper, the New 

                                                   
89URLs of these websites:  http://www.premierleague.com and http://news.bbc.co.uk/sport 
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Vision and the Daily Monitor, of which the first one is sold most. It is also the 

newspaper that supplies the most entertainment: lots of pictures (often of beautiful 

Ugandan ladies), lots of sexual related items and juicy stories about politicians and 

celebrities. In the Internet cafés I found out that reading these newspapers online is for 

a lot of people integrated in their daily use of the Internet. In this way Internet 

functions as a re-mediator of local issues.90 However, at this point we already could 

have noticed that the interest of Ugandans often crosses the borders of the country. 

 

Surfing the globe 

I was rather surprised with my first conscious encounter with a Ugandan 

cosmopolitan.  On the plane from Cairo to Kampala I met a young Ugandan guy of 19 

years old who just flew back from a tennis match in Egypt. He had already traveled 

all over the world for tennis matches, he studied in Uganda as well as in South Africa 

and he got a scholarship for next year to study in the USA. He told me, laughing, he 

might do some economic studies too, to help us in Europe with our crisis. It later 

turned out that he was not really representative for the ordinary Ugandan, but he 

opened my prejudiced eyes for what still had to come.  

Already soon I had another encounter with a form of global identification, 

when I was invited for dinner at a local family's place. We were looking at an 

engagement video, which showed how two families negotiated and did some rituals 

and dancing. It was interesting to see that the different families followed different 

religions, one Muslim and the other one Christian. The chiefs negotiated and decided 

that the couple itself should decide what religion they wanted to follow as a couple.  

The bridegroom, who was sitting next to me watching the video, told me that 

these days it is pretty common to have mixed marriages: 'This used to be different, but 

now we are part of a “global village”, things are not that strict anymore.' We find here 

an expression of acceptance with identification in a global context in which different 

perspectives may co-exist. At that moment I felt a bit naive thinking that there were 

still places that had not been reached by the impact of technologies like television and 

Internet. Lesson learned was that developing societies also redefine themselves within 

a space, which encompasses not only the traditional and the physical, but also the 

                                                   
90 This point will be elaborated later on in this thesis 



 62

modern and the digital. 

 

'Globalization processes, the transformation of productive structures, market integration, the 

internationalization of finance and, in particular, the technological revolution in communications, 

make up a substratum which allows for the globalization of social life.' (Sorj 2003: 13) 

 

One of the main activities observed in the Internet cafés was searching for facts, 

which is part of what we often call 'surfing'. One reads an article and gets inspired or 

curious about something. Mostly Google, but also to a smaller extent Wikipedia is 

used to look up facts or stories about the particular issue. Interest was often shown in 

at that time popular news topics like, Barrack Obama, the financial crisis, soccer 

results (usually English Premier League) and funny facts about countries in Europe 

and USA (e.g. climate).  

During my research I found out that Ugandans often surf around the web to 

learn about other cultures. Especially countries and cultures where the western people 

live that they have met. When asked where this interest comes from, some people 

responded that it is good to expand ones horizon in order to grow as an individual: 

'Just Google what you want and then expand on it, learn about it..'. Tim, for example, 

goes to the CNN website to read international news; when he thinks something is 

interesting he googles it to get background information. At that time he read a lot 

about the war in Iraq, the swine flu and the newly elected president of the USA, 

Barack Obama.  

 

'While on the one hand the fact that anyone can put content on the Internet represents a form of 

democratization of information, on the other hand it causes dependence on search engines that 

have the capacity to influence the priority level of texts for users.' (Sorj 2003: 41) 

 

Most people I interviewed used big settled western platforms like MSN, Yahoo, BBC 

and CNN; most popular search engines were the ones provided by Google and Yahoo. 

Somebody even replied 'only Google', when I asked for the websites he often visited. 

This means that the sites he eventually visited were all selected by Google.  
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‘Search engines are not merely technical but political matters, as political analysts Lucas Introna 

and Helen Nissenbaum point out. “[Search engines] provide essential access to the Web both to 

those with something to say and offer as well as to those wishing to hear and find. Our concern is 

with the evident tendency of many of the leading search engines to give prominence to popular, 

wealthy, and powerful sites at the expense of others.”’ (Rogers 2005: 4) 

 

Western websites obviously often display pictures of white people and the language is 

always English. I asked myself whether Ugandans therefore see Internet as a white 

space or only see their own route on the web, not bothering too much about this 

mono-cultural content? The latter was confirmed by the respondents of this research. 

People were often aware of the Western origin of the Internet, but most people 

explained that they saw the Internet more as a global space in which people have 

equal chances.  

There is a widespread libertarian idea that the Internet opens markets for the 

less developed; that previous constraints diminish and new freedom is increasing 

people's potential. However, in Kampala it is mainly the entertainment industry from 

the West that is embraced. Accordingly, Miller and Slater warn for the emergence of 

monopolies taking over unprotected markets91. Previously the Internet could be seen 

as a more or less flat anarchistic landscape without any vertical power structures. 

However, in recent times portals like Yahoo, MSN, BBC, CNN etc. have become 

more and more important for a complete Internet user experience, providing news, 

email services, weather and lifestyle and thus keeping the user within a (corporate) 

chain of sites, leaving the online back alleys undiscovered.  

 

Massive passive 

The first time I sat down behind a computer in the Kayesoft 2, a girl in her early 

twenties was sitting next to me. I noticed that she was listening to music online. She 

was wearing a huge headphone set, which must have been her own, since the Internet 

café didn't supply headphones. Once in a while she softly sung along with R'n B 

songs, which I recognized as being hits back home in the Netherlands as well. They 

were songs by popular American artists such as Beyoncé and Rihanna. At that 
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moment I realized that American popular culture was more widespread and 

encompassing the globe than I thought. 

After a while Jason showed up and petted me on the back. He looked at the 

girl next to me and took the headphones off her ears. Jason introduced us and 

explained me that Deborah was the manager of another Internet café called 'Click', 

which was supposed to be more high-class and one of the fastest Internet cafés in 

Kampala. He also told me I would meet more white people in Click. Jason left again 

after having made a few jokes teasing Deborah that she hadn't called him often 

enough.  

She put her headphones on and started listening to her music again. It 

surprised me that she listened to the songs over and over again; her playlist was in 

repeat mode and consisted of approximately ten songs. In the meanwhile she was 

looking at the screensaver reacting on the music. I started surfing the Web and looked 

into the history of the Internet browser. I saw reaffirmed that, as back in the 

Netherlands, Yahoo and MSN are popular sites and I realized that in Kampala they are 

influenced in similar ways by mass media as we are in the Netherlands when visiting 

these sites. Most similarities I saw were in the prominent place of the more 

sensational and entertaining news forms like stories about worldwide disasters, 

international soccer, funny animal videos last but not least celebrity gossip. Deborah 

knew like me from news on the Internet that pop star Rihanna got beaten up by her 

boyfriend, Chris Brown.  

After a while Deborah asked me if I would listen to her favorite song, 'sure!', I 

replied. It was If I Were A Boy by Beyoncé and while I was listening she was 

following closely how I was reacting to the music.  

If I were a boy 
I would turn off my phone 
Tell everyone it's broken 
So they'd think that I was sleeping alone 
 
I'd put myself first 
And make the rules as I go 
'Cause I know that she'd be faithful 
Waiting for me to come home, to come home 
 
etc. 
                                                                                                                                                  
91 Ibid. p.18 



 65

 

She explained to me that the song appealed to her, because she really could identify 

with it. This is interesting since it shows that American popular culture forms a 

context not only for the Western youth, but also for the youth in a developing country 

like Uganda, creating a platform where people can build and reflect their individual 

identities.  

The issue of free choice and unique identification within popular culture, 

however, is problematized by theorists like Adorno, who instead of variety, see 

standardization in pop songs. Popular music created for popular platforms such as 

MTV are based on standard models that give the listener a comfortable, but hidden 

feeling of recognition: 'Mass listening habits today gravitate about recognition.'92. The 

mass production of pop songs is a “machine” that ‘pre-digests’ the music for the 

consumer93. The result is that the mass gets mediated in a sphere of passivity. Because 

the “machine” is constantly running and produces song after song, the consumer has 

the feeling he has a unique choice and taste. In Adorno’s words: 'Popular culture 

becomes a multiple-choice questionnaire.'94.  

New media theorist Langdon Winner sees a similar tendency within the 

electronic mass media and states that: ‘Passive monitoring of electronic news and 

information allows citizens to feel involved while dampening the desire to take an 

active part.’95 The all consuming Internet platforms in this sense demotivate people to 

actively undertake creative initiatives, what even has political influence in the sense 

that it keeps people indifferent or unwittingly to issues that in fact could have an 

influence. Instead they surf through the consumer oriented websites that constantly 

remediate the same themes in different forms. When looking at the news items on 

MSN news there is a clear pattern in the recycling of themes such as sport, lifestyle 

and entertainment that allow people a safe, comfortable and consumer friendly 

journey through the digital world. 

 

 

                                                   
92 Theodor  Adorno (1941) On Popular Music p.32 
93 Ibid. 25 
94 Ibid. 26 
95 Langdon Winner (1986) cited from the New Media Reader p. 594 
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Porn 

 

‘..cyberporn paved the way for the “Information Superhighway” to the extent that it initiated the 

Internet gold rush and caused media, government, and commercial companies to debate seriously 

and publicly the status of the Internet as a mass medium.’ (Chun 2006: 79) 

 

While porn might not be seen as the way to development, many theorists argue that 

porn was the accelerator of the Internet. Nowadays porn sites are still the most visited 

sites worldwide. In Uganda, due to the small bandwidth, online porn is often 

consumed in the form of pictures instead of movies. Although there are people who 

find three seconds of fluent streaming porn more satisfying than any picture at all. 

Especially on secondary schools porn is an attractor for many youngsters to get to 

know the Internet. Usually they collectively watch porn in one of the computer rooms 

when the teacher is away. Fortunate youngsters own a USB stick and have access to a 

computer somewhere more private. Also in Internet cafés this is a way people don’t 

have to spend too much money. Of course this not only happens with porn, but with 

all online material that could be interesting for the user.  

One time in the Kayesoft Internet café a guy next to me was watching porn on 

‘xvideos.com'. He was in his early twenties and looked somehow streetwise; not very 

decent, but not very dodgy either. He was wearing a headset and asked me 

immediately if I was interested in porn. 'Sure..' I replied. He called himself the ‘porn 

king’, and watched porn a few times a week. He said he used the sites '..xxnx, 

eskimotube, pornhub, redtube...just the normal stuff..'. Like Yahoo and MSN, these 

sites are American, and own the biggest share of the online porn market.  

He told me with a smile that he first watches and then goes and puts it in 

practice. According to him a lot of people in Kayesoft 1 watch porn in the evening. 

He was not interested in pictures, he only watched 'the real thing', that is movies, even 

if the connection is bad and constantly interrupted by buffering. He told me he 

preferred to look at ebony black women. 

The ‘porn king’ told me that there were a lot of white men in Uganda making 

use of women who couldn't resist the money. He didn't like that. He told me that 
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women go with a white man much more easily than with a black man. For locals a 

prostitute might be cheaper in absolute terms, but he pays relatively more for a 

prostitute than a white guy since he has much less money. His dream was to ‘take’ 

multiple white girls at the same time, '..to give it to them!'. It almost seemed to me as 

if this desire was actually a desire for vengeance, as if he would like to dominate a 

white girl to make up for all the white male sex tourists coming to Uganda. As we 

have seen frustrations upon the West sometimes are rooted in the wider issue of 

political and economical dominance of the West over Uganda. 

Anyhow, most porn watching was done by young males who were in the age 

at which much still needed to be discovered and feelings of lust needed to be 

consorted. 

When we look at the interviews done during this research, we find that the 

general opinion among the respondents about the fact that porn is accessible so easily 

through the Internet is the worst thing about Internet. Most people that were 

interviewed during the research thought that porn was a bad phenomenon and one of 

the most negative aspects of the Internet. People were especially worried about the 

fact that children could be exposed to porn so easily. Some people thought that for 

adults it should be okay to watch porn if they have that desire and as long as they 

keep it to themselves. Some people thought that porn is bad for people’s morality. 

One person said that it gives people wrong ideas and could trigger them to visit 

prostitutes. Nevertheless, whether people like porn or not, also in Uganda, porn has 

been a topic of debate that brought the existence of the Internet as a technology to the 

attention of the mass.  

 

‘In July 2004, the newvision newspaper [12] broke a story about two pornographic sites, 

www.kimansulo.com and www.hotugandans.com hosted in Canada but selling thousands of pic-

tures and videos of Ugandan women having sex. A follow-up story by a journalist from The Moni-

tor newspaper [13] said, “But most of the 'models' in the thousands of nude pictures on 

kimansulo.com are not actors and many did not know that their pictures were taken while having 

sex. They are neither models nor even prostitutes. They are ordinary office workers and university 

students who go for a party, get drunk and end up having a fling with someone they thought was a 

friend. Unknown to them, a concealed video camera is rolling away, recording the minutest details 

of  their actions and facial expressions”. By the end of August 2005, they had closed their web-

sites due to public outcry.’ (Tushabe & Baryamureeba 2005: 68) 
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Although religion and morality play an important role in Uganda, I noticed that 

flirting on the streets wasn't a rare phenomenon. Also in our conversation with local 

friends, we noticed that sex was a popular topic of debate. This is also evident in the 

most popular newspaper of Uganda, The Red Pepper. This newspaper is full of juicy 

stories about the sex lives of politicians and celebrities. More shocking for me as a 

westerner, was that news items about rape crimes were often described very vividly 

and somehow exciting. For example, an eight year old girl was raped by her teacher 

and the newspaper wrote in detail how: '..he put his megawhopper inside her tiny 

kandahar and started bonking away.' This is only one example of how sensational sex 

crimes are often written down. Sex is absolutely not a taboo in Uganda. Also in video 

stores there is often a department where one can find porn. Like anywhere else in the 

world, the reality in Uganda is that: “sex sells”. The Internet in Uganda is often 

associated with porn. Moreover, sometimes it is even for the first time heard of 

because of porn. 

 

 

4.2 The Social 

 

When you realize that the Internet is a communication technology, it is not very 

surprising that the interactive features were embraced very eagerly in Kampala. One 

of the favorite activities in the Internet cafés for many people, for example, was 

online chatting. Some people went online only to chat, others chatted while surfing or 

doing other stuff on the computer. A lot of people chatted through 'MSN messenger' 

or 'Yahoo! messenger', but the social network site 'Facebook' was a very popular 

platform for chat as well.  

As it is in the West, the mobile phone is probably the most popular 

communication technology within Uganda. We have seen, however, how fast the 

Internet as a communication technology has emerged on other continents. Emailing 

and chatting became part of the daily lives of lots of people in the West. In Kampala 

as well, despite the weak infrastructure, we see a fast growth in Internet cafés and 

other public places like universities where people can go online. And whereas lots of 
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'experts' expect the Internet in Africa to develop on mobile phones, at this point, 

public places such as Internet cafés and universities are still the most popular 

possibilities for using the Internet.  

Internet cafés are popular, because you don't have to buy a computer and a 

modem. Besides that it is very straightforward; you pay only for the minutes you go 

online, which suit the Ugandan situation better. Jenna Burell noticed the same in 

Ghana:  

 

'Internet cafés are frequented in poor areas not in spite of poverty but because of this lack of 

privilege. They represent one of very few avenues of opportunities open to local people that 

require only minimal financial outlay and (unlike mobile phones) obligation to continue paying 

for the resource.' (Burell 2009)96  

 

Nowadays in the West it gets more common for people to choose yearly based 

contracts that deliver continuous services. In Uganda most people don’t have a 

continuous or stable income, so they rather pay when there is money available than in 

advance.  

Nonetheless the Internet cafés are a settled facility and are used as that; they 

are filled with people chatting and emailing. This is a reality that asks to be reckoned 

and needs to be understood. What is it that makes chat and email interesting for the 

urban Ugandan? 

 

Chat, email and SNS 

Chat and email are the best known and most used Internet features in Kampala. 

Emailing is an activity that is conducted by all respondents of this research, of 

Mwesige’s research97 and also of almost all respondents of the MUBS research98. It is 

a way of having contact with family and friends that live outside the city or abroad, 

but also for students to keep in touch with each other and their teachers.  

Facebook is the most popular social networking site among the Internet users 

                                                   
96 Cited from Could connectivity replace mobility? An analysis of Internet café use patterns in Accra, Ghana 
Mobile phones: The new talking drums of everyday Africa p. 151-170 (p.156) 
97 Peter Mwesige (2003) Cyber elites: a survey of Internet Café users in Uganda showed that 98% of their 
respondents (Internet users) did confirm to use email on the Internet 
98 For more data on the MUBS research see appendix 
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in Kampala. People share pictures and thoughts, and expand their network. Overall it 

seems that the SNS usage wasn’t integrated yet in social life as it is now in the West, 

although some incidents pointed out that SNS are manifested in some social groups in 

a way that people have to take them in contemplation. A few respondents even did 

refer to Facebook as dangerous: Dennis and Henry’s nephew both didn't have a 

Facebook account, because they were afraid that people would make disadvantage of 

their personal information in this open and vulnerable place. Dennis for example was 

afraid that an ex-girlfriend would disgrace him in public. Henry’s nephew was a bit 

younger and therefore had different reasons for his hesitancy. On his high school 

certain people got bullied online and were stigmatized on Facebook.  

Nonetheless Facebook was very popular among the Internet users. What 

seemed to be the main reason for the respondents to use Facebook was the chat-

function. Most respondents had Facebook-friends in Uganda, in neighboring African 

countries, and usually in Western countries as well. Sometimes more than half of their 

friend-list consisted of friends living abroad.  

Besides daily chit-chat, conversations with westerners are often about 

differences in culture and climate. People in Uganda often talk enthusiastically about 

their own culture and country, namely the ‘Pearl of Africa’. On the relatively popular 

Facebook discussion thread ‘what do you love about Uganda’ almost all reactions 

suggest the local food, music and dancing. To a smaller extent climate and nature are 

named.  

Still there are a lot of issues that Ugandans aren’t happy with within their 

country, such as unemployment. Ugandan students show a lot of interest in the 

possibilities of studying in a western country and often have the tendency to search 

online for contacts or institutions that could help them achieving this. This issue will 

be discussed in a later section. 

Contact with family is often about checking upon each other’s well-being, 

family matters, activities, plans and so on. Jerry for example, a 22 year old bachelor 

student in bank insurance, emails on a regular basis with his brother in Iraq and his 

three sisters in Sweden. He told me that he comes from a wealthy family and that it is 

therefore possible for his family to study and work abroad. Usually the conversations 

through email are about the family and how life is over there and back home. They 

also write about cultural differences; about what it’s like to live in another country 

than that of origin. With his friends he usually only chats.  
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Vanessa, the counter girl at the Kayesoft Internet café, uses email solely to 

communicate with her boss, who lives in the United Kingdom. She emails the profits 

of the day and possible complications or necessaries of the day. She as well prefers to 

communicate with her friends through chat, because she thinks it is less formal and 

more direct and spontaneous. 

This idea is supported by the fact that contact between business partners and 

colleagues within Uganda is usually over email. Contact between teachers and 

students (if there is any contact through the Internet), is usually by email as well.  

 

So we see that in different kinds of situations email is a well conceived means of 

communication. An interesting aspect is that people who use email to communicate 

often give the argument that it is cheaper than making a phone call. In this sense 

Internet use doesn't necessarily require a certain budget, but rather the knowledge and 

know-how about the possibilities. Of course going to an Internet café requires some 

more organization than making a phone call. Ron99, for example, travels a few times a 

week from the village where he lives to Kampala (which is ten kilometers away), to 

use the Internet. He brings his USB stick to download what he needs (he has a 

computer at home) and already knows in advance what he is going to write, so it 

doesn't take long to write his emails. In this manner he saves some money, even 

though he has to pay for the bus to get there.  

He thinks that people in Uganda still don't know the possibilities of the 

Internet and that eventually in a lot cases it’s much cheaper to communicate like that 

than by mobile phone. Especially when looking at the possibility to send free SMS 

and make free phone calls by using certain online applications. These kind of 

communication tools and in particular email make it much easier to keep in touch 

with the Ugandan Diaspora as well.   

 

Diaspora 

 

'One area where the Internet has had an important impact is in consolidating feelings of solidarity 

between members of immigrant communities (in many cases temporary and illegal workers) 

residing in developed countries.' (Sorj 2008: 40) 

                                                   
99 Ron was one of the people interviewed during this research. The interview is to be found in the appendix. 
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A lot of the Internet users in Kampala have friends or family abroad, although 

especially the more wealthy families have family members that started a study or 

career abroad, usually in the US, UK or anywhere else in Europe. The UK has the 

biggest number of Ugandans, namely about 200.000; in the US live 100.000 

Ugandans; Canada, Rwanda, Kenya and South Africa have numbers in tens of 

thousands. The Netherlands accommodates around one thousand Ugandans. 

The amount of money that was sent back by the Diaspora to Uganda is 

estimated at 700 million dollars per year; more than the total incomes from the 

exportation of national products like coffee and flowers. The Uganda Record writes 

about the power and influence of the Diaspora as being a myth. They argue that the 

700 million dollar in fact is a corrupt way of the Ministry of Finance to validate the 

presence of money, by naming it 'remittances from Ugandans abroad'. Money that 

actually should have been invested in developing the country, in this way is 

‘laundered’.  

An argument for exposing the affinity of Ugandans abroad with their home 

country was often based on the popularity of Ugandan online newspapers; Internet 

usage within Uganda wasn't believed to be able to come close to the large visiting 

numbers. The Uganda Record proves otherwise. 

 

'..a break down of traffic to the five most widely visited Ugandan websites for today Wednesday 
Dec. 9, 2009. 
 
Daily Monitor: 1) 56.3 percent of the traffic to the Monitor website is from Uganda; 2) 10.9 
percent from the United States; 3) 7.2 percent from Sudan; 4) 6.5 percent from Britain; 5) 6.3 
percent from Kenya;  6) and 1.9 percent from Rwanda. 
 
New Vision: 1) 51.4 percent from Uganda 2) 12.1 percent United States 3) 8.6 percent Sudan 4) 
7.3 percent Britain 5) 4.4 percent Kenya 6) 3.2 percent Rwanda. 
 
Uganda Record: 1) 90.6 percent Uganda 2) 3.9 percent Rwanda 3) 2.3 percent United States 4) 
1.0 percent Britain. 
 
Red Pepper: 1) 51.2 percent Uganda 2) 22.2 percent Sudan 3) 11.3 percent Britain 4) 7.9 percent 
United States 5) 2.5 percent Belgium 
 
The Observer: 1) 68.5 percent Uganda 2) 19.2 percent United States 3) 3.3 percent Belgium 4) 2.5 
percent Britain.'100 
 
                                                   
100Data can be found online at: 
http://www.ugandarecord.co.ug/index.php?issue=37&article=481&seo=Myth%20of%20Uganda's%20diasp
ora 
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We see that most interest in the Ugandan online newspapers is from within Uganda 

itself. Some newspapers have over ten percent visitors from the United States, which 

suggests that there is probably a serious Ugandan Diaspora.   

Nonetheless, for the ordinary Ugandan it is impossible to travel abroad, due to 

shortage of money. Plane ticket, visa, accommodation and extra pocket money are all 

things that the ordinary Ugandan cannot afford. However, in the beginning of the 

research it was as though every family had relatives who lived in the West. Later on it 

appeared that the concept of 'family' comprehended a lot more than the nuclear 

family. Families often consist of hundreds and sometimes even of thousands of 

members. As Onwudiwe and Ibelema say: 'Perhaps, nowhere else is the maxim more 

true that “every man is his brother's keeper”. Africa's extended family system is the 

most widely recognized manifestation of this value'.101  

Residing in the homes of a local family, it became a puzzling experience 

trying to follow the logic why someone was seen as a family member: 'He is the son 

of the daughter of my grandfather's sister...so he is my brother!' Even a friend, or a 

friend of a friend, could be referred to as 'my brother'. After realizing this, it became 

clear that the amount of Ugandans that lived abroad wasn't as big as it first seemed. 

However, it is important to realize that local Ugandans are very aware of the Uganda 

presence abroad and their relationship with them. 

 

 

Foreign friends 

 

'Instead of search engines, many used their foreign chat partners to collect information about 

educational opportunities abroad, international news and life in other societies.' (Jenna Burell 

2009: 158) 

 

Also in Uganda there is a huge interest in life elsewhere. Apparently a lot of people 

like to hear stories directly from people, even when they are on the other side of the 

globe. This might have to do with a desire to get insight in real life experiences of 

people. Furthermore, a contact abroad could not only tell about life, but could also do 

                                                   
101 Onwudiwe and Ibelema 2003: p. 27 
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something specific to the wishes of the interested Ugandan, for example checking 

upon possible scholarships within a country. 

Having foreign friends has some practical advantages for Ugandans. It is for 

example very hard for a Ugandan to get a credit card and often it’s even impossible to 

get a bank account. Even Jason had difficulties doing online transactions. He had 

already opened a bank account, but Pay Pal didn't allow Ugandans to receive money, 

only to send money. He told me that he seriously felt discriminated and 

disadvantaged. He thinks that this is because Uganda is known for corruption, which 

makes it difficult to convince an institution of financial stability. 

Not having a digital way of doing financial transactions makes it almost 

impossible to purchase anything online. The earlier mentioned story of Charly, who 

had friends abroad of whom he could use their credit card, is an example of the effort 

a local has to do a successful transaction online. He first transferred money through 

Western Union after which his foreign friends would pay for the purchase by credit 

card. Not only is this detour far from inviting to do transactions online; it also 

explicitly exposes to both sides the advantage westerners have to Ugandans. 

 

'...through the mediation of the chat room, foreign chat partners were completely objectified as 

suppliers of niceties, fashion items and mobile phones. These examples point to a form of 

acquisition-driven play within a range of recreational activities...' (Burell 2009: 157) 

 

Efforts of getting in contact with the West were seen in the online behavior of the 

Internet users. It was interesting to see with how much ease Ugandans approached 

people online in order to become online-friends. While issues of privacy more and 

more play an important role in the West concerning Internet usage, in Uganda it did 

not seem the case. It is for example very common for youngsters to add as many 

people as possible to their friend-list on Facebook, even if they don't know the person. 

According to Bonny, making friends online is the best thing about the Internet. 

Usually when it’s a friend of a friend it is reckoned as 'safe' enough to add the contact 

person. The idea is to look around in each other’s profiles in order to start having a 

short get-to-know chat. When it clicks between the two there might be contact on a 

regular basis.  

For most people interviewed it was common to have chat-friends abroad. 

Usually these chat-friends lived in the USA or Europe. Jenna Burell experienced 
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during their research some kind of pride among their respondents when they had 

contact with westerners.  

 

`'In Ghana there, there is powerful symbolic value to having been abroad and chatting with and 

collecting foreign penpals in Yahoo chat rooms, and having contacts abroad can lend status to 

young Internet users. Many aspiring migrants talked about travel as an experience they valued as a 

form of enrichment and saw as identity forming.' (Burell 2009: 163) 

 

Although it appeared to me that it was in favor of one’s status to be physically seen 

with white people, having online contacts didn't seem that special. Most of the people 

interviewed had online contacts in the West, but I never had the impression that they 

were proud of it. Maybe this was due to the former revelation that westerners are not 

necessarily seen as having a good influence on Uganda as a society. Nonetheless, 

most individual Ugandans I met were eager to find penpals in the West. 

 

Penpalling 

The poster on the picture is one example of multiple advertisements for sponsors and 

penpals throughout the streets of the centre of Kampala. It shows the explicitness of 

people make efforts in getting relationships with people and organizations abroad. An 

interesting aspect here is that sponsors are associated  with penfriends. Apparently a 

penfriend is not only seen as  someone with whom one could build up a friendship on 

an  emotional base, but moreover on an economical base.  

 

 
 
 
 
 
 
 
 
 
 
 
 

Fig. 18 A widespread poster 
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‘Users chat with pen pals for the sake of sociability and conversation while at the same time 

seeing this as a chance to network and build rapport with foreign contacts who might be able to 

help provide a migration opportunity or finance an education or business opportunity in the 

future.' (Burell 2009: 168) 

  

In Ghana Burell experienced the same kind of efforts in finding penpals both for fun 

and economical reasons. Relationships could be created ‘...as strategic affiliations for 

realizing material gain.’102 Jenna Burell argues that this activity of collecting penpals 

is something that predates the Internet. Before, it was a common activity for 

Ghanaians to keep in touch with foreigners through the postal system.103 In Uganda 

there is a whole business built on this ‘habit’ of people in both the physical world and 

in the virtual world.  

One day I asked a young guy on the street about the posters (see above). He 

explained to me that they were probably 'con men', people who use confidence tricks 

to get money from ignorant people. I asked him if he wanted to call them up to check 

what would happen. He agreed and I gave him my phone. A man answered the phone 

and after the guy explained to him that he was interested in a sponsor, the man told 

him to bring two passport photo’s, an email address, a postal address and 35.000sh. 

After the conversation the guy explained to me that these men were obvious 

misleading fortune seekers. The con men did this by making people do a test-

interview and subsequently let them fail, usually with the argument that they did not 

fulfill the requirements. Another way is to put the interested people on a ‘never-

ending waiting list'.  

When I thanked the guy for his time he asked me if he could have my email 

address and if I could help him find a scholarship in Scandinavia. I explained to him 

that I was not from Scandinavia and that I didn’t know much about scholarships, but 

it didn’t really convince him; I was from Europe, so I should be able to arrange 

something for him. The same day he sent me an email asking how I was doing and 

that I could contact him whenever I wanted. 

Another concrete example of the presence of activity that’s orientated on 

penpalling was found in the same building as where the Kayesoft 2 Internet café was 

                                                   
102 Burell 2009: p. 157 
103 Ibid. p. 157 
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located. Jason told me about a woman that had an office one floor down. She asked 

10.000sh to register in order to apply for a penpal. Then a procedure started that in the 

end never came up with results. People were often told to wait, ‘because it was a bad 

period’, or because they didn't have the right specifications. The desire of people to 

get in contact with the West is so big, that they are willing to spend their small savings 

on these 'opportunities', with the result that it’s worthwhile for con men to set up fake 

organizations.  

Later on in Kayesoft 1 I met Sidney. He was pretty open about how he tried to 

get as much contacts as possible abroad. He tried this through Facebook, but also by 

asking western tourists for their email address. He asked all of them if they could 

mean something for him with respect to getting a scholarship, job, or sponsor. He 

focused on American tourists, because his aunt, who lives in the USA, promised him 

to pay a plane ticket to the USA, if he successfully finished secondary boarding 

school. In this way he already had some contacts that might be able to help him with a 

job or a scholarship. 

Success stories are rare, but do spread quickly. From three different people I 

heard the same story about a local guy meeting an American woman online. The 

woman, after a while, came to Uganda to visit the guy and soon after they married. 

Now they both live in the USA. There is another story about a Dutch man who came 

to Uganda to marry a Ugandan woman he had met online. They now live together in 

Kampala. These stories are probably real, but most interesting is that they seem to 

function as a motivation for people to try to find a bride overseas, where life is 

thought to be much better. 

Finding penpals is not a new phenomenon in Uganda, although these days the 

Internet has made it much easier to find contacts and to keep in touch. E-mail has 

become the fast digital variant or maybe even replacement of the letter. Social 

networking sites such as Facebook allow peaking into each other’s friend-list and 

moreover to approach them. Having ‘friends’ abroad gets easier through these kind of 

social networking sites; every Ugandan Internet user can create an international 

network these days.  

The owner of the Kayesoft Internet cafés for example is a Ugandan who lives 

in the United Kingdom. He communicates with his employees through email and 
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Facebook chat. Vanessa emails him the exact revenues of the day every day. When 

Vanessa is working in the Kayesoft Internet café she is usually logged in on 

Facebook. One time I was interviewing Vanessa, she was chatting with the owner at 

the same time. She was complaining that the manager didn't treat her nicely that 

week. The owner answered that he would talk to the manager, who is a cousin of the 

owner. A boss who is at the other side of the globe, still able to solve quarrels at the 

home office is one of the examples of the globalization process. Vanessa doesn't use 

contact with her boss only for solving quarrels, but also to get in contact with people 

in the United Kingdom. She often adds friends of her boss to her own friend-list. She 

likes to chat with people abroad, just for the fun of it. She also flirts with the owner. 

The owner often tells her that he is thinking of flying her over. She explained to me 

that if she had the chance, she would definitely do it.  

There were a few times during the research that I could literally read the 

emails someone was writing. One time I sat next to a girl I had seen multiple times 

already in the Kayesoft Internet café, constantly writing short emails through her 

Yahoo account. The text of one of the emails I could read was:  

'hi, why does it take so long for you to give response on my emails? I hope you are doing still fine. 

As you know my mother passed away and I am trying to get into the nurse tuition. Could you 

please tell me if you know a sponsor so I can pay for the tuition? Regards Jenna' 

After that, she wrote another short email wishing someone to recover soon from his 

illness and after that she quickly wrote some more short emails. It was obvious that 

emailing was in her routine, she didn't take pauses during the writing, for example, to 

reflect on her writings. This could be a result of her experience in writing these kinds 

of 'request-mails' or due to the haste she had because of the cost barrier of Internet us.  

Of course, we could only speculate about the truthfulness of her emails; the 

only thing for sure is that she is actively approaching people, family or not, for funds. 

Whether her story in the above email is true or not, I could imagine that the person 

that she was sending that email to, might expect some more devotion or details from 

someone who is really in trouble. To me, at least, it didn’t seem like a single cry of 

panic, but rather a structural attempt for getting money.  
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'(...)collecting penpals. This was often conducted with such brevity and lack of attention by 

Internet users in Accra that it was clear that a moment of contact rather than the content of 

extended conversations had value in and of itself for some users (Slater & Kwami 2005).'    

(Burell 2009: 163) 

 

Considering Jenna might have been an individual and not a representative of a group 

of users, it took me only one look around to realize that looking for contacts in order 

to obtain money was a rather normal activity in Internet cafés. At the time I sat next to 

Jenna, behind me there was a lady applying for sponsors for a local football team. She 

was sending a budget with the costs for the shoes, the balls etc. The person next to her 

was logging into some kind of foundation site. Another guy was applying for a job. 

The guy who was sitting next to me told me that people often try to get money 

through the Internet. Sometimes the story is genuine and people ask their families 

abroad for money, but sometimes they are not genuine. According to him, when 

people put in a lot of effort, they might manage to get some money. 

White people, in Uganda better known as muzungus, are apparently seen as 

the key to a more privileged life. Muzungus are known to have much more money 

and, as often argued, can therefore miss it much easier than locals. I was actually 

shocked when I heard from the lady that manages the high class Internet cafe Click 

that she earns a bit over 200.000sh per month. That is approximately 70 Euros per 

month for working every day all day long. She told me that there were ways to make 

some more money when the boss was not looking, for example by not registering a 

client in the system and putting the money straight in her pocket. According to her 

there is a lot of theft on the working floor and she sometimes gets 100.000sh on top of 

her month loan when she tells her boss who cheats or steals. A few weeks later she 

didn’t work there anymore. She never told me why. 

 

Online dating 

Besides looking for penpals or scholarships, looking for partners abroad is a common 

activity amongst the women. It was not easy to experience this by first hand 

observations. Most women didn't like to talk about it and often chose to sit in the 

corner of the Internet café, which made it difficult to get a glimpse of their online 

behavior. However, sometimes I succeeded and ‘voyeured’ my way through to some 
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interesting findings. Besides first hand observations, both men and women were eager 

to talk about how other people looked for partners online. According to most people it 

was a popular activity, especially among women, but also among men; it was actually 

the men who talked more openly about their own experiences. One of the employees 

of the Kayesoft 1 Internet café told me about a time when he tried to get in contact 

with western women. ‘Just for fun’, he said; he wasn’t necessarily looking for a white 

woman, more for a fun opportunity to travel to the West: ’..to see other countries.’ 

One afternoon I visited the Kayesoft Internet café. Next to me there was a girl 

video messaging with a white male between 40 and 50. He perfectly suited the 

stereotype of a ‘dirty old man’ one would expect to chat with 'a young exotic lady'. He 

was wearing a striped long sleeve shirt, was bald, wearing glasses, looked pretty 

heavy weighted and was sitting in an office. They were constantly calling each other 

'sweetie'. The man asked her to show the side of her face, and she did. They were 

telling each other that it was so nice to see each other. Suddenly a black woman 

appeared behind the man. ‘Who’s that, sweetie?’ the girl asked. The man explained it 

was a colleague. The women started waving to each other. The man told her that his 

boss called him to lunch so he had to go. In the end the man wrote ‘love you’ and the 

girl answered: ‘I love you so much!’ They gave kisses in the webcam. When she 

closed off her account, it showed that she had only one friend: this guy.  

The girl told me she only visited Internet cafés with webcams, so she could 

talk to her ‘boyfriend’/’fiancé’/’husband’. Somehow she constantly used another term 

to refer to the man. She told me that he works in the United Arab Emirates (UAE). 

When she went there on 'holidays'104 she met him and they got into a relationship. In 

the meanwhile the man has visited Kampala to visit her and they got engaged. I am 

not sure if the engagement was actually official; she was rather vague about this.  

When I told her that I was from Holland she mentioned that her neighbor 

married a guy from Holland and that he moved to Kampala three years ago. This was 

not the first time I heard that story. She had to go, but when I told her about more 

people from different countries meeting online she sat down again to ask me what 

sites these were. I showed her an online dating site. She told me that she wouldn't like 

                                                   
104 Holidays is put between quotation marks, because a story that I’ve heard multiple times is that there are 
East African women who go for short times, often during holidays, to Arabic countries like Dubai and the 
UAE to work as prostitutes. It have to be noted too that I am not sure if that was the case here 
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to get into a relationship with someone that she had never met in real life. A webcam 

is according to her not enough to be sure if someone is trustworthy.  

Patricia, however, had some tricks to discover if someone was speaking the 

truth or not. She was by far the most remarkable woman I met in the Internet cafés. 

Jason had already mentioned her multiple times, because she was so explicit about her 

strategies in getting in contact with white men. When I heard about her I asked Jason 

if he would make an appointment for me. It appeared that she only would do the 

interview if I offered money. We agreed on 10.000sh. I asked Jason how I would 

recognize her and he told me that I would probably know it as soon as she walked in. 

On the agreed day I was waiting in the Kayesoft 1 for Patricia and indeed she came 

in. She had rather big and round contours, was wearing big colored earrings and 

plenty of make-up. Her perfume preceded her. It was rather awkward for me since I 

somehow immediately felt like I was a target for her. Anyhow, in an academic way 

she was a target for me too. We decided that she would show me what she did online. 

The first thing she did was going to Yahoo, and opening her mail to see if she 

had any reactions. Then she typed in the Yahoo search-bar: ‘looking for white man’. A 

few links popped up for dating sites specialized in interracial dating. She explained 

that she knew most of them and that she already had an account at some sites. When 

she got in contact with a man, the first thing to do was obtaining his email address so 

she could approach him more personally and directly. She had different methods to 

find out if someone was trustworthy. She for example asked for letters through the 

postal system to see if the address corresponded to the one she was told. She also 

asked for different pictures in different settings. She made phone calls to hear the 

voice, so to get a more direct experience; making conversations helped her a lot in 

getting an idea of who the man really was. Chatting with a webcam was the ultimate 

test.  

The next thing was that a man should show his care for her, which meant that 

she expected money once in a while so she could support herself. At the moment of 

the interview there were three men sending her money on a regular base. Sometimes 

they sent a small amount of 30-50 Euro; sometimes they sent up to 200 Euros. This 

also depended in what kind of economical situation she was. When she had to go to 

the hospital for example she asked for 300 Euros and she got it. She told me that men 

had already come over a few times to physically meet her. Some promised to marry 
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her, but it had not happened yet. A few hours after the interview Patricia sent me an 

SMS and we started to SMS back and forth: 

Patricia: ‘Guido, will u give me a baby before u leave?  

Guido: ‘u want a boy or girl?’  

Patricia: ‘a girl…’ 

Guido: ‘sorry I want a boy’ 

Patricia: am serious, don’t bug on me 

Guido: Sorry, cant help you 

Patricia: ‘suit yourself..’ 

 

I asked Jason if she was serious and he replied: ‘of course she’s serious. With a white 

kid of a white father in Holland she can easily get a visa..!’ I had maybe expected that 

she would somehow seduce me, but I hadn’t expected this straightforwardness at all. 

However, it was a very illustrative experience. As Jenna Burell noticed: 'Often, 

instrumentalist activities directed at self-improvement have not been entirely 

distinguished from recreational pursuits.’105 

  

4.3 Cultural dynamics 

 

‘Both a premise and a promise of Internet development has been a concept of freedom. Discourse 

encountered on and about the Internet has been notoriously libertarian: like the Wild West, it has 

provided a screen on to which could be projected images of freedom, danger, transformation and 

transcendence. The Internet has both produced new freedoms (of information and of speech) and 

come to stand as a symbol of potential freedoms.’ (Miller and Slater 2000: 16) 

 

It is a common idea that the Internet opens up traditional frames of mind. Huge 

amounts of information are freely accessible within the reach of one mouse click. 

Christine Hine states that Internet can be seen as a post-modernistic phenomenon, 

since it is an unpredictable space of uncertainty in which concepts as religion, science, 

                                                   
105 Jenna Burrell (2009) Could connectivity replace mobility? An analysis of Internet café use patterns in 
Accra, Ghana Mobile phones: The new talking drums of everyday Africa p. 151-170 (p.168) 
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culture and the self are fragmented.106 The new media are providing 'new conditions 

for subject formation, which amount to a decentering and dispersal of the subject.'107 

In the discourse on the reconstruction of subjectivities in the digital world there is a 

tendency to speak of a blur of notions such as the real and the virtual, self and other, 

human and machine. People engaging in the virtual world have to redefine themselves 

in the new wider contexts and it is often assumed that people get looser and more 

fluent ideas about their original traditions.  

This notion has made strict political regimes such as China or Iran censor 

Internet sites that challenge the ideas of the settled regime. Especially the Middle East 

and (former) communist regimes are not keen on the Anglo-American imperialistic 

mass media, spreading neo liberalistic values. In Uganda, Idi Amin was an extreme 

example of a president rejecting non-indigenous influences. He literally threw 

organizations and people that didn't originate from Uganda out of the country. 

Contemporary leader Museveni is much more open to western cooperation, although 

this might be primarily due to strategic considerations in order to keep the structural 

stream of funds flooding that are donated by the western countries under the header of 

development. Under his regime the Ministry of ICT came into existence, which 

focuses on the development of digital infrastructure in the country. Nonetheless a lot 

of people from the private sector and the non-profit sector complained about the 

hindering attitude of the government.108 The point here is that the Internet is seen as a 

technology that has potential to crumble settled traditional and political structures. 

Below we will discuss what the empirical observations of this research suggest about 

the idea that the Internet has a cultural boundary blurring character. 

 

Traditions and religion 

 

'Rather than transcending time and space, the Internet can be shown to have multiple temporal and 

spatial orderings which criss-cross the online/offline boundary.' (Hine 2000: 11) 

 

                                                   
106 Hine 2000: p. 7 
107 Ibid. p. 7 
108 With our research group we visited multiple NGOs and we have been to a three day ICT conference wich 
was attended by big players in the private and the non-profit sector in the Ict field. There was a lot of 
disagreement on effective development, but a shared frustration was that of the hindering attitude of the 
government. 
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To get insight in the possible blurred cultural notions we first have to take a look at 

what these notions could be. According to the Uganda Bureau of Statistics, in 2002 

approximately 85% of the total population was Christian and 12% Muslim. 

Approximately 1% was into traditional beliefs. Although there is not much struggle 

between the religions these days in Uganda, observations and interviews done during 

this research exposed that religion does plays an important role in most people’s lives.  

Bonny, a 22 year old friend of Vanessa, sat in the Kayesoft 2 Internet café 

regularly. She explained to me that she was Christian and also part of the Ankole tribe 

group on Facebook. She didn't really associate with any tribe, although her parents 

are, ethnically seen, part of that tribe. 'It's just a fun way to get in contact' she 

explained, 'not a big deal.’ She said it wouldn't be a problem for her to marry a man 

from another tribe, as long as he is not from the Muganda tribe; she didn't like their 

food. Her future husband had to be Christian though, that was most important, she 

thought. Bonny, more or less, represents most of the respondents in this sense. Some 

people are part of one of the tribe- groups on Facebook, but for none of the 

respondents it was a necessary part of their online identities. Religion however was 

actively practiced by most respondents.  

A considerable part of the Internet usage is related to religion. Examples of 

this are people sending each other religious chain mails or participating in online 

religious groups. Religious expressions on open Internet forums were mostly based in 

Christian beliefs. These religious tendencies were especially noticed in Facebook 

messages. Not only do people end messages with expressions like ‘Let's see Uganda 

change in 2010 to the better............ For God and my country....’109 people also tend to 

refer to religious values when personal or even societal problems are discussed: 

‘Goodmorning Uganda, i thx God who has seen us through 2009 and nw we once again are living 

in a new year 2010. A lot happened in the past year and i believe we can try to learn from our past 

mistakes to correct them and in all dat we did good, maintain it or even do better.  

 

A sound against corruption has been raised throughout all nu yr messages by both politicians and 

Religious leaders. 

I thx God for all those dat hv continually prayed 4 dis nation Uganda.’110 

 

                                                   
109 Expression cited from the Facebook group page ‘Ugandans on Facebook’ 
110 Ibid. 
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The examples above and observations of this research in a sense challenge the idea 

that traditional or religious notions are vanishing by the blurring character of the 

digital world. A clear example is the phenomenon that ethnical tribes organize 

themselves online. The biggest tribes like the Ankole and Buganda, even have their 

own network group on Facebook. It appears that the digital space not necessarily 

subvert traditional notions, but offers new ways of identity building, self-expression 

and cultural understanding.  

So it seems that there is some kind of revival of traditional notions online. Of 

course it could be that the tribe-groups on Facebook over time will be taken less 

seriously and that people won’t classify themselves anymore as such, due to the 

emergent modernization. However, we might gain some more insight in this, by 

looking more closely at religious propaganda.  

When visiting Harry’s Facebook profile it becomes clear that he is not hiding 

his religious belief. He writes, for example, that his favorite music is ‘Gospel’ and his 

favorite TV shows are ‘Christian Shows’. But he also follows certain preachers 

online, often American preachers that visit Uganda every once in a while to propagate 

their ideas. He told me that he reads about their ideas on social and contemporary 

global issues.  

Several news agencies noted that the Anti-Homosexuality Bill introduced in 

2009 is a result of the big influence of American evangelical Christians, in particular 

of “the Family”111. A month before the adoption of this bill there was a conference, 

which was attended by a few prominent American preachers that argued that 

homosexuality is bad for African social cohesion. It seems that the preachers have 

been taken rather seriously by the Ugandan government now the Bill has been 

accepted by the parliament. 

But it was not only the government, it were also the respondents of this 

research, such as Harry, who agreed with this vision. A few had even joined Facebook 

groups like “anti gay marriage” and “Speak loud for family: support anti-

homosexuality bill ‘09”. In the meanwhile even more Facebook groups have been 

created making protest to the Anti-Homosexuality Bill. These groups have eventually 

become much bigger, but it has to be noted that most of the participants of these 

                                                   
111 “The family” is a powerful fundamentalist Christian organization that is known for having members with 
powerful positions in politics, in ambassies, in business and in humanitarian aid organizations. It is seen as 
one of the most politically powerful fundamentalist organizations in the USA. 
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groups are westerners. As I had already left the country when this development took 

place, I can only speculate how Ugandans perceive this western effort to fight the bill 

and support gay rights in their country.  

 

‘People…are increasingly familiar with the details of the lives of people around the world, from 

the clothing styles and brand names made popular in African American communities to the kinds 

of operas and films watched by South Asian audiences. But at the same time, in their own 

accounts of the world as they see it, they do not generally feel their lives bear any significant 

relationship to the lives of people elsewhere.’ (Brad Weiss 2009: 24-25) 

 

Also in Uganda I noticed that television was responsible for a lot of different cultural 

influences. American Rn’B was popular on music channels, but the most popular soap 

serie, for example, was South-American. Another popular television show again was 

South-African. The Internet boosts this non-Ugandan media input, what causes the 

Ugandan Internet users to reconstruct their own subjectivities ‘in relation to a far 

wider context and dynamic than before.’112 It was very clear that in Kampala there 

was an interaction of values between the locals and the wider world; an example of 

this was the  mixed marriage discussed in a former chapter, but also the passion for 

English soccer and the influence of American preachers are examples of this. 

Naturally, this doesn’t mean that Ugandans are blank slates waiting to be cultured by 

western values. The Ugandans that were interviewed were often enthusiastic about a 

lot of western values such as democracy and freedom of speech and were open about 

certain difficulties they encountered in their own country, but they were also very 

proud of and embracing towards their own culture: ‘Happy People, lets appreciate the 

beauty of Ug, however side-kicks and nasty stuff we have, atleast weve gat that title 

"The Pearl Of Africa" Love Ug.’113 

 Miller and Slater see this embracement of traditional notions online as a way 

to ‘repair’ the notions that are challenged and dispersed by the overwhelming flood of 

information and values that the Internet contains.114 In other words, they form their 

own Ugandan subjectivities online by identifying with values that are meaningful to 

them within this wider context, which could exist out of traditional notions, but out of 

                                                   
112 Miller and Slater (2000) p.20 
113 Cited from the Facebook group ‘Ugandans on Facebook’ 
114 Miller and Slater (2000) p.20 
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non-Ugandan notions as well. An example of this coming together is that of 

conservative Christianity being nourished by American influences.  

Overall, they expressed an awareness of the dominant position of western 

mass media, and were considerate that most content was created in the West. ‘…at the 

same time that circuits of images, goods, and persons contributes to a sense of global 

interconnection, they also promote an uneasy feeling of what Ferguson (1999) calls 

“global disconnect”.’ In Uganda I noticed as mentioned before with the ISP not 

delivering quality service to Harry’s Internet café, that people became indeed more 

and more informed about and in touch with lifestyles elsewhere, but did not have the 

feeling that they had significant influence on this elsewhere culture that they were 

consuming. Nevertheless, none of the respondents were frustrated by the proposed 

imperialistic character of the Internet. Most people saw it as a space of opportunities, 

which would be more and more made use of in the near future. 

In the section below we will discuss observations of how people used the 

opportunities that the Internet offers, in a more activist way. 

 

Activism 

During my research I didn’t encounter a lot of political engagement among the 

respondents. Most people did have an opinion about the current regime and the 

political situation in Uganda, but there seemed not to be profound efforts in criticizing 

the political establishment online. On forums people did talk about the regime being 

corrupt, but thoroughgoing analyses were seldom given. This was more apparent in 

magazines like ‘The Independent’ or radio shows like ‘Ekimeeza’. These media are 

more widespread and known throughout the country than the Internet is at this 

moment.  

Nonetheless, Internet has in several parts of the world appeared to be a worthy 

medium in criticizing an establishment. Examples of this are seen in the West, where 

people blog about political issues, comment on articles of online newspapers, make 

use of mailinglists to discuss political issues and SNS more and more become 

platforms on which people debate all kinds of issues. But also in countries with 

repressing regimes like Iran an   d China, citizen reports expressed through blogs, 

SNS or in particular Twitter in Iran, have given global attention to issues such as local 

corruption. This phenomenon is better known as ‘citizen journalism’.  
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Again, in Uganda I didn’t encounter people in Internetcafés seriously criticizing 

establishment. Below I will describe what I did encounter what could be seen under 

the header of activism. 

Bonny told me that she primarily chats with people in relation to her belief in 

Jesus Christ. She is part of a gospel dancing group in her church and goes often online 

to invite people to attend to the performance. She is also actively searching for people 

who do not believe, since those are the people she can help find Jesus. She likes, in 

her own words '..to preach the gospel to people'. Whenever people are complaining or 

having troubles she tells people that there is only one who really loves them and that 

is Jesus Christ. When boys ask her out for a drink she always explains that alcohol is 

bad. She also sends through a lot of chain mails concerning Christianity. Usually these 

are slideshows that end with a line saying something like 'Jesus loves you!'.  

 A more organized form of activism I encountered with a man of 

approximately 40 years old, who was sitting next to me in the Internet café Click. His 

connection was very slow and he asked me if mine was slow too; and it was slow. 

While waiting for his email to be send he explained me that he was a Muslim and was 

trying to send an email to his community about a gathering. He presented himself as a 

promoter of the true Islam and saw it as a mission to take away the fear of people 

about the Islam. He visited conferences and held talks on different occasions. Through 

the Internet he kept in touch with organizers and his community, so he could inform 

interested people about coming events. He wouldn’t know how he would manage this 

if he couldn’t use the Internet.  

Another sort of form of religious activism online, was of course the already 

mentioned Facebook group 'Ugandans on Facebook' in which people supported the 

Anti-Homosexuality Bill. Jason also used Facebook to attract funds for an NGO he 

was volunteering for. Attracting funds was somehow a more widespread phenomenon 

than for example political activism. In the section ‘Sponsors’ we will elaborate on 

attracting funds. 

It could be so that people haven’t recognize the possibilities that the Internet 

offers, or they might see it as not being widespread enough throughout the country. 

Fact is that multiple people I encountered simply didn’t had the know-how to 

accomplish certain activities online. 

In the Click Internetcafé I met Charly. He told me that he would like to write 

to the newspaper, because he didn't agree with an article about the churches in 
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Kampala. I asked him why he didn't blog about it, but he answered that he wouldn't 

have a clue how to do that. Together we opened a blog for him in Wordpress and I 

showed him the step by step progress. He decorated his page with pictures of 

churches and the next day he had written a short rectifying blog. It was a shame that it 

was not only his first, but also his last blogposting. He sent me an SMS asking how he 

could log in and what his password was, since he forgot about it. I had forgotten his 

password too, but I explained him how he could retrieve it and how to log in 

afterwards. Up till now there haven’t been a second blogposting yet. It is a guess if 

this is due to a possible incapability of using the blog or that he might have thought 

that the blog wasn’t meaningful for him. Below the relation will be discussed between 

education and ICT skills. 

 

 

4.4 Education 

 

'..computer skills are valuable assent and can be a key to obtaining employment and success in 

education. In other words, as the productive system becomes more computerized, the idea that it is 

important to master this instrument quickly 'infiltrates' among the diverse social sectors, because 

using computers comes to be seen as a condition to getting work and to doing well in school.' 

(Sorj and Guedes 2005)115 

 

The relationship between ICT and education is somehow paradoxical. On the one 

hand we have seen that education could help people make better use of the 

possibilities that ICTs offer. On the other hand ICTs make it possible for people to 

bypass formal education by obtaining knowledge through the Internet. Furthermore, 

ICTs allow learning its usage through practice; this will be discussed first. 

 

Self-education 

Jason has a university degree in mechanical engineering, but as soon as he graduated 

he started focusing on computers. Nowadays he forgot all about mechanics, but in the 

meanwhile he has developed serious computer skills.  

There are some social scientists who argue that people with a practical 

                                                   
115 Cited from the Incommunicado reader  p. 34 
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occupation or handicraft have a huge advantage in computer skills. Fatima Mernissi 

for example points to a new generation of Internet users in rural parts of Morocco 

who have backgrounds as snake magicians and carpet weavers.116 According to her 

the ability to be able to concentrate for a long time on a certain danger, problem or 

activity (snake or carpet) and being used to organize small things in such a way that 

symbols are created and messages are told (like in the decorations of the carpet), one 

is in essence doing the same thing as a computer specialist. Therefore, Mernissi 

argues, it is not an odd phenomenon that Internet use in Morocco is booming. I think 

this theory is rather far-fetched, but I do believe in the possibility of people to better 

apprehend ICTs in an informal way, a way people are more accustomed to in 

developing countries. The status of ICTs, which consists of a mix of being educational 

and recreational at the same time makes it attractive for young people to invest their 

time in.   

Miller and Slater speak of learning through practice: 'A high proportion of the 

most skilled and knowledgeable users of the Internet and IT that we met were almost 

entirely self-taught.'117 In their ethnographic research in Trinidad, Miller and Slater      

explain that the Trinidadians learned to use information technologies in the same way 

as they learned to repair cars: not through formal education, but through practice. 

This means that the lack of formal education in Uganda doesn't necessarily 

have to withhold people from learning to deal with ICTs. We could further argue that 

computers and the Internet offer training in itself in educating oneself and possibly 

one’s surroundings. The fact that there are a lot of Internet cafés which offer 

(informal) computer training make ICTs an inviting route to set your aim on instead 

of formal education. Since computers and other ICTs have a certain status, these 

phenomena attract people (especially youngsters) who might not even really know 

what these technologies are, and inspire and motivate these people to gain (access to) 

ICTs and learn how to use them. The inspiration does not come solely from the fancy 

status of these technologies, but also from the idea that it's the only way to a 

prosperous future. For a lot of people it is the most efficient and inviting way to gain 

knowledge and interact on a more global level. The arrival of ICTs in this respect 

creates a drive among the youth, both students and non students, which urges them to 

                                                   
116 Mernissi 2004: p. 74-75 
117 Miller and Slater 2000: p. 34 
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act and partake in an information society that offers a quick road not only to obtain 

knowledge and skills, but at a further point to maybe even sell their knowledge and 

skills. In this sense the Internet offers a gateway to jobs and other opportunities 

outside of Uganda too. This issue will be discussed further on. First we will elaborate 

on the language and illiteracy problems that people encounter when adopting ICTs. 

 

Language and (il)literacy 

 

'The ability to use the information available on the Internet as a source of knowledge and 

intellectual and professional development depends on the users’ prior skills. This qualification 

assumes basic literacy and abilities acquired within the school system. Digital literacy cannot be 

dissociated from book literacy.' (Sorj 2008: 68) 

 

Internet usage is not yet a widespread phenomenon in Uganda. Most of the people 

interviewed had only recently found out about the existence of the Internet. They 

haven't been able to learn how to make use of its potentials yet. Although we have 

seen that computers and the Internet allow self-education to a certain degree, we've 

also seen that education is an essential way to inform people about the potentials. The 

difference in the extent to which one can make use of ICTs’ potentials, we have 

named the second level digital divide. Besides knowledge of the potentials, the 

language appeared to be a barrier for a lot of people. 

During the research especially the covert observations made clear that many 

people often used the Internet in an inefficient way due to lack of knowledge. There 

were for example a lot of people who used Google as their 'web browser'. These 

people always surfed to Google first, in order to ‘go online'. Some people then typed 

the full web address in the Google searchbar, when after one could click on the right 

link to get to the desired webpage. 

It was clear that well-established sites that offer a wide range of functionalities 

such as search engines, chat programs, email and news reading were often the only 

websites people knew. These easily accessible and ready-made platforms make it 

unnecessary for people to look for other options and possibilities. In this sense they 

are captured within the monopoly of the big commercial imperialistic communication 

platforms. 
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Sometimes I noticed people in Internet cafés who really didn't have a clue of what 

they were doing. For example a man didn't understand that he first had to click 'yes' or 

'no' in the question box of Windows where he was asked if he wanted to proceed or 

not. He kept moving his mouse pointer everywhere and was clicking on all images but 

nothing happened.  After half an hour of looking and clicking at the images he left the 

Internet café, probably a bit disappointed about the range of possibilities on the 

Internet. Of course this is an extreme example, but realizing that most people in 

Uganda still have to discover this technology, it represents the lack of experience of 

the Ugandan with the Internet.118  

There are also people who do know about the Internet, live too far from town 

to use it, or don't have the know-how and therefore ask a friend or family member to 

use it. We see this a lot with Diaspora correspondence. A family member abroad sends 

an email to the family in Uganda with different messages to different members. Since 

not everyone knows how to read one brother or sister who does know how to read and 

how to use the Internet goes online in town, reads the email and sometimes prints it 

out, in order to communicate it to all the family members.  

As suggested earlier there are two ways to approach these difficulties. One 

creates literacy and acquires more ICT skills through education. Another approach is 

the creation of Internet content that is more easily adoptable by less educated people. 

What we then look at is ‘not so much people's use of “the Internet” but rather how 

they assembled various technical possibilities that added up to their Internet.’119 By 

creating content specifically for smaller social groups with specific local languages 

“ their Internet” expands. If one truly wants to develop through ICTs, it is vital to 

make ICTs meaningful to people. If more local people start to produce more local 

content, the Internet could evolve into a more locally oriented space meaningful for a 

much wider public among the local society. 

 We will now elaborate on what turned out to be a considerable part of “their 

Internet”. During the research people often talked about “doing research” online. First 

I thought they only meant that they were looking for information relevant for their 

study. But soon I discovered that their “research” was more on education than for 

education. 

                                                   
118 Another manifestation of rookie usage of the Internet is that of Ugandans being not yet very critical and 
alert on commercial deceptions and scams. This issue will be discussed below in the “scam” section 
119 Miller and Slater 2000: p.14 
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Scholarships 

For me it was rather a surprise to find out that one of the most conducted activities in 

the Internet cafés was applying for scholarships. Peter Mwesige noticed the same 

phenomenon in 2003: ‘It would appear that most café users who did “research” on the 

net, mostly engaged in searches for scholarships and college information in North 

America and Europe.’120 In this way their Internet usage showed a concrete difference 

with that of people in the West.  

During the research in Kampala, in every Internet café there were often 

multiple people busy with applying for scholarships. First I thought this was a 

coincidence, but after a few weeks of observation I noticed this was a structural effort 

of the students in Kampala. This finding is supported by the research of Peter 

Mwesige who unfortunately doesn't elaborate on these particular findings. It is he 

himself who argues that former research has focused too much on quantitative data 

and that there is more need for a more qualitative approach.121  

Mwesige argues that a researcher should put one's findings in a broader socio-

political context. And indeed, it is interesting to see what it actually means that a lot 

of students are looking for scholarships. First of all there is apparently a huge interest 

in education; people seem to be longing for a way to develop themselves. In western 

countries, where education is obligated in a lot of countries until the age of sixteen, 

education is even experienced by a lot of adolescents as something they have to do 

and not as a personal choice. In Uganda it seemed that everybody really wanted to go 

to school, since they saw it as the only way to achieve anything at all.  

The unemployment rate in Uganda is extremely high and it is very difficult for 

a lot of students and graduated students to find a job in Uganda. This might partly be 

due to the fact that Uganda is not really developed regarding commerce and industry. 

Besides this, we find a corrupt government that works on the base of favoritism. This 

makes it very difficult to achieve a desired position by merely studying and working.  

We see this confirmed in the fact that scholarships that are applied for are mostly 

scholarships for western universities; to a smaller degree countries such as Japan, 

Singapore and Russia. 

                                                   
120 Peter Mwesige (2003) Cyber elites: a survey on Internet Café use in Uganda p.14  Article online 
available at 
http://www.allacademic.com//meta/p_mla_apa_research_citation/1/1/1/8/7/pages111879/p111879-1.php 
121 See section ‘ethnographic methodology’ p.44 of this thesis for useful citation. 
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                         Fig. 19 Advertisement in the suburbs of Kampala 

 
An outlook on the streets shows that Russia even puts effort in attracting Ugandan 

students. I will not speculate about the reasons of Russia to make this public effort, 

but the option to get a scholarship outside of Uganda surely gets more integrated in 

students’ prospects of their future. 

 
'This all-consuming focus on migration and mobility among Internet users in Accra 

illustrates...that beliefs in opportunity, about pathways to development and even the concept of 

development itself may be perceived quite differently by citizens of a developing nation than they 

are by development institutions.' (Burell 2009: 151) 

 

This citation illustrates an important point of this thesis. We have already discussed 

the promising idea of computer utopists and widespread notions that came out of 

events such as the WSIS about new communication technologies solving the problem 

of distance. Physical mobility wouldn't be an issue anymore, since we would become 

part of a 'global village.'122 People would lose the desire to go somewhere physically. 

However, the opposite seems to be true: 

 

'..at Internet cafés in Accra, rather than reducing the desire to migrate, for many users the Internet 

is further feeding this drive and makes it seem more attainable. The Internet has provided 

opportunities for engaging fantasies about foreign lands and international travel.' (Burell 2009: 

152) 

                                                   
122 Jenna Burell 2009 p.152. The term “global village” has been used earlier by McLuhan (1962) and 
Rheingold (1993) 
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As Burell noticed in Ghana, I observed the same in Uganda. The urge for physical 

mobility  increased, because of the availability of information about other countries 

and even more through information about the way to get visas, scholarships and so 

on. Physical mobility and in particular migration has thus become to be seen as more 

realistic by means of the Internet.  

 

The “Green card” 

 

Fig. 19 Green card promotion  

 
A worldwide well-known phenomenon regarding this issue, which is also prevalent 

on the Internet, is the “Green card”. The “Green card” is the United States Permanent 

Resident Card that allows non US citizens to stay and work permanently in the 

country with almost all of the rights that the US citizens have. For a lot of people it is 

the ultimate chance to bypass all the difficulties in obtaining visas, invitation letters, 

bank accounts etc. Once a year there are 50.000 “Green cards” distributed worldwide 

among all the people who have applied through the Diversity Immigrant Visa 

program better known as the “Green card lottery”. This is probably the most popular 

lottery in Africa and other developing nations in the world. Almost half of the 

approximately 9.1 million applications sent in 2009 were filled in by Africans. When 

looking at the application numbers of 2010, namely 13.6 million123, we see that there 

                                                   
123 Data found on the website of  the US Department of State on: 
http://travel.state.gov/visa/immigrants/types/types_4574.html 
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is a huge increase in people who want to migrate to the United States. It is possible 

that the emergence of the Internet has made it easier for people to apply, which could 

be a reason for this boost.  

Nevertheless, the number of people that actually win this lottery stays the 

same. In 2009 there were 165 Ugandans who got a visa through the “Green card 

lottery”.124 Most people I interviewed knew about the “Green card” and had applied 

themselves or knew people in their direct environment who had tried. Although they 

know that the chance to win is very small, they often argued that there is a chance and 

the more one tries, the bigger the chance.  

Jason, who had applied a few times already, told me that it actually is a real 

hassle for a lot of people to apply. For example, to get a photo of oneself that fulfills 

the requirements (the right measures, ears visible, no smiling etc.) is pretty difficult 

for people. There are a lot of photo shops that make use of this incapability; therefore 

the most revenue for them is in the period that that people can apply for the “Green 

card”. Some even advertise with the possibility to make a photo that fulfills the 

requirements of the “Green card lottery”.  

Anyway, it is pretty clear that a big part of Ugandans would like to work or 

study abroad, particularly in the United States or the United Kingdom. The Internet 

has not only made the options more exposed, but has also made it easier to try. ‘The 

Internet has facilitated the process of accessing information enormously, a process 

which by traditional methods required great investment of time, energy and 

resources.'125 

As a result, the desire has become bigger for a lot of Ugandans, since what 

they dream of suddenly seems very possible.    

 

Scams 

A lot of stories of the respondents suggested that “con men” make use of the 

eagerness of people to increase their mobility. It seems that on the one hand people 

are more vulnerable, because of this eagerness and on the other hand because they 

                                                   
124 Data found on the website of  the US Department of State on 
http://www.travel.state.gov/pdf/FY09AnnualReport_TableIII.pdf 
125 Bernardo Sorj 2003: 41 
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lack in literacy and experience. As discussed before, there are scamming activities 

that focus on the desire of people to collect pen pals. A story I heard multiple times 

was that “con men” imitate websites of western universities, in order to let people 

apply and consequently let them get through the selection easily. Then an entrance fee 

has to be paid of approximately 200 US dollars before one physically goes there. 

When the fee is paid the website disappears and the money is gone.  

There is also a lot of scamming around the “Green card lottery”. This is so big 

that the official “Green card” website warns for fake websites that invite people to 

apply for the “Green card” for a fee.126 There are also a lot of websites that ask for 

amounts around 40 US dollars to make a higher chance to get through the application 

process. All these websites are scams, since the official websites says that one can 

only apply through their official website, applying is always for free and everybody 

has the same chance. Still it seems that people’s eagerness makes them want to 

believe that they have a better chance than others by applying through these “Green 

card brokers”. 

Another way of scamming makes use of the victim’s illiteracy. An example is 

a “con man” sending an email pretending to be one’s brother living in town and in 

need of money. The victim can’t tell the difference between an email of his real 

brother or someone else, because of his lack of reading and writing skills and 

unwittingly sends the money. 

Yet another way of tricking people on the Internet is more based on lack of 

experience. Ouédraogo127 encountered this when he met a boy in an Internet café: 

 

‘I asked a young boy who had just received an initial training in the use of Internet to open an e-

mail box;  

- What’s your name? Ahmadou, he said 

-  And your password? wendrabo, he added. 

 

I quickly understood that he still needed experience to avoid giving his password to anyone.’ 

(Ouédraogo 2003: 176) 

 

 There are more examples of some kind of vulnerability due to inexperience, 

                                                   
126 The warning can be found online at  http://travel.state.gov/visa/immigrants/types/types_1322.html#4 
127 Ouédraogo did a research on Internet usage in Burkina Faso. See The Computer and the Jembe: Between 
Dreams and Realities (2003) 
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such as the regularity by which people behind the computer get tricked by believing 

that they won a huge amount of money, because they are the so-maniest visitor of a 

particular website. Jason explained to me that still now he often has to convince 

people in the Internet café that they shouldn't click on such invitations, because they 

are tricks to lure them into things they don't want. Jason thinks that because in 

Uganda most people do not have a lot of experience with the Internet they easily fall 

for these kind of tricks. When being tricked, people are often ashamed of their 

stupidity: ‘Cyber crime instances are mainly discussed socially and the victims suffer 

in silence, while the perpetrators continually hide under the invisibility of the cyber 

world. As much as 90% of Internet users in Uganda have suffered losses caused by 

Internet crimes.’128 During this research no direct observations exposed people 

practicing scamming activities in Kampala. The figures of 90% seem rather extreme, 

but almost everybody interviewed during this research knew people in their direct 

environment who had been scammed or were scammed themselves. Moreover, it is 

difficult to estimate since a lot of people who have been scammed will not easily 

admit it, because they are ashamed. In the end people were very aware of the 

existence of scamming activities on the Internet.  

We have seen that the novelty of the technology in Uganda and thus the lack 

of experience in use, makes people more vulnerable to scams. Literacy in basic skills 

of reading and writing and computer literacy seem necessary means to make the 

Ugandan Internet user less vulnerable. The eagerness of people to migrate is an even 

more difficult issue. On the one hand one could inform the potential travelers about 

the reality in western countries. Usually these people have utopian ideas about the 

West and close their eyes for realistic prospects. A Ugandan journalist, Ssuuna 

Golooba and the Dutch filmmaker Martin Hansen created a website "Surprising 

Europe"129 to inform people in Africa about the reality of migrants in Europe. It 

shows that life in Europe for an African isn’t paradise at all. It tells different stories 

from people who made it to the West. The stories together give an insider and realistic 

perspective on possible scenarios. 

However, the ultimate solution of course would be that people would have no 

reasons anymore to migrate. We have seen that unemployment is a huge issue. In the 

section below we will elaborate on how the Internet is used career wise. 

                                                   
128 Tushabe & Baryamureeba 2005: p. 69 
129 Website: http://surprisingeurope.com/ 
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4.5 Career 

 

Sponsorships 

An online activity that appeared somehow similar to 

applying for scholarships was applying for sponsors. 

The sponsor seekers were also oriented towards the 

West; advertisers use this in their posters. The story 

described before about organizations making false 

promises and tricking people into endless waiting lists 

applies also to the poster shown in the picture. The 

difference with searching for a sponsor is that people 

applying for sponsors usually aim for development.  

Fig. 20 Poster                             within their direct environment instead of searching 

their luck elsewhere. Hisham, one of the respondents, is an example of someone who 

succeeded to find a sponsor online. At a certain point he started emailing with a 

random person from Germany. The correspondence developed into some kind of 

friendship, since the German person decided to pay for Hisham’s secondary school 

fees for four years. Most people applying for sponsors, however, were part of an 

organization in Uganda, usually an NGO or people who wanted to set up an NGO. 

 

At one moment I observed a woman of approximately 40 years old who was applying 

for sponsors in order to get a football team new shirts and shoes. But also my 

Ugandan friends Jason and Rob were part of an NGO, namely the Kiyita Family 

Alliance for Development (KIFAD). They have a website130 on which they ask for 

volunteers and donations. On Facebook they created their own profile that allows 

people to “become a fan” of the project. Another example of how they attract funds is 

through their network. One of the students of our research group, Kai, promoted the 

KIFAD project by writing a blog post about it.131 At this moment the blog post 

ironically scores higher on Google than the official website. Kai also sent an email to 

all his contact persons to promote the project. This example is very characteristic for 

how funding is often realized, that is, by connecting with the West. 

 

                                                   
130 http://www.kifad.org/ 
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Informal business 

In the informal sphere of the Internet cafés in Kampala I encountered a reasonable 

amount of people who were making or trying to make money by doing business 

online. During my research I found two forms of business online. We will briefly 

consider the first, and then we will elaborate on the most common form.  

The first was people who were interested in the Internet itself as an 

opportunity. Multiple times I encountered people involved in multi-level marketing 

websites132 such as Questnet. These kinds of business models are often referred to as 

“legalized pyramid schemes” or “masked pyramid schemes”. These websites usually 

ask people for a starting investment, and then the investors have to recruit other 

people who would like to invest too. The first investor gets a piece of the invested 

money from the recruited people. So the more people you recruit that subsequently 

will recruit more people etc., the more you earn.  

Some of these websites are pure scams, but some seem to be able to cover 

themselves up enough to be officially legal. Fact is that even with the legal websites 

people often have bad experiences. People ask friends to join their network, but this 

puts the friends in the position that they have to recruit too, in order to earn their 

money back. If this doesn’t work out, people simply lose their money. It is therefore 

rather problematic from a moral point of view. Some people were aware of this, but a 

lot of them hadn’t thought of it that way. Jason had also looked into these kind of 

“opportunities”, but eventually decided not to try it, because he had read stories online 

of people with bad experiences. We have to notice that Jason is a relatively 

experienced Internet user. A lot of people, however, wouldn’t think of googling 

something like ‘review Questnet’.  

I met one person who was really open about his experience with Questnet. He 

explained to me that he got in contact with a man on the SNS tagged.com, who told 

him about this business. Now he spends a lot of time recruiting people: ‘I just jump 

into a chat room and tell people about this business, I tell people they can earn big 

time and sometimes they get interested and then they join.’ He told me that he had 

earned a lot of money with Questnet and asked me if I would join too. I told him that I 

                                                                                                                                                  
131 Blog post can be found at http://ict4uganda.wordpress.com/2009/05/25/visiting-kifad-in-kampala/ 
132 An article that elaborates on this topic can be found online at 
http://www.rickross.com/reference/general/general546.html 
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didn’t really believe in those systems, and he replied that he had seen on CNN that if 

everyone would join this system it would solve the financial crisis. He was pretty 

determined to convince me, therefore I assume he needed to expand his network. On 

Facebook I encountered some recruiting messages for these kinds of websites: 

‘I am coming to Kamapala to give people the oportunity to join our company so they get a better 

life if you are abel to find some contact there for me I will be very happy TAKE A LOOK AT THIS 

SITE TO READ/HERE ALL ABOUT THE OPORTUNITY www.flponlinetraining.com and 

www.foreverliving.com minimum invest are 60 dollars’133 

 

Forums about Questnet134 or other multi-level marketing platforms such as advertised 

in the message above show a lot of stories of disadvantaged people, who regret having 

got involved in it. But there are enough people in Uganda who haven’t read these 

stories, while the more are looking for “opportunities”. 

The other business activity that was prevalent in Internet cafés and that also 

implicated searching for opportunities was car trade. 

 

Car trade 

During the research regularly observations were made of men visiting car trade 

websites. Already soon it appeared that car business online was significant enough to 

name as one of the online activities of Internet café users in Kampala. The activity 

was especially conducted by men between 20 and 40 years old who seemed to have a 

reasonable income. Usually these men were entrepreneurs and had already done 

different things in their lives. The car business never seemed to be a basis for a long 

life career, but more a temporary way of making money. 

Most of the traders looked for cheap second-hand cars in Japan and Dubai. On 

different sites one could see how much it would cost to ship a certain car to East 

Africa. Usually damage was in detail shown in description and pictures, so it was 

pretty clear and easy to figure out the possible profit. Overall it was a transparent 

platform for trade. 

                                                   
133 Facebook message in the group ‘Ugandans on Facebook’ 
134 An example of a forum about Questnet can be found online at http://www.mouthshut.com/product-
reviews/Quest.net-925052721.html 
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One of the respondents, Dwight, was the owner of a forex exchange office. On the 

side, when it was quiet in the office, he used his office computer to check on 

‘tradecarview.com’ to look for good deals. Before he owned the forex he spent a lot of 

time on car business online. He got most of his good deals on ‘tau-sales.com’, a 

website that functions as a platform for the trade of damaged cars. He always looked 

in the history of the seller first to see if he was trustworthy. He also checked upon the 

seller by looking if the size of the seller’s stock was big enough and also if a car was 

maybe too cheap to be true.  

Dwight preferred cars that were just a few years old, with small damage and 

that still could drive. If a car wasn't able to drive, it was necessary to pay extra for the 

pick-up truck. He usually shipped the cars from Japan to Mombassa in Kenya. 

Transport by airplane was far more expensive and it wasn't possible to fly cars with 

airbags, because of the air pressure. Then he paid somebody to drive the car from 

Mombassa to Kampala. In Kampala he always brought the car to the same garage and 

let the mechanics repair the car properly and sometimes paint it. Then he put an 

advertisement in one of the local newspapers and later on when the website 

‘autotrader.co.ug’ went online he also put it on the website. He also spread the word 

through his personal network. 

Usually demand was good, especially for cars that weren't that common. He 

therefore often bought European cars and although there weren't a lot of spare parts 

for these cars in Kampala, urban professionals loved these kind of cars, because of the 

unique status it gave them, Dwight explained. On ‘europeautoparts.com’ he found the 

essential parts. His target group were people such as urban professionals and others 

who earned very well for Ugandan standards. In total he has made around twenty 

deals. A good deal was when he earned between 1500 and 2000 euro on a deal and on 

a bad deal he made a few hundred euro.  

Dwight saw a change in the car market over time. Globalization has made the 

market more open to more people. Therefore more people got into car trade and 

according to him, Internet was one of the reasons of this. Furthermore, the Japanese 

dealers opened offices in East Africa and in that way took over the business of local 

individual traders like himself. Dwight thinks that it is a lot harder to make good 

money on car trade just by yourself these days. He now has a car for sale already for 
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half a year, but nobody has shown interest yet. Years before, the car would have been 

sold within a week, he claimed. Because of global competition the market has 

changed. On the one hand Japanese distributors have come to East Africa and on the 

other hand more Ugandans got notice of this lucrative market. 

 

'Analogous to the Klondike gold rush, it appears that the car trader's engagement with the trade is 

to a large extent motivated by the dream of making a fortune. Thus, even though entrepreneurial 

failure is widespread among African car traders, most of them remain convinced that car trading 

can yield significant profits.' (Beuving 2004: 511) 

 

Beuving argues in his article that the emergence of car business in Africa is not the 

result of market workings, but he sees it as some kind of aftermath of the gold diggers 

mentality. The fortune seekers have the believe and hope that at a certain point they 

find the “jackpot”. Car traders look for cheap cars with a little investment in repairs 

and the like which can be sold for much more money. Finding such a car is in that 

sense similar to finding a big piece of gold. In the case of Dwight it seemed he was a 

pioneer in the business and as a matter of fact, he could make a decent living out of it 

for a certain time.  

It has to be said though that most people interviewed couldn't make a real 

living out of it and indeed seemed to be searching for a lucky shot. Yet the market, 

according to them, was at that moment in their advantage, because of the economic 

crisis. During the crisis thousands of foreign workers in the United Arab Emirates lost 

their jobs and had to leave. Only in Dubai there are thousands of used cars left behind 

by their former owners. This fact allowed for trade of good cars for little money. Of 

course the demand for these cars is high, which initiated a quick rise of the price. 

Anyhow, at the moment of the research people believed they could still profit from 

this. 

An example of someone who really did, was a man I met on the street who 

was driving a Japanese motorcycle; most people in Uganda drive Indian motorcycles, 

because they are much cheaper in purchase and because there are a lot more spare 

parts available. Those were usually western people or wealthy locals driving Japanese 

motorcycles. He had his own shop and most people from his family owned shops. He 
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told me he had brothers in Dubai. Because of this it was easier for him to make good 

deals there. He regularly imported motorcycles from Dubai. Besides his business of 

his shop he sold a motorcycle once in a while on the side. He thought that if he hadn’t 

had brothers in Dubai, he wouldn't have been able to do that kind of business.  

Robin was another exception. He used to be a high school teacher, but then 

decided to start his own business in custom clearance. On the side he imported cars 

from Japan and Singapore. He did most searching and communication through the 

Internet e.g. for buying and selling he used ‘tradecarview.com’. According to him 

there is a lot of trading online. He has to act quickly when he sees a good deal, 

otherwise it's gone. The competitiveness online motivates him to say focused and 

work hard. He compares himself with others online, which keeps him in the race. He 

explained one can only make profit when putting a lot of time and effort in it. 

What I have seen is that only a few people could really make money out of the 

car business. It takes effort, time and connections to be successful in the business. 

Globalization has made the market more transparent for more people, which allow 

more people to participate. Reality is that entrepreneurs or organizations with capital 

seem to profit most of it, such as the Japanese distributors. Furthermore, the wealthy 

motorcycle man wouldn't be anywhere without his brothers in Dubai and his capital to 

invest.  

The Internet was by all seen as an essential part of the car trade business. As 

opposed to the theory of Beuving, people in Uganda were actually very aware of the 

market situation and anticipated on it as well; an example was the temporary focus on 

Dubai. Nonetheless, I agree with Beuving that the mindset of locals seemed very 

suitable for the business. I can’t say if this is because a history of gold digging, but the 

informal and clear-cut character of the business, does match with the situation of most 

Ugandans. The straightforward car trade websites show at any time what is available 

on the market and allows people to jump in when they have money; this unrestraint 

makes it an attracting business for a lot of Ugandans, but also implies that a career in 

online car business is not a serious life time prospect for most people. A lot of effort is 

required to make a worthwhile profit only once in a while. In this sense it doesn't 

allow for durable employment; only for short term profits. But in what ways do 

Ugandans develop themselves more on the long run through the Internet?  
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4.6 Self–development 

 

Miller and Slater point to a few dynamics one should take notice of when looking at 

the embedding of Internet in a particular place. One of these they call dynamics of 

positioning. Through the Internet people transcend their location and break through 

boundaries to become part of global stages in which they have to reposition 

themselves in a new social context.  

 

'How do people understand this new landscape of “economies of signs and space” (Lash and Urry 

1994) or “network societies” or “space of flows” (Castells 1996, 1997, 1998), and how do they try 

to pilot a course through it?' (Miller & Slater 2000: 19) 

 

We have already discussed the paradoxical feeling a lot of people living in urban areas 

of developing countries have considering their encounter with the global digital space. 

On the one hand they feel comfortable being cosmopolitan and free from former 

constraints. On the other hand they feel that they are already behind on a global level: 

'..people are desperately worried that they are already too late or have fallen behind, 

worries that fit into a long-standing counter-discourse of fatalism and disappointment 

in which is nothing that is Trini can be all that good, and the country constantly has to 

be “talked up” through expressions of global confidence.'135 This also applies to 

Ugandan Internet users, as we have seen on Facebook, where they are very explicit 

about “the good things their culture has despite their tough situation”.  

'This cosmopolitanism has always run head-on into an awareness of Trinidad 

as marginal and even unknown.'136 We have seen a concrete example of this 

awareness of marginalization with Jason’s frustration in the Kayesoft Internetcafé 

about the decrease of bandwidth that was related to the Internet usage in Europe.137 

Furthermore, a lot of people are aware of the fact that they are living in a developing 

country that is dependent on funding from abroad, which reinforces the idea of being 

                                                   
135 Miller and Slater (2000) The Internet: An Ethnographic Approach p.19 
136 Ibid. p.19-20 
137 See above in this thesis the section “Uganda’s landscape of ICTs” 
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dependent and marginalized. Also the habit of a lot of Ugandan Internet users to add 

many unknown people to their friend-lists creates situations in which people they talk 

to will react somehow rejecting or cautious, which might emphasize their experienced 

marginal position.  

However, we have also seen positive effects of the integration in the global 

space: '..they can engage with world music or global youth culture or pan-national 

religious communities as cosmopolitan citizens rather than as marginalized observers, 

and hence are able to “repair” at this expanded scale a central part of their self-

understanding'138 In Uganda it is clear that people are proud of their country and their 

culture: they often praised their own music, dance, climate, nature and positive 

atmosphere. Despite low infrastructure (small bandwidth etc.) and the need for people 

to get familiar with new concepts and technologies, ready-made platforms do make it 

possible to participate on a more global level. It is possible to be part of Facebook 

groups that consist of people from all over the world and one can converse about 

different or shared ideas such as religion. In this way people actively place themselves 

within global debates. Furthermore it is possible to participate in global markets 

through for example car trading websites. In this way people experience a sense of 

equality, which makes people believe in the possibilities that the Internet offers. 

We have seen that some of the respondents got motivated by being active 

online. In a way they moved in a new (digital) environment, consisting of people with 

the same interests, but with different mindsets, which makes it possible to reflect on 

one’s own ideas and activities; this has proven to be inspiring for some of the 

respondents. 

 

‘The unification of space and time does not mean that temporality has disappeared. On the 

contrary, it represents the contraction, acceleration, and increased value of time brought about by 

the disappearance of space barriers.’ (Sorj 2008: 38) 

 

Robin, the car trader, has to place himself online within that context in a competitive 

way if he wants to earn some money. According to Robin these kinds of things really 

motivate him. Another practical advantage he has from the Internet is that he can keep 

                                                   
138 Miller and Slater (2000) The Internet: An Ethnographic Approach p.20 
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in contact very cheaply with business contacts in Japan, Singapore and different 

places in East Africa. Robin is a clear example of how one can be successful through 

the Internet without needing an education. 

Jason is another example, though he focuses more on the medium itself. By 

becoming an expert in Internet possibilities he tries to sell his knowledge. He has been 

asked by different small scale organizations in Kampala for technical support and he 

has recently been asked to set up a new Internet café in Kampala, which he is working 

on at this very moment. Another initiative Jason is involved in is a new project of the 

organization Mountbatten139 called “easysites”140. It is a website on which people or 

organizations can order their own website. They use simple platforms, which makes it 

quick, cheap and easy in use. In this way they offer a product that is very much 

adapted to local wishes, which makes the first step to get involved in the local content 

producing side of the Internet much more inviting. 

To get more insight in the relationship between the Internet as a technology 

and the meaning it has to the local Internet users it is useful to dissect what Miller and 

Slater call ‘dynamics of mediation’. An important notion of this perspective is to 

fragment the Internet and not to see it as a monolithic medium; we thus speak again of 

their Internet. When stripping down the Internet as a technology in Kampala we see 

that the ready-made total user experience platforms at this moment are the only ones 

residing. 

 

‘Even though individual activists can make effective use of ICTs, the overall impact is, at best, 

neutral.’ and ‘ICT4D has not yet attracted much autonomous activism. Apart from the official 

human rights agenda of NGOs and ‘global civil society’ surprisingly little has come from radical 

groups.’ (Lovink 2007) 

 

We have seen that individuals have new opportunities with the emergence of the 

Internet technology. Fact is that on a more communal and organizational level not 

much has happened yet. There are forms of activism on ready-made platforms like 

                                                   
139 Mountbatten is an organization that was founded in 2005 in Uganda. It focuses on organizational 
development in East-Africa. Website can be found at http://www.mountbatten.net/ 
140 Website can be found at http://www.easysites.ug/ 
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Facebook, yet there it stops. Besides Jason there weren't many people who had the 

knowledge or know-how to look further than a ready-made platform. Lack of 

knowledge on the possibilities for example with civil journalism, that is, creating 

blogs, mailing lists, forums or creating local software, prevents the Ugandans from 

true development. 

Looking at the Busoga University, the first step indeed seems to be the use of 

ready at hand platforms. If they would have had to manage a complex website, it 

might not have worked out at all. But the Ning platform that we created for them is 

still in use and this shows the adaptability of such a tool in their situation. There are of 

course far less possibilities with such a platform than with a website that is in own 

control, but it is a first step. Now, we have seen that locals like Jason have started to 

offer these kind of services instead of these services having to come from abroad; this 

shows that there is a certain progression. Education could increase this progress to 

make people look through the thick layer of already available software and interfaces, 

in order to make these initiatives a more common site. Only by looking at the real 

workings of the technology, one can really learn to use it, and adapt it to local 

interests in order to develop “the local way”.  
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5. Conclusion 

 

'The internet in use has developed a sense of space which, far from freeing us from the constraints 

of place, reasserts them in a form that is different, more elusive and more difficult to challenge.' 

(Christine Hine: 153) 

 

This thesis started off with a description of the discourse concerning how to establish 

development by means of ICTs. We have seen that this discourse has evolved over 

time from a technology deterministic to an information deterministic perspective. A 

concrete result of this was the telecenter movement that promised public access to 

people all over the world and in particular to people in developing countries who 

weren’t part of the global information society yet. Now that people could gain access 

to this global information society through telecenters, they would be able to 

participate, learn and develop as individuals but also as a society. 

Meanwhile different kinds of telecenters have emerged, both commercial and non 

profit variants. The non profit model appeared to be difficult to sustain due to a 

dependence on external funding and the complications in maintaining funding-based 

relationships. Up till now the commercial model has proven to be most sustainable 

and successful. As a result most Internet usage in Kampala was conducted in Internet 

cafés. I have chosen to do a two month fieldwork in these Internet cafés to literally get 

insight in how fruitful this public access to the global information society has been for 

the citizens of Kampala. The questions we have tried to answer were:  

 

“Now that the Internet has become available for a wider public, how has this public 

made use of this and how has it affected people’s mobility? What are the social and 

economical motivations of the Internet users and to what extent do they make 

effective use of the available potentials?”  

 

As we have seen, Internet usage consisted of a mix of economical and recreational 

activities. Almost all respondents used mainly western total user experience 

platforms, in particular Yahoo, MSN and Google. These websites offer search 
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engines, email accounts, chat functions and news reading. Seen in the context of 

global popular culture, we could say that the Ugandan Internet user moves mainly 

within a space that in a way satisfies, but even more paralyzes the consumer. He is 

captured within a space that keeps the surfer from investigating the true potentials that 

the Internet offers. Within these spaces of comfort, people showed a huge affinity 

with chatting and emailing, in particular with people in the West.  

We have discussed how these Ugandans perceived themselves in this global 

and yet mostly western space. While on the one hand we found an awareness of 

suppression and marginalization, which was also nourished by the dependency on 

foreign funding, people did reconstruct meaningful parts of their culture online and 

saw the Internet as a space full of opportunities. However, we have noticed that 

people saw most of these opportunities in the Internet being a doorway to the already 

developed world. The Internet has made the desire to move abroad bigger, because it 

has made the possibilities more visible. It has become much easier to find out about 

different scholarships and jobs abroad and furthermore to apply for these 

opportunities. Moreover, making contacts with the opposite sex in the West has 

appeared to be a widespread phenomenon. Finding a partner abroad makes it much 

easier for people to bypass all the restrictions to emigrate. The small amount of 

success stories illustrates that only a very small part of the fortune seeking Ugandans 

will find a future in the West. Nonetheless, the eagerness of all the people trying 

shows that they don’t see much future within their own country. 

A clear outcome of this research was that lack of education and illiteracy 

retained people from making use of the potentials of the Internet. This was also clear 

in their commercially driven usage. Simple platforms offering simple financial 

solutions were the ones that attracted the local Internet users the most. The lack of 

know-how and experience, as well as the huge desire to increase their mobility made 

these people vulnerable for scams and masked pyramid schemes. 

These findings suggest that the Internet up till now hasn’t functioned as a true 

development tool. However, we have seen some first steps that might indicate a new 

tendency. The ready-made platforms seem very attainable to most people in Kampala 

and there might be some more potential in this element. Jason is an example of 

someone who taught himself how to create websites. Obviously this is one of the 

positive features of ICTs: it is possible to learn how to master it through practice. 
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However, not everybody has the capacities to do so. Not only would more education 

help people to obtain basic literacy, it would enable them to obtain computer literacy 

at the same time. But citizen’s initiatives can also make a difference, if they receive 

the right help. An example is the website that was created recently by Jason and the 

Mountbatten organization on which locals can order their own easy-to-handle 

websites that are built by other locals. In this way, software and content will be 

created, built by and for the local society. These kinds of local initiatives, which need 

to be stimulated by training and education, pave the road for true development 

prospects online.  
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Appendix 

 

In this appendix additional data is presented that has been used for this thesis. Besides 

a selection of the interviews and statistical data on religion and ethnicity, a selection 

of Facebook messages is presented, which express some Ugandan values in the virtual 

world. 

 

 

Religion and ethnicity141 

 

Catholics were the largest religious denomination (42%) followed by the Anglicans (36%), 

Moslems (12%) and the Pentecostals (4.6%) 

 
 

 

 

 

 

                                                   
141 This data is cited from the website of the Uganda Bureau of Statistics (UBOS) 



 116

There were nine ethnic groups each with a population of over one million persons. Table 3.3 

shows that these ethnic groups constituted about 69% of the Ugandans. The Buganda are the 

largest ethnic group (17%) followed by the Banyankore (9.8%), the Basoga (8.6%), the Bakiga 

(7.0%), the Itesot (6.6%), the Langi (6.2%), Acholi (4.8%), Bagisu (4.7%) and the Lugbara 

(4.3%). 
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Data of the MUBS research on Internet café usage in rural Iganga 
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Facebook citations 
 
 
On scholarships 
 
Jimmy  
[Ugandan scholarship website] who would like to contribute to this? 
                            
Ilona  
How do you mean? Have a site that informs those who want to study about what scholarships are 
available or to start a scholarship fund? 
                               
Jimmy  
Hi, Ilona; this has come up again. A thinktank in Ug is contemplating a site with information about 
scholarships available for those who wanna study. whats your take? 
                            
Ilona (Montreal, QC)  
I think that's a great idea. It's not easy to come up with funds and not everyone has the luxury of a 
computer at home, so if there was one place where students could go to find out all their options, that 
would be fantastic. It would eliminate wasting valuable cafe time on searches and unnecessary reading.  
                               
 
On sexuality 
 
Keith  
I am horrified by the anti gay legislation currently being debated in Parliament. Shame! 
                 
Aboud 
better be straight then!!!!!!!!!!
                  
Peter 
I think He means that there are better things to discuss and more pressing issues to table that people's 
sexuality 
 
 
 
On entrepeneurship 
 
Ian  
A professional Networking platform for the international community in different spheres. Find 
Experts,Advice, Share business challenges/practices, Job opportunities, Sales Leads, Ideal business 
Partners and May be Business Deals ! 
                  
David
Well done Ian, we need people like you to lead the way forward in today's world of ICT
 
Ian
Thanks. I reckon we all wanna be successful young entrepreneurs and the time is now. Lets use the 
tools at hand...! 



             
 
On religion 
 

      Apostle Edward  

Edward Ssewanyana is called to be an Apostle of Jesus Christ. He has founded and is currently leading 
Worldwide Apostolic Church. All Facebook members are invited to fellowship with the church. 
The church is located in Kiswa Primary School, Kiswa/Bugolobi. One can board Luzira/Bugolobi taxis, 
come out at the Bugolobi Market stage then get a boda to the school. Services are on Sundays 10am-1pm 
and Wednesdays 6pm-8pm. 

      Ilona  

 I wish you and your church well. I hope that you will get the members that you've prayed for. It seems a bit         
complicated to get there though. :)  

Ataho  

Edward, hoping u good.am guy from Iraq and j like God 4 wat he did 2 me j thank u 4 leading the word of 
God cos many people failled that talent hwever z gd.may God bless u in wat evr ur doing. 

TQ  

I'm in the US, but I thought you might benefit from some info at my church where I'm a minister. Check it 
out and let me know if any of it can help. www.P4CM.com 

 
On Uganda 
 
BrotherMubiru  
we would like to know wat do u like the most about uganda 
 
Ilona  
One thing I love is the music. Uganda has some real talent. 
 
Maurice Alvin  
i love the dust in Uganda coz its wat i miss most rite now. 
 
Atwooki Lyne  
l love our local food,l miss it so much.Here l mean the matooke our greens n vegetables,the fresh fruits eg 
obutunda,ovas etc.l terrebly miss our local dishes in tooro plus the sun n de gud vegetation. 
 
Nyamera Phina  
the conmen....n bodaboda craze 
 
Moses  
i have a dream..........that one day ugandan roads will be free of pot holes, kampala will be spotlessly clean, 
the media will be free, corruption will be history, makerere university will shine again kaveera will be 
barned and bobi wine and bebe cool will shake hands again. long live uganda, long live the pearl of Africa! 
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Interviews 

 
Survey Bonny (Female) 

1.What is your age?  22 

2.What is your occupation? Student procurement; she also dances in the church on hip hop. 

3.When and how did you encounter the Internet for the first time? 2 months ago in the Internet cafe where 
Valery works. Now she is addicted 

4.Did you ever participate in a computer training? No 

5.In what places do you access the Internet? Kayesoft 2 and in a cyber cafe at home (owned by a friend) 

7.How often do you visit the Internet? 3 times a week 

8.How long do you usually spend on the Internet? 1 hour-5 hours 

9.What activities do you conduct a lot on the Internet and what sites do you visit? She mainly chats on 
Facebook and Yahoo both with friends in Kampala and Ugandans abroad. She has one female white friend 
of which she sometimes adds some friends out of her friend-list.  

She invites often friends for the performances she gives in the church. 

9.Do you interact more with men or women on the Internet? More men, she is not good in making 
girlfriends, girls overview themselves, it is not good making out with girls. Some of the boys are really 
close friends.  She goes out with them on a regular base. 

13.What do you think are the differences between your online relations and your real life relations? She has  
a lot fiends online that she has never met in RL. She adds friends of Viola or gets added by boys. She 
always accepts the invitation. 

13.c.Do you think people succeed often in finding scholarships/funds/jobs on the Internet? She says its 
possible, not easy, but possible 

14.Did the Internet change your social, educational and economic relations within Uganda? No, she has a 
bigger network now, but further there is no difference 

15.a.Did the Internet have an influence on your social or economic relations abroad? Yes, she now has 
friends abroad, met people she didn’t know before, for example in London and Malaysia. She has Ugandan 
friends who study there. One of their fathers is pastor, what means the family has money, what means that 
the children can study abroad 

15.b. How many of your online friends are foreigners and how many are locals? 1 foreigner 

17.Did the Internet influence your life? Yes, she met friends she didn’t know  

18.What are the good things about Internet? Making friends 

19.What are the bad things about Internet? People watch pornography, she thinks that is no good. 

Are there/do you do religious activities online? Yes, she ‘preaches the gospel to people’. For example when 
guys ask if she drinks she says no and tells them she is religious and explains why drinking is bad. 

When people have problems or are complaining or are poor, she explains them that there is only one he 
really loves them, Jesus! 

She is actively looking for people who don’t know about Jesus, she is not interested in people who already 
believe, she doesn’t need to help them. 

Are there traditional representations online? What do you do/think of it? She doesn’t believe in traditions, 
while her parents do. She thinks traditions create enemies. 



 123

20. Did your perspective on local issues like politics, culture, religion and tradition changed by using the 
Internet? She meets her tribes online on Facebook: The Ankole and the Rwandan. She thinks somewhat 
freely about tribes, but there are some tribes she doesn’t want to marry to, such as the Muganda tribe, 
because she wouldn’t want to cook there food. 

21.Did your view on the world outside Uganda changed by using the Internet? No 

22.Do you think that everybody has equal opportunities on the Internet? (thinking of other societies making 
also part of the Web? No, there are people who like it and people who don't. By coincidence she knows 
about it, everybody could.. 

23.Do you see the Internet as a local or a global space? Global, she is able to communicate with people 
abroad. 

24.Did your perspective on personal issues like relationships, family, identity changed by using the 
Internet? No 

25.Do you know people conduct scams on the Internet? No, doesn’t know about that. 

26.Do you think this happens a lot? 

27.Do you think there is a lot of partner seeking? Is this local /interracial dating? Yes, a lot. She has a 
girlfriend who did so. She found a Ugandan guy online by using Facebook. She thinks that happens a lot on 
Facebook. 

Also a lot of people find partners abroad. On Facebook, but also on other sides, but she doesn’t know 
exactly which ones; she only uses Facebook.. 

 

Survey Charly (Male) 

1.What is your age? 29  

2.What is your occupation? Worked as a security guard in Iraq for the US army. He is now looking to start 
up a business, maybe a bar 

3.When and how did you encounter the Internet for the first time? In 2001 on school, it was an introduction 
class 

4.Are the connections you use fast enough? No, in the US it was much faster 

4.Did you ever participate in a computer training? Yes, see 3 

5.In what places do you access the Internet? Kayesoft 2 usually, also at royal complex, cause he used to 
live there 

6.What problems do you experience while accessing the internet ? Slow connection, lines are overcrowded, 
no modern equipment 

7.How often do you visit the Internet? Everyday 2 days 

8.How long do you usually spend on the Internet? 30 to 60 minutes. Longer when there are friends online 

9.What activities do you conduct a lot on the Internet and what sites do you visit? Chatting via 
Yahoomessenger, emailing via Yahoomail, Googlemail, Americaonline (AOL). Main reason that he uses 
yahoo is because everybody else uses yahoo too. Yahoo always opens quick and was the first one to 
introduce itself when internet came in. 

10.What activities do you conduct sometimes on the Internet and what sites do you visit?  

- Surfing to Amazon.com, Bestbuy.com. When he was in Iraq he bought things online by paying US friends 
in cash and then they would use their credit card to do the transaction. Now he sends money through 
Western Union and then his US friends ‘do the creditcard thing’. He does this trick only sometimes, his 
Ugandan friend who joined him in Iraq does the same trick. This way he bought a camera, clothes, watch 
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and movies. 

- Follow European football, looking up background stories about players and their families. 

- Reading Yahoo news (international) 

- Reading local news: New Vision, Daily Monitor 

- He searches for jobs, which he thinks are difficult to find online. He tells about  guy who didn’t know 
Uganda had a zip code... and thought that he therefore couldn’t apply on a lot of web sites. (Another guy 
told me that nothing gets sended when fills in the Ugandan zip code. He thinks that the system just doesn’t 
know it. So his US friends give up their zip code and then they send it through DHL. 

- Networking on Facebook and Tagged 

He doesn’t  really see a difference between the two social networking sites. Compares it with the difference 
between Hotmail and Yahoomail... 

12.With whom do you interact on the Internet? He chats, emails and sometimes skypes (when headset 
available) with friends in Iraq, US and Uganda. Since 2000 he corresponds weekly with a British white 
friend in London who he met in the hotel where he was working. He tells his friends what is happening in 
Uganda: any improvements, financial projects, about families of the Ugandans in Iraq that have families in 
Kampala. For example, the father of an illiterate family writes by hand a letter, then Charles sends it 
through by email. He says this happens a lot in Uganda.  

He is really positive about the Americans. ‘Straightforward and trustworthy people’ 

13.a What do you think are the differences between your online relations and your real life relations? Some 
people he has never met in RL, e.g. those on Facebook and Funbox. When he sees a picture that he likes, he 
asks them to become friends; usually he looks for girls. Also other way around girls look for men, he says, 
both locally and abroad 

13.c Do you think people succeed often in finding scholarships/funds/jobs on the Internet? No, but he has 
one female friend who got a scholarship in Australia. Now she does some projects in Uganda. A lot of 
people try but people don’t usually succeed. They exchange websites where you can apply, one might be 
lucky 

14. Did the Internet change your social, educational and economic relations within Uganda? Has brought 
knowledge about certain people 

People get to know about Uganda, also locals who have only been in Kampala, get to know more about the 
country. 'Foreigners can see that Uganda is the most beautiful country, not of Africa, but of the whole 
world.' There is also more tourism nowadays. 

Internet helps to advertise, a lot of business people promote their business online. 

Schools and universities have websites. 

People see different cultures and create friendships between different countries 

One can also find more easily sponsors. 

15.b How many of your online friends are foreigners and how many are locals? 50% local , 50% foreigner 

16. Have you ever made money on the Internet? No, but heard about Questnet, but he was a bit skeptical. A 
friend of his is thinking about joining.. 

18.What are the good things about Internet? Communication, learn more about other countries and 
different people 

19.What are the bad things about Internet? Porn is not good for young kids. Scams asking for account 
numbers.  Con men (people ho conduct scams), especially Nigerians, pretend to be beautiful girls that want 
your account number, so they can put a large amount of money on it. They are scams, he says 
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20. Did your perspective on local issues like politics, culture, religion and tradition changed by using the 
Internet? Yes, young people took over US hip hop artists dress code. Also US music got big here through 
internet.  

Traditions will slowly fade away because of modernity. 

21.Did your view on the world outside Uganda changed by using the Internet? 

You can look around and copy it. Now he can look e.g. at pictures of the president of the US. 

22.Do you think that everybody has equal opportunities on the Internet? (thinking of other societies making 
also part of the Web 

No, there is no equal access, it is too expensive for people here, it is also just too slow. Language is a 
problem, but a lot of people don’t even know how to use a computer. In England everybody knows it.. 

23.Do you see the Internet as a local or a global space? As a global space 

25.Do you know people conduct scams on the Internet? Yes a lot, but doesn’t know about people doing it 
here 

27.Do you think there is a lot of partner seeking? Is this local /interracial dating? Yes a lot. Especially girls 
look for white men. They sending pictures of all kind of stuff. Some succeed. A former provisional 
president Godfried Binaissa of Uganda found his Japanese wife on internet! 

 
Survey Dwight (Male) 

1.What is your age?  30 

2.What is your occupation? He is now owner of a forex, an authorized foreign exchange office. He is 
making good money with. At this moment he is not anymore involved in car trading. First two years as a 
forex owner were pretty hard, now it gets better, he works more. Just before he went on holidays, 
employees of him stole money: 'did their own thing'. He is planning to go into insurance brokerage. In 
Uganda there are only 20 brokers. Only 0.7% has an insurance in Uganda (penetration). He thinks this 
should become a lot more. He will try to focus on groups and make packages. 

5.In what places do you access the Internet? Usually from his forex office. Has a wimax connection. He 
also does mobile internet. He in his own words is ‘hooked up’. He has a good connection. 

7.How often do you visit the Internet? Daily all day long 

9. What activities do you conduct a lot on the Internet and what sites do you visit? He often visits 
Tradecarview.com and tau-sales.com. The sites show different dealers so there is good competition. At this 
moment he is looking for a Toyota Dynatruck to buy, so he can drive upcountry to buy rice and then sell it 
back in Kampala. Rice is expensive at this moment in Kampala. 

He talks a lot with his family abroad, especially with his brother is in US. He doesn’t use Facebook, he 
'feares it', you're too much out in the open on Facebook. Maybe an old girlfriend wants to take revenge and 
does something bad online. So h e uses email to contact with his family. He himself lived in the US, in 
Houston, Texas for 9 years.    

10.What activities do you conduct sometimes on the Internet and what sites do you visit? Ashford.com is a 
website he sometimes visits to buy a watch or something. 

40. What are the complications in trading online? Before there were always companies in between who did 
the buying and selling. Individuals didn’t really trust the Internet yet back then. But now a lot of individuals 
do online trade without a middle man involved. A lot of people do it now.  

Tau-sales has a lot of accident cars. He likes cars with small damage, which he will let repair cheap in 
Kampala. e.g. a 2003 Toyota with a broken drive shaft is difficult because it cannot drive anymore so it has 
to be picked-up and containerized, what makes it much more expensive 
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It is 1200 US dollar to ship it from Japan to Mombassa. Then 500 dollar to let somebody drive it from 
Mombassa to Kampala. 

Cars with airbags cant go on a plane because of the pressure. But flying is usually too expensive anyway. 

Dennis was dealing mostly in European cars such as BMW and Volkswagen. He buys cars online in Japan 
and ships them to here. Spare parts in Kampala are expensive for these cars, but people like status and do 
buy them because of that reason. 

His buyers are usually young urban professionals. They buy Volvo’s 2002 models. He sold around twenty 
cars in total. 

In the good days he makes 5000.000sh on one vehicle. In the bad days 1000.000 on a vehicle. Sometimes 
he waits a long time for a car, because there is no shipping for a while. His money is stuck then, one time 
he waited for a year for a car to arrive. 

He sells through his network and through the newspaper New Vision, now there is a website 
autotrader.co.ug. Demand is usually good. Especially when you bring something that is not common. A late 
model with small damage is the best. 

Dennis thinks that there are a lot more people now that do what he does. Dealers now come themselves too 
to East Africa. The Japanese open offices in Kampala; competition gets bigger.  

Now he has a Nissan 2003 4x4 in New Vision for 32.000.000 but nobody is responding. 

He usually uses the same guys. He has some European car specialists and some guys who are good at 
bodywork. 

Peugeot isn’t popular here because there are no spare parts., same for Nissan. 

Toyota is more reliable and there are lot of spare parts. 

Dennis finds spare parts for ‘those crazy European cars like BMWs’ at europeautoparts.com. European cars 
usually require to get some pars online. 

For him it is easy because he is always online. 

Its a risk to buy a car because you don’t know if the subscription is right. He doesn’t trust really cheap cars, 
are probably guys who try to fool you. He looks also at someone’s history, at the stock if its big enough. 

 

Survey Francis  (Male) 

1.What is your age?  21 

2.What is your occupation? Student IT 

3.When and how did you encounter the Internet for the first time? Last year at the Kyambogo university 
because it was free. 

4.Did you ever participate in a computer training? Yes, on university 

5.In what places do you access the Internet? Sometimes click (no viruses and fast internet), but mostly on 
university 

6.How do you experience the accessibility (problem)? In Kampala it is no good, because they don’t have it 
at home. He has to travel a few km to get to town (costs money) 

7.How often do you visit the Internet?  Once a week 

8.How long do you usually spend on the Internet? 30 minutes. Searches really fast, copy-pastes relevant 
content on his usb stick, then he reads it at home on his pc. 

9.What activities do you conduct a lot on the Internet and what sites do you visit? Emailing with friends in 
Germany, who were volunteers in Uganda. They have an exchange program with South Africa and now he 
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has also friends in South Africa through Facebook. 

He goes only on Facebook when he gets a notice of Facebook in his email, to reduce the costs. 

10.What activities do you conduct sometimes on the Internet and what sites do you visit? Assignments and 
research for university, usually on Google 

11.Why do you visit these particular sites? It is the only site he knows 

12.With whom do you interact on the Internet? Only with friends 

12.Did the Internet change your social and economic relations within Uganda? Yes,  socially he lost some 
friends out of sight. He then put their names in Facebook and found them again. 

Economically, because it cost him money. he has to travel to town and then has to pay also in the Internet 
café for his usage, but he gets something out of it that he couldn't get in any other way. 

14.Did the Internet have an influence on your social or economic relations abroad? Socially yes, now he 
has contact with friends abroad, he can share ideas about different countries and their climates. He has a 
(girl)friend in Rwanda who follows the same course, so he sometimes sends an assignment by email to let 
her revise it. 

15.Have you ever made money on the Internet? No 

16.In what ways did the Internet influence your life? Internet made him more independent. He relies less on 
other people, if he wants to know something he can find it out himself. 

17.What are the good things about Internet? Remote access to information, one doesn’t need to go to the 
library. 

18.What are the bad things about Internet? Pop up pictures of pornography are distracting. Fake messages 
that you won money attracts you to other sites, then you lose track. 

Timing out. One time he had a deadline to post an assignment, but due tot the internet timing out he didn’t 
make it. The teacher was disappointed, but finally accepted it cause he could show him the assignment on 
his usb-stick. 

19.Did your perspective on local issues like politics, culture, religion and tradition changed by using the 
Internet? He starts to feel that locals cant do anymore without it. Teachers use email and so fort. There is no 
choice anymore. 

20.Did your view on the world outside Uganda changed by using the Internet? The world is now able to 
find out about Uganda. He can tell people about strikes and weather in Uganda. New friendships can be 
made with people  abroad. 

He found out about snow and he can look at live maps. He sees always the news pop ups in his email. 
Doesn’t click on it but the headlines give him small ideas about what’s happening elsewhere in the world. 

He heard from this girl in Germany that it never rains in Germany. 

21.Did your perspective on personal issues (identity, family matters, relations, wishes) changed by using 
the Internet? His dreams never changed, but people do give him a push in the right direction, in what he 
pursues, some mental support 

22.Do you see the Internet as an equal space, thinking of other societies making also part of the Web? Not 
really, because people don’t really have the skills yet to really use the internet to its fullest potential. Also 
not a lot of people have money to access the Web.  Also the fact that people leave the computer with open 
screens that show porn or stories about fraud makes people not wanting to use it. 

23.Do you associate the Internet with the West? Yes, because locals don’t own the Internet cafe's and the 
satellites. When he is surfing he uses Yahoo, like other people do. It is not ict.uganda.com or something. It 
is always a western company supplying the internet. 

24.Do you know people conduct scams on the Internet? Yes, people tried to figure out his account number 
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by acting like someone else on Facebook. 

25.Do you think this happens a lot? Yes it happened to Francis and also to his friends. 

26.Do you think there is a lot of interracial dating? Heard about it, but doesn’t really know about it. He 
knows it happens a lot in newspapers. 

 

Survey Hamid  (Male) 

1.What is your age?  31 

2.What is your occupation? Consultant business 

3.When and how did you encounter the Internet for the first time? In 1998 at university 

7.How often do you visit the Internet? Daily 

8.How long do you usually spend on the Internet? Max 2 hours 

9.What activities do you conduct a lot on the Internet and what sites do you visit? 

Responding emails of friends and business, socializing on social networking sites,  mostly on Facebook. He 
uses SNS for e-commerce, he is building a network to do more business: 'network marketing' . He is now in 
a company called Questnet. They sell exclusive products online like vacations, wellness products, luxury 
items, jewels, telecommunications etc. It pays a lot of money. He met someone from Malaysia at 
www.tagged.com, who introduced him to the company.  Advantage of e-commerce is to get easily in 
contact with a lot of interested people. There are 23 offices all over the world. People can subscribe and 
then order the products. They pay a yearly fee and when you introduce someone else you get a ‘big time’ 
commission. You need to introduce two people minimum and when they buy or sell you profit from it. He 
saw on CNN that Questnet is the best system to fight the financial crisis. 

10.What activities do you conduct sometimes on the Internet and what sites do you visit? 

Flickster, Youtube (new music videos from Africa), Myspace, Tagged.com 

11.Why do you visit these particular sites? Most people use these sites 

12.With whom do you interact on the Internet? He interacts with business partners, but actually with 
anyone he meets online. He just jumps into a chat room and tells people about his business plan; he gets a 
lot of people interested this way. 

13.b.Do you use the Internet more for social, economical or educational purposes? Mostly economically 

13.c.Do you think people succeed often in finding scholarships/funds/jobs on the Internet? Yes, people find 
scholarships. He himself got two scholarships, one from Japan and one from Malta for a masters program. 
People find also funds and jobs online. When you put effort in it, it is possible; one shouldn’t chose the 
easy way. 

15.a.Did the Internet have an influence on your social or economic relations abroad? Yes 

15.b. How many of your online friends are foreigners and how many are locals? 60% foreigners 40 % local 

16.Have you ever made money on the Internet? If yes, how? Big time! With Questnet 

17.In what ways did the Internet influence your life? It changed life big time. He was able to get education 
because of the scholarships. He followed courses online (a lot of people follow courses online, especially 
CISCO courses) 

Especially for economic reasons, for earning money, the Internet changed life. 18.What are the good things 
about Internet? Make money, finding partners for marriage, make friends meet people, business 

19.What are the bad things about Internet? 

Fraud, porn (is not bad, but for children it is), viruses and hackers are dangerous for people who don’t know 
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about it. He nearly got tricked by a Nigerian fake mail. 

20.Did your perspective on local issues like politics, culture, religion and tradition changed by using the 
Internet? Not really 

21.Did your view on the world outside Uganda changed by using the Internet? 

Yes, the ease with which you can communicate with anyone in real time learned him a lot.  

25.Do you know people conduct scams on the Internet? It happens a lot. He doesn’t know who does it. He 
almost got tricked one time, but he got 'saved ' by friend. 

27.Do you think there is a lot of partner seeking? Is this local /interracial dating?  Lots of women seek for 
white men in the US and in Europe. Some succeed by putting effort and time and a bit of luck. 

 

Survey Harry  (Male) 

2.What is your occupation? Manager Internet cafés 

3.When and how did you encounter the Internet for the first time? In 1997 at his job at the radio and TV. 
For a while he had internet at home, first via phone line modem. Others didn’t had it because a telephone 
line was too expensive, same for computers and modem. He thinks that 10% of dwellers in Kampala had a 
connection. 

How do people present themselves on Facebook? 

Facebook is conceived as realistic, not much impersonalization.  

He knows almost 90% of his online friends in RL. On hi5 there is more fake stuff. Some people don’t put 
their personal picture, but a picture of an elephant or something. 

The president is also a Facebook friend of his, but he is not sure whether it is really him or not. He knows 
that in the friend list there is someone who really knows the president in RL, what makes it more probable 
that he is the real one. But he thinks it might be one of the presidents family members. 

Some people fear Facebook or otherSNS, why is this?  

Harry thinks people sometimes see SNS as a cult, in the way that it consumes a lot of time, attracts your 
attention away from your study. 

Is there a lot of gossip? 

Not on Facebook, but the wall-to-wall feature is something people are careful with. People can also block 
each other, what makes it powerful and secure. He himself manages a Facebook account for a 15 year girl 
he financially supports for her school and football career. She doesn’t have much access so Harry often acts 
on Facebook on her behalf. He noticed that old guys come in and try to seduce her. He blocks the guys 
immediately and filters out the people with good intentions. 

Do people date on Facebook or other SNS? 

Harry thinks that dating is not huge on Facebook. It is more socializing. Because of the linkages on 
Facebook it makes it more a family and friends thing. It is trusted. 

Tell me what people do more online 

Emailing with friends. Majority of emails go abroad, to white cyberfriends, to people they never have met 
in RL. Harry did see some other people meeting cyberfriends in RL. Some cyberfriends travel to Uganda, 
but also the other way around. A visa is difficult to get; its money that makes the difference. 

Harry explains that he just realized that it are often pensioners with older wives and spare time that are 
active online searching for a new young wife. African girls don’t care about age, they care about money, 
about wealth. Older men are easier in giving some money than younger guys. Older men are less suspicious 
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and more eager for a young girl. 

Harry thinks that 40% of the girls in the cafes are trying to find a Western partner. 

It depends on the skills of the girls how successful they are. The white guys are really desperate. A problem 
for a lot of girl is the language barrier. A lot of girls don’t speak or write proper English. 

The girls do it mainly for economic reasons. 

He knows a girl with a kid who met an Irish men online who didn’t care she already got a kid. The guy 
decided to work in Kampala at an oil company. But now he is still searching, maybe they go to Ireland after 
a while when they are married. Now he still is in Ireland. He sends the girl money to get her a driving 
license. These stories get more and more common.  

Harrry thinks that the chance these days is 50% to succeed. The girls have to invest money in the Internet. 
He tells about a guy of 15 who was everyday chatting with a man. After 6 months the man said that he was 
actually a woman with a lot of children who she had left because of certain reasons. She was looking for 
someone to look after and she liked this kid so she decided to support him financially. And she really did! 

A colleague of Harry sometimes uploads pictures of beautiful women just to make fun of other men. 

Harry says that most scammers pretend to be sons or daughters from rich people. Then they talk about 
inviting them to the US. But first they have to send them some money for the visa. 

His colleague one time thought he was chatting with someone in the UK. The guy pretended to organize a 
seminar. The colleague only had to pay a registration fee and send his visa, then travel costs and 
accommodation would be arranged for. However Harry found out that the postal code turned out to be one 
in Cameroon and not in the UK. His colleague hadn’t noticed, but Harry showed him.  

His sister and husband and a few friends got scammed once. One of his other colleagues got almost tricked 
too. 

Once in a while Harry sees a scammer in his Internet cafe. But most scammers are in Nigeria.  

A big thing in Uganda is stealing from forex bureaus. They install a utility on flashdisk and then install it on 
a pc in an Internet café. Afterwards, when someone opens the email account they can trace their password. 
They can get into your email then and they will study it over time to know how and with whom you 
communicate about what etc. They can wait for sensitive knowledge about money transfers at forex 
bureaus in order to pick it up, or to retrieve data of bank accounts and passwords. Another scenario is that 
they close the account and then send all friends an email with an 'I am in trouble '- story: 'I am in Australia, 
my hotel caught fire, everything is burned, send me some money to get me out of here..' 

In Uganda there are more people getting scammed than that there are people that are scamming. 

Harrry tells that the wooden partitions in the Internet café are there for privacy. Both for private use of 
maybe porn, but also to protect data. He also has software deepfreeze that repairs the machines daily. It 
restores all computers everyday to their original status. Therefore his cafe is not very popular for scammers. 
It also removes the viruses that came in throughout the day. Disadvantage is that some students don’t know 
about this and store their research on the pc and then next day their data is not there anymore. 

Harry thinks that 1% of Internet users is looking for a lesbian relation. He knows a girl in one of his 
Internet cafes who got in contact with an American lesbian. She wasn’t ashamed of it. The American 
lesbian applied for a job in Kampala and got a job in the international hospital. They now live together in 
Kampala. The African is the boss in their house. 

30% of the usage comprises of emailing business partners. Cars and spare parts are traded/imported.  

Emailing with people abroad is very popular. Main reason is the opportunity in the form of money or a 
relation. Harry doesn’t think it is a specific country that the girls aim for, it is more about the wealth. 

Boys do the same but on a much smaller scale. 

He explaines that there is a lot of love-chatting, both on email and chat. Usually on sites such as 
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www.person.com or afrointroduction.com. A  bit less popular for lov-chatting is Facebook, hi5 and even 
less popular kabiite.com 

20% of usage consists according to Harry out of googling for research. Students check their results, which 
are often online around exam period. They also search information, write essays and assignments. 

5% is looking for porn. They do more videos in the evenings because of the better bandwidth. 

10% of Internet users do some betting. For example on Sportsgoal or  livescore. One can bet on matches, 
and people do it a lot in the  soccer seasons. When a match is played you see guys walk in to see if they 
won. 

1% is e-learning. People log in to a course and follow it online. 

Scholarships  and sponsors are season bound. When the school year is finished you see a lot more people 
looking for scholarships (10%), sponsors (10%) and greencards (5% because not everybody knows about 
it) This gets popular from June until September. 

Harry knows two families who moved to the US by winning the greencard lottery. They sold their house 
and moved with the whole family. With one couple he is still in contact through Facebook. 

One guy comes especially for chess twice a week to the Internet cafe. He plays professional chess. 

People also listen music online or they bring their ipod and copy the music onto their ipod. 

Internet needs discipline, because people can get distracted from their research and just only listen music 
and stuff. 

Do you think that using the Internet gives status? 

Thinks so, because it shows you are literate. You belong to the developed group. 

Do you know about making money on the Internet? 

Not much, but there are some opportunities. For example Questnet is growing in Uganda. His colleague 
tried it, but got discouraged. You have to make people part of your network. This can make you feel 
uncomfortable. Everybody you talk to becomes a potential subject. Your friends eventually will avoid you 
because you only talk about Questnet. Harry was already invited by different friends. 

Are there/do you do religious activities online? 

Because of bandwidth issues Harry doesn’t listen to religious radio, like he did in England. 

Benny Hinn is big. He organized a database online and wrote the code for that.  One can follow seminars 
online do make donations on his website.  

www.tbn.com is in the US and has a lot of Christian activity. They have 600 stations in the US, but also one 
in Uganda. They are also a lot on television, talking about all issues. He likes to follow religious 
discussions this way 

 

Survey Hisham  (Male) 

1.What is your age?  24 

2.What is your occupation? Sales engineer lubricants 

3.When and how did you encounter the Internet for the first time? In 2000 at secondary school  

4.Are the connections you use fast enough? They are slow 

4.Did you ever participate in a computer training? Yes with Nasam for 30.000sh 
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5.In what places do you access the Internet? Internet cafes 

6.What problems do you experience while accessing the internet ? The net at times is slow. Sometimes he 
fails to find what he needs. He has no credit card so he cant access all sites 

7.How often do you visit the Internet? Every day 

8.How long do you usually spend on the Internet? 1 hour 

9.What activities do you conduct a lot on the Internet and what sites do you visit? Check emails (both 
social and business), visit websites for potential business partners, Facebooking, chatting and messaging 
(with friends, mostly local, but also foreign, most friends he knows in RL too) 

10.What activities do you conduct sometimes on the Internet and what sites do you visit? Searches for anti 
virus updates for home pc (copies it onto his usb-stick), he searches for online books (salesbooks, novels) 
that you can download for free (www.mininova.com, www.torrentbox.com, www.seedpeer.com) and he 
also downloads movies and music when he has time) 

11.Why do you visit these particular sites? Things are free, easy to handle 

12.With whom do you interact on the Internet? With friends 

9.Do you interact more with men or women on the Internet? Both, but mostly with men 

13.What do you think are the differences between your online relations and your real life relations? Online 
he more easily gets in contact with new people, just for fun, not for business persé 

13.b.Do you use the Internet more for social, economical or educational purposes? All 

13.c.Do you think people succeed often in finding scholarships/funds/jobs on the Internet? Yes they do. He 
found his current job on the Internet. Scholarships are more difficult to find, he gave up trying. 

14.Did the Internet have an influence on your social, educational or  economic relations abroad? He found 
a German who sponsored him for four years to go to secondary school on the Internet. There was a radio 
program ('friend and family') that mentioned peoples email addresses and names of people who wanted to 
get friends abroad. He got on the show and got in contact with a German guy and started chatting for a year 
long (yahoo messenger). Then the German came over to visit Uganda and met his whole family. Then the 
German decided to pay for his school fees for four years. Hishim finished his school. He got really good 
grades and therefore got a government scholarship for university. Automotive and power engineering was 
his subject. Now he got a decent job as a sales man. 

He tells me that it is not common, or you are a orphan or church funded, but it is pretty rare. 

18.What are the good things about Internet? 

A lot. Brings you closer to the world, can communicate with anyone.  

19.What are the bad things about Internet? Scams, cheaters, adverts, porn 

20.Did your perspective on local issues like politics, culture, religion and tradition changed by using the 
Internet? On yahoo you can read news about what happens e.g. in UK. Got to know more about political 
issues through reading the news on the Internet 

21.Did your view on the world outside of Uganda changed by using the Internet? You dont need a physical 
mail box anymore. Chatting with people learns about life out there. Life is not that simple out there, heard 
about people working for 12 hours a day. Not as much fun as he thought before. 

But out there it is good, e.g. London-eye is a place in a park in London that gives a view all about London, 
He knows about the Chinese wall and now knows about snow. 

22.Do you think that everybody has equal opportunities on the Internet? (thinking of other societies making 
also part of the Web? (language, content)) 

Its not equal, because not everybody knows how to use it as others do, so they cant reach where others 



 133

reach. 

23.Do you associate the Internet with the West/do yo think its a western technology? No, its there to unite 
us. People only have to know about it more. Everybody should join. 

24.Did your perspective on personal issues like relationships, family, identity changed by using the 
Internet? No, remains the same 

25.Do you know people conduct scams on the Internet? Yes, it happened to him twice, but he didn’t got 
tricked into it. Scammers are usually Nigerians. He doesn’t think that people make a lot of scams in Uganda 

27.Do you think there is a lot of partner seeking? Is this local /interracial dating? Really a lot of people (at 
least 50%) look for relationships through the Internet. Personally he is not interested in this. Mainly men 
look for white girls online. So its always interracial. Ugandans find each other on the street. 

 

Survey Jason                                                                                                        Male 

1.What is your age?  28 

2.What is your occupation? Freelance IT guy, did a few telecenter projects. 

7.How often do you visit the Internet? Daily 

8.How long do you usually spend on the Internet? Up to 4 hours (sometimes even more). He has a special 
arrangement with the manager of the Internet cafe, because he helps out when there are problems with the 
computers. 

9.What activities do you conduct a lot on the Internet and what sites do you visit? 

Emailing with friends and business contacts, visit sites of foreign institutions for scholarships, looks for 
short term courses of about three months to learn practical stuff about e.g. website building, networking on 
Facebook, e-cademy (more business oriented), mailinglists (telecenter.org, i-network). Seeking online 
opportunities is his main activity, to learn as much as possible about making money online. He also writes a 
blog (e.g. about citizen journalism). 

10.What activities do you conduct sometimes on the Internet and what sites do you visit? 

At Xing.com, he sometimes buys stuff online, but he wants to do it more often. He also 'buys knowledge 
online' , which means that he sometimes follows online or offline courses. He got a creditcard specially to 
use for PayPal. Then he can send and receive money and purchase stuff online. But the money a friend tried 
to send didn’t arrive, because Ugandans can only send money and not receive money via PayPal. He is 
willing to spend some money online to learn about how to make money online: 'how to tweak websites', 
'search engine optimization', 'code', 'design', 'building open source software', 'increase traffic'. 

12.With whom do you interact on the Internet? 

Friends, business associates, telecenter people, people from his mailinglists, family (emails and chats with 
brother instead of calling, because its cheaper) 

9.Do you interact more with men or women on the Internet? Same 

13.What do you think are the differences between your online relations and your real life/offline relations? 
Has a lot of friends online that he has never met in RL. Some on Facebook, but most he knows in RL. On 
ecademy he has a lot of friends that he never have met. When he was working in Tanzania his Kenyan 
colleague introduced him to two girlfriends of her in Kenya and John and the girls started chatting a lot 
everyday. There came to be strong emotional bond. After a year his colleague even got jealous about him 
chatting with her girlfriends. When John went to Holland for a month he kept in contact with the girls. 
Sometimes in Holland he was lonely and then he went on Yahoomessenger to talk with the girls. He chatted 
with them about his experience in Holland, how he felt about it and they had deep conversations. They had 
intense contact online, laughing and crying and fighting. They asked him to come to Nairobi, and one of the 
girls even promised him to give him a blowjob. When he at a certain point came to Nairobi the girl shied 
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away, and the contact was a bit uncomfortable. Back home the online relation was picked up again and 
became intense. Sometimes they SMS to let each other know when they are online. However, Jason told me 
that he wouldn’t trust the Kenyan girl as he would trust someone that he knows in RL. 

13.c.Do you think people succeed often in finding scholarships/funds/jobs on the Internet? Those who look 
will find it, there is a newsletter (advance-africa.com) that informs about new scholarships and scholarships 
that soon will expire. Its possible if you put effort in it. 

14.Did the Internet change your social, educational and economic relations within Uganda? Yes, he makes 
his money by using the internet 

15.a.Did the Internet have an influence on your social or economic relations abroad? Yes, most of his 
foreign relations are maintained through the Internet. When he was in Tanzania to set up a telecenter, he 
met a Dutch guy, Bas, in the telecenter where he was working. It was located in an area where there were  a 
lot expatriates. He made very useful contacts over there. In the telecenter they became friends. Bas 
recognized Johns IT skills. Bas introduced him to Martin, a professor from Utrecht and they became friends 
in a short time. Jason told them he was looking for a scholarship to go to school and learn about wireless 
systems. The professor wrote down Jasons story in Dutch and posted it on the website 
'wirelessnetherlands.nl'.  At a certain day Peter (a big moderator) contacted Jason on MSN and asked him if 
he still wanted to set up a wireless system in Tanzania and Jason said yes. First Peter checked Jason out if 
he was not a crook and took contact with all the people who had met with Jason before. Then Peter started 
raising money and equipment for the project. Jason was invited to come by to Peters project in Holland to 
learn practical stuff about wireless systems. He visited all friends and colleagues of Peter and Bas, stayed at 
different places and learned all different stuff about wireless. Got into an IT camp in Leiden and found 
another one in Denmark. A Danish friend he met in the telecenter told him he would arrange a ticket and 
the entrance to the camp in Denmark. He was trained in Leiden and Denmark to set up a wireless 
connection. He put this in practice when back in Tanzania and set up a wireless connection between a 
secondary school and the telecenter. He made a call  from the school to all his contacts by skype and 
webcam to prove the connection he established was working. There was a lot of pressure from his boss and 
the local community to make the connection work properly. The community was really eager for a 
connection. 

15.b. How many of your online friends are foreigners and how many are locals? 

So many foreigners, more than Ugandans. Internet is the only way to keep in contact with the people he 
met in Europe. People in Uganda are less online. 

16.Have you ever made money on the Internet? 

Yes, by citizen journalism on Instablogs.com. Now he is trying to find out how to make money out of 
Twitter. 

18.What are the good things about Internet? 

-Making money of course, jobs are difficult to find, so the Internet is a good alternative. 

-He wants to make a similar thing like Instablogs.com, but specially made for Ugandans, in local 
languages. The local newspaper in local language has 25.000 visitors online everyday (bukedde.co.ug), so 
there is a market. 

-Networking, get in touch with people abroad is much easier. 

-Lots of free knowledge online. To be knowledgeable is not any more only privileged to the rich. 

-Internet has made things cheap. e.g. books about how to learn computers are free online. 

-People can spread their ideas freely, and share their ideologies. 

19.What are the bad things about Internet? 

Porn, is no good for the kids. For adults its ok.  
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Information is not always trustworthy. You can’t know for sure if information is right or wrong. 

20.Did your perspective on local issues like politics, culture, religion and tradition changed by using the 
Internet? 

Yes, Internet helped to change his views on polygamy, and the traditional idea that you have to make as 
much kids as possible, and equality between sexes (women have to kneel for the men). Internet shows how 
other societies deal with these issues.  

Also perspectives on dowry and how to treat your wife are changed by looking on the Internet. He sees a 
relation now more as a partnership. Man and woman should bring in an equal share in the relation. Internet 
is a good source of uncensored information. Newspapers, for example, are censored on topics of e.g. sex. 

29.Tell more about religion (online).  Its pretty common to say God bless you online in Uganda. According 
to Jason religion is pretty strong in Uganda. There are a lot of chain mails about Jesus.  

30.Did your view on the world outside Uganda changed by using the Internet? 

Yes, Google Maps and Google Earth show how it the world really looks. He gets a better view of 
happenings and better insight in news items 

Would you like to go abroad? If yes why? Yes, for study and internship, he wants to get IT skills abroad in 
order to get back in Uganda to implement. 

Everybody wants to go to Europe or to the US, because everybody who comes back from there brings big 
bags of money and they show off. 

Do you know about the greencard? Applied twice himself. He tells that much people are desperate and pay 
dodgy organizations 45 dollar who promise better application chances. He heard of people who get it but 
not in his group of friends. Internet cafés earn a lot of money by them. Americans have strange 
requirements: square pictures of 2 by 2, look straight in camera, ears visible etc. These pictures are a huge 
barrier for a lot of people. To get the picture internet cafés ask 5000 sh. Its a lot of money for many 
Ugandans. People who know about the greencard apply for it, but not everybody knows about it. People 
also hide these kind of knowledge for each other to reduce competition. Same like the 1000.000 price 
people hide...especially people who are not used to the Internet yet. John is for sharing information. 

There are also people who apply but don’t have motivation, they apply and hope for a bag of money. 

People apply a lot for scholarships, NGO's and sponsors; for jobs there is little interest. John thinks that a 
reasonable amount of people succeed among the students who already have a bachelors degree. People who 
finished secondary school have only a small chance. 

Does the Internet create opportunities for this or does it only create the dream? 

Depends on the degree you have. 

35.Do you see the Internet as a local or a global space? Both local as global. e.g. local newspapers. Locals 
look for local jobs online (entebbe handling services ('enhas'), 'jobs uganda', warid, ). Bukedde (local 
language newspaper) gets a lot hits everyday. 

36. Do you see yourself as a cosmopolitan? Yes.  

37.Do you think as a cosmopolitan it is already too late to compete with the West?  No, people can still 
compete, its progressing. Especially newspapers websites. 

39.Do you know about people conducting scams on the Internet? Jasons little brother was scammed last 
year. A neighbor came up to him talking about an uncle in the US who was a professor and offered a 
scholarship. He got in contact with the professor online and by phone (the calls were made from a US 
number). He sent copies of documents, school and birth certificate. He paid a registration fee and a 
processing fee. Eventually it turned out to be a scam. According to Jason this happens really a lot to young 
people who are eager for a scholarship. According to Jason the scammers work often offline. They 
convince you to go online to get in contact with some scholarship (that is fake). The building Kayesoft2 is 
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in is known for being a scammers building. A woman there advertises in the newspapers for scholarships. 
Her focus is on people who just finished secondary school, because they have nothing to do then. She asks 
10.000sh and then you to fill in a form. They eventually say: if you don’t hear from us, you didn’t get 
in....what always is the case. Sometimes these scammers have contacts with Diaspora or white people  
abroad, who create trust for the victims. Because people are so eager they get a lot money together and they 
are not suspicious just very hopeful. They wait everyday for the phone call.  

People eventually lose trust in Internet. Also the dirty pictures create for some a negative feeling towards 
the Internet and they don’t want to use it anymore. 

Jason says that scammers can be people who are dressed really good. They create fake websites, fake 
emails, retrieve email data and impersonate you and use email to obtain money. Creditcard tricks are not 
really widespread, because there are not much creditcards in Kampala. 

Jason also thinks that because of the lack of opportunities (only 5% has officially a job) people try to find 
other ways to make money. There are so many people that graduate on the universities, but there are no 
jobs for them. 

Jason says that a lot of people find alternative ways to make money. He himself e.g. with twitter, others 
make up a story about dead parents, others impersonate other people, others create fake websites.  

 

Quantitative Survey Jerry  (male)   

1.What is your age?  22 

2.What is your occupation? Student at Ndejje University, second year bachelor bank insurance                        

3.When and how did you encounter the Internet?  9  years ago at secondary school Saint Mary's college. 
There were 40 computers with an Internet connection there  

4.Did you ever participate in a computer training? Yes on secondary school and university 

5.In what places do you access the Internet? At Click and Transnet internet cafe, at university, at his sisters 
office, where there are 2 pc s with an Internet connection, but when the office is full he moves to an 
Internet cafe 

6.How often do you visit the Internet? Everyday 

7.How long do you usually spend on the Internet? About 3 hours 

8.What activities do you conduct a lot on the Internet? Facebooking (also emailing) with friends from 
Kampala who study abroad in the US, Canada, Japan, Spain (sister), Italy. He likes sharing daily 
experiences. Emailing with a brother in Iraq, and he emails with his 3 sisters in Sweden. According to him 
it is normal to have family abroad when the family is wealthy. He also looks for scholarships and applies 
for them. He also uses the Internet for entertainment, to read Hollywood stories on sites like Yahoo.  

9.What activities do you conduct sometimes on the Internet? Surfing around for news and sport on 
ESPN.co.com (US site about American sports). He also does research for school online. He looks for 
answers for tests, papers, Wikipedia, Google and school results online 

11.How did the Internet influence your life? Now having contact with friends and sisters abroad is possible. 
Probably wouldn’t have contact otherwise. Letters are expensive! He now has access to more information: 
type in en get what you want. He is now also able to apply for scholarships, what is very important. It is 
difficult to get a scholarship through the bureaucracy. The Internet makes direct application possible. Four 
friends of him got scholarships through the Internet (In Spain, Italy, Switzerland and Canada), but they also 
had money what made it easier according to him. HE also likes to read international news, especially items 
about Barack Obama, and for example the South-African elections. Important for common knowledge. 

 

Qualitative Survey 
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1.How do you experience the accessibility (problem)? Connections can be frustrating, deep in Uganda there 
is no internet. With broadband it will be better. Might solve some frustrations 

7.Have you ever made money on the Internet? No 

12.Did your perspective on local issues changed by using the Internet? Not really 

13.Did your perspective on global issues changed by using the Internet? 

He now has more information on international news. His mother told him that most black Africans in the 
US lived in the West, in Boston, because in the east (NY, DC) it was too expensive to live. 8 years ago, the 
Internet showed Jerry that what his mother told him wasn’t reality; in fact people were mixed and spread. 
His mother was impressed by Jerry using a computer and finding the truth on the Internet. 

14.Did your perspective on personal issues changed by using the Internet? 

He encountered a lot of thieves, crooks and scams. E.g. an orphan from Senegal asked for money (1500 
dollar), but knew it was a crook. Only people who are not used to the internet get tricked, people are 
desperate to become rich. The scams get send all over the world, also to e.g. rural Uganda, because people 
cannot read that well and thus don’t see the difference between an email from a brother or a crook. 

What about porn? Porn is watched on secondary schools among the boys when the teacher is away. They 
always watch pictures. This phenomenon is pretty big on schools.  

Also in some cyber cafés in the evenings. Not in Click and Transnet, because there are respectable people 
around. The cafe's outside the city center are used for porn, but mainly in schools. 

Usually it is watched among a small group of adolescents behind one computer. They usually turn the 
screen away from the rest. 

What about online dating? Female students from campuses,  look for white guys because of the money. e.g. 
applying both on and offline for ads in local newspapers for relationships here and abroad. Both boys and 
girls visit websites (e.g. www.tagged.com) to find white partners. His brother in Iraq emailed him that when 
he get back he wants to go to Canada or the US to find a white girl, since he met a few white girls he only 
wants to date white girls in the future. White girls both situated locally or abroad are looking for Ugandan 
boyfriends too (new vision, red pepper). In Kololo there is a club filled with white men and women, where 
locals go to find 'lovers', for relationships and money. Local girls over there are always prostitutes. 

 

Quantitative Survey Kayode  (Male)                                    

1.What is your age?  24 

2.What is your occupation? He calls himself businessman or a salesman in spare parts (has a bachelor in 
business administration and computer science  

3.When and how did you encounter the Internet for the first time? When he started to study computer 
science in 2003 

4.Did you ever participate in a computer training? Yes a YMCA course at school 

5.In what places do you access the Internet? Kayesoft or IBM Internet cafe 

6.How often do you visit the Internet? Daily 

7.How long do you usually spend on the Internet? 0.5 – 1 hour. On Sunday often a few hours, because there 
is a discount on Sunday 500 sh for 25 minutes 

8.What activities do you conduct a lot on the Internet? (Kayode mainly talks about him wanting to study 
abroad) 

-Business, he is almost daily looking for cheap spare parts in Japan and Dubai (www.alibaba.com) 'Google 
is the best' 
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-He is looking for a job as financial accountant or administrator through the Internet and newspapers. 
Through the Internet he tries to find a job abroad, he prefers a job abroad above a job in Uganda. It is good 
for CV, for credibility, for future; there is no challenge in Kampala like there is for example in the UK. He 
uses Google, by typing in things like: 'jobs in Canada' 

-He likes the Internet for its adventure, to find things he didn't know before, for example about other 
countries, about the four seasons or to find information about jobs at banks or other institutions, which he 
wants to  apply for. 

-He surfs the web for information about sport, e.g. to find out about the history of Patrick Kluivert, or other 
soccerplayers. He is mainly interested in soccer. 

-He emails mainly with female friends in Uganda.  Internet is cheaper than phoning friends. Knows most of 
his friends from campus. There is a lot of sweet talk. Sometimes he meets them in RL, when they have 
time. He calls them also, but he likes the constructability of mail, e.g. sending a flower, or a gift. He does 
this a lot. 

-He also reads about economical issues in Africa, for career purposeses 

-He enjoys the ease  of communication 

 9.What activities do you conduct sometimes on the Internet? 

He has email contact with three friends abroad .With the friend in the US he usually mails about going 
there too for studies. He sends also emails asking his US friends to send clothes from the US to Uganda. He 
then picks them up at the airport. 

With another Ugandan friend in the UK he talks more chit chat. They did the same study, but his fiend had 
a rich father and thus could study abroad. 

Sometimes he emails with family members that also use email; he just calls the ones that don’t know it or 
use it.  Africans have big families. Sometimes he sends the same mail in CC to more relatives. 

11.How did the Internet influence your life? 

'It has made me a way'.  He has learned things because of the Internet that he never knew before, about 
technologies and stuff abroad. 

He knows how to do visual basics c+ and knows c++ 

His dream is to write a book. 

Qualitative Survey 

1.How do you experience the accessibility (problem)? You have to deal with the situation, shouldn't see it 
as a problem. He thinks that companies keep it slow because then it takes more time and thus costs more 
money. 

9.Did the Internet have an influence on your social or economic relations? 

Yes, business partners in Dubai, Japan and the UK are cheaper, but also easier to reach by email, because of 
the time difference. He knows better now about the market and prices. 

In what ways did the Internet influence life in Uganda in negative way? 

Less morality due to porn, it is bad for young people. Reducing jobs, because messengers are not needed 
anymore. It is also bad for your eyes. Too much behind the pc. 

12.Did your perspective on local issues changed by using the Internet? 

He checks more news and knows better what’s happening in Uganda.  

13.Did your perspective on global issues changed by using the Internet? 
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You can check whether stuff is true or not that people talk about. The Internet improves common 
knowledge. Gives more insights in how to do business, more comparing and choice, more market, 
customers, partners. 

14.Did your perspective on personal issues changed by using the Internet? 

Yes you can elaborate on personal thoughts and interests. 

Additional notes 

-He gets a few calls during the interview. 

-He is afraid of hackers, who will steal his money. Such as fake websites of schools abroad which look very 
professional and ask you to sign up and pay a certain registration fee. He knows people to whom this 
happened. 

Sites of fake organizations that in reality don’t exist, except for the account and pictures of poor and sick 
children with which they pretend to be a viable organization. 

-He is not interested in politics because of corruption in African politics 

- He is more into sports (English football) 

-To buy stuff from abroad is very important for him, it makes him part of bigger market. 

 

Quantitative Survey Robin (Male) 

1.What is your age?  35 

2.What is your occupation? Former highschool teacher, now in custom clearing and importing exporting 
cars and transport 

3.When and how did you encounter the Internet? Nine years ago. In a cyber café in Kampala 

4.Did you ever participate in a computer training? Yes, in a cyber cafe in Kampala. It costed 120.000 
shilling 

5.In what places do you access the Internet? In his office, in the Click Internet cafe and other cafes. He 
goes to Click for the printer and the faster connection; it is faster than in the office located above the Click. 

6.How often do you visit the Internet? 4-7 times a day  

7.How long do you usually spend on the Internet? 30 minutes- 2 hours 

8.What activities do you conduct a lot on the Internet? Business wise he uses the Internet for emailing with 
partners in Japan and Singapore. He emails a lot with his clients. He also searches for good deals, cheap 
cars (tradecarview.com), looks for clients in east and central Africa through a business directory. 

 9.What activities do you conduct sometimes on the Internet? Social: Facebooking with friends both in 
Uganda and abroad. People abroad are usually white people, but also family and friends that went for study 
in UK, US, Belgium. Mostly talking about daily stuff. Cultural differences. News here and there. 

11.How did the Internet influence your life? Communication is easier, cheaper, faster, lots of options in the 
same place. In one place you can find all information that you want. Through the Internet he doesn’t has to 
make expensive phone calls to Japan and Singapore. Running a business otherwise would be very difficult, 
less options and more costs 

1.How do you experience the accessibility (problem)? Sometimes it is really bad. Broadband is much better, 
now he has to move a lot. He would like to be able to work from his office, a wireless laptop would be 
perfect 

2.What are your economic and/or social goals to go on the Internet? Advertisement, making contacts, 
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clients and suppliers 

12.Did your perspective on local issues changed by using the Internet? Yes, people expose themselves, 
locals are more out in the open to discuss certain issues. Traditions and cultures are mixed. 

13.Did your perspective on global issues changed by using the Internet? 

Yes, usually newspapers were locally oriented. Now its possible to make better informed decisions. e.g. 
makes first hand experience possible, not dependent anymore on other peoples stories. More accuracy and 
more comparison is possible. 

14.Did your perspective on personal issues changed by using the Internet? 

Yes, it is possible to compare with other people, which is challenging and motivates to work harder. You 
can see what’s happening elsewhere, that there is more competition. The Internet also helped to cut the 
costs. It is much cheaper than the phone. The Internet is very important for Robin. 

 

Survey Samuel (Male) 

1.What is your age? 18  

2.What is your occupation? He is in secondary boarding school; he wants to study in US. He can stay with 
his auntie who lives there with her boyfriend. If he did well on school, auntie promised to pay for his flight 
ticket. Will be basically a holiday then, but now he looks hard for friends who can sponsor him to pay for 
university over there. 

3.When and how did you encounter the Internet for the first time? 6 years ago. At his aunties place in 
Entebbe 

5.In what places do you access the Internet? In Kayesoft, or other Internet cafe's, but also in his aunties 
place in Entebbe 

7.How often do you visit the Internet? Usually on Sunday 

8.How long do you usually spend on the Internet? About 2 hours 

9.What activities do you conduct a lot on the Internet and what sites do you visit? Check email, check 
Facebook, he also chats on person.com (some Ugandans use it), goes on hi5 (what is also popular in 
Uganda according to him). Research for computer studies on school 

12.With whom do you interact on the Internet? Both friends in Uganda and abroad (pen pals) 

14.Do you have online contacts that you never me in RL? Yes a lot. On Facebook he often adds friends of 
his US friends. This is good for him since he then already has friends when he arrives in US. 

15.What do you think is the difference in communication between your online relations and your real life 
relations? Friends online are more addictive. Especially in holidays he chats a lot. During school periods he 
has no time for chatting, then he chats only on Sundays 

17.Do you think that using Internet has a status? Yes, all universities have websites; online you have to do 
research 

18.Do you think people succeed often in finding scholarships/funds/jobs on the Internet? He has seen 
people who try it, but thinks its very difficult. Especially outside Africa it is very difficult. 

20.Did the Internet have an influence on your (social, educational or economic relations abroad? Probably 
yes, because the Internet he knows a lot of people abroad. 

What do people in Uganda use the Internet for? 

People in Uganda look a lot for sport items online, especially the English Premier League is popular. 
Arsenal.com is a popular site too. He personally is interested in basketball NBA, always checks it out. Also 
checks upon the latest music and the newest songs. He doesn’t download them, just listens online.  



 141

People look also for people who can help out with finding sponsors. He tried this too, but he always failed. 
He writes emails to everyone who he meets online. He ‘befriends’ people and then asks them through mail 
if they can help out.  

21. How many of your online friends are foreigners and how many are locals?  

On Facebook he has both foreign and local friends, but more local. Through email he contacts mainly 
foreigners 

22. Does having friends abroad gives you status? Not really. Having friends abroad is ordinary, not a big 
thing 

23.Do you know about making money on the Internet? He has 2 friends, of which one is a hacker who got 
some hacker literature (now helps some friends who have computer problems, but he is learning how to 
make money online e.g. by creating fake websites, scams etc.). The other one of these friends is a girl who 
spends a lot of time online with dating. She pretends to be older than she is and tries to seduce foreigners 
online and when it works she asks them for money. She often succeeds. One time she at certain point met a 
guy in RL, dated him one time and kept him on the leash through the Internet for a long time after.  

25.What are the good things about Internet? There is a lot good about the Internet: communication, 
updating, music , movies, celebrity gossip, also to a smaller extent some shopping  

26.What are the bad things about Internet? Pornography, because of the nude in public spaces. Private use 
is okay. Porn is bad for the general morality. People get to like what they see, and brag about it. People go 
easier to prostitutes. Internet is nice, but expensive to maintain. 

27. Are there/do you do religious activities online? Not really, some people research about devilish stuff, 
worshipping, but they got viruses out of it. 

29.Did your perspective on local issues like politics, culture, religion and tradition changed by using the 
Internet? Some who use it too much forget their culture to some extent, but nobody forgets about their 
roots. 

30.Did your view on the world outside Uganda changed by using the Internet? No it didn’t 

33.Do you think that everybody has equal opportunities on the Internet? (thinking of other societies making 
also part of the Web? The Internet in Uganda is not yet developed 

37.Do you think there is a lot of partner seeking? Is this local /interracial dating? Do they succeed? They 
somehow succeed in getting money. Locals who date on a regular base succeed.  People marrying abroad is 
not a common thing. Sometimes white people come to Uganda to marry though. 

 

SurveyTim (Male) 

1.What is your age?  18 

2.What is your occupation? He is in secondary school and wants to become a doctor 

3.When and how did you encounter the Internet for the first time? In 2007 in Kayesoft 1 

7.How often do you visit the Internet? 3 times a week, he gets money from his mother to go online 

8.How long do you usually spend on the Internet? 2 hours 

9.What activities do you conduct a lot on the Internet and what sites do you visit? He often searches for 
diseases, because he wants to become a doctor. He also searches for games and cheat-codes. In the 
Kayesoft Internet café, playing games cost 500sh for 30 minutes. He goes mainly for the games. He 
sometimes surfs for films and games to download, but it usually takes too long to download. 

Last week he tried to open an email account but time was finished before he registered. 

He surfs to 'cyberling' to find information for school and practices Microsoft word and excel to pass his 
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computer classes. 

He visits the site of CNN for news about the US and Iraq, to find background information on television 
news. He also surfs a lot to find out about other countries (US, Iraq, UK), how people live and carry out 
their jobs. 

12.With whom do you interact on the Internet? He doesn’t interact with people online, since he just found 
out about the Internet. He will try to find some online friends though 

17.Do you think that using Internet has a status? Yes, he gets informed 

18.Do you think people succeed often in finding scholarships/funds/jobs on the Internet? Two days ago 
somebody told him about the possibility of getting sponsors online. He now wants to find out about the 
Greencard 

23.Do you know about making money on the Internet? No 

24.In what ways did the Internet influence your life? 

It makes you informed, e.g. about the swine flu; that you can get it from eating pork. 

25.What are the good things about Internet? Education is improved, status of living is improved He sees 
the US living model as a good example of how to live your life. He now can find out about it online. 

26.What are the bad things about Internet? Takes time when addicted, there is no time for books anymore. 
Porn is no good either. His mother also surfs sometimes and one time sat next to a guy watching porn. She 
forbids her son to surf for porn. She hates it 

27. Are there/do you do religious activities online? He is Christian. Sometimes he looks on Google for 
pastors online and their backgrounds or their preaching 

28. Are there traditional representations online? What do you do/think of it? He is from the Buganda tribe, 
but he is not really interested in it 

29.Did your perspective on local issues like politics, culture, religion and tradition changed by using the 
Internet? He now searches for politics in Uganda; he thinks that politics is just a game. Because of the 
online stories he reads he now thinks that politicians solely use tricks to get more power. 

He found some good preaching online, which inspired him more to look into Christianity 

30.Did your view on the world outside Uganda changed by using the Internet? 

He found out that in the US time is money, that time isn’t a game, what makes him work harder and more 
motivated. 

31. Would you like to go abroad? If yes why? In the West there are good people, good roads, many 
interesting things. He would like to see snow 

32. Does the internet create opportunities for this or does it only create the dream? It's an opportunity. He 
has a friend who surfed online and made a US friend online last year December. The US friend then visited 
Uganda and took his friend back to US. Unfortunately he doesn’t has his contact details so he doesn’t know 
how he is doing. 

35.Did your perspective on personal issues like relationships, family, identity changed by using the 
Internet? He now plans the future with ideas he finds online. 

36.Do you know about people conducting scams on the Internet? No 

37.Do you think there is a lot of partner seeking? Is this local /interracial dating? Yes it happens a lot. Do 
they succeed? It is not easy. People often get lied to.  

 

Survey Valery  (Female) 
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1.What is your age?  20 

2.What is your occupation? Works as a counter girl in an Internet cafe since she did a short term course at 
university on the Cisco system 

3.When and how did you encounter the Internet for the first time? Four years ago at someone’s home 

4.Did you ever participate in a computer training? Yes at school 

5.In what places do you access the Internet? On campus (can still the access the system with her login 
code) and in the Internet café where she works 

6.How do you experience the accessibility (problem)? Most of the time it is low...on and off 

7.How often do you visit the Internet? Daily 

8.How long do you usually spend on the Internet? All day long 

9.What activities do you conduct a lot on the Internet and what sites do you visit? Chatting on Facebook 
and Yahoomessenger., mainly with friends. Some she knows in RL, but most only online. She usually adds 
'friends of friends' or she gets added by 'friends of friends'. She now has 136 friends. She usually just chit 
chats. Only sometimes she talks serious stuff, but only with the ones she knows in RL. 

10.What activities do you conduct sometimes on the Internet and what sites do you visit? 

Business for her work, she writes and sends daily reports to the Ugandan owner in the UK about the 
earnings of the day. She thinks that only a few Internet cafes are owned by Ugandans. 

She also watches movies and listens to music on the computer, but not online 

Email she only uses to communicate with her boss. She prefers chat to communicate with friends. 

A few times a week she reads news on CNN, and local news papers such as the Daily Monitor , New Vision 
and Red Pepper 

Once in a while she googles some stuff 

13.What do you think are the differences between your online relations and your real life relations? 

Most of her friends on Facebook live abroad. Most of them are Ugandans in London, studying or doing 
business. She met most of them online via via on facebook.  

While I interview her she chats with the director of the Internet cafe: director:..'hows life sexy galo..?' 
Valery: Im fine etc.. weather.. director:..'i need to bring u to UK...Uganda is no good for you..' Valery tells 
me that she would like to go to the UK. She goes on chatting to the owner that she often fights with the 
manager, who is a cousin of the owner. She goes on chatting that she cant leave this job and that the 
manager knows it because she wants to study again and needs the money. She wants to do computer 
science on the local university. 

She asks the owner over the chat for support so that the manager won't fire her. Later on she tells him on 
chat that he always want to hit her when they have a problem. She tells that the manager thinks that she 
doesn’t work hard enough, and she tells the owner that she works 7 days a week and that he shouldn’t be 
complaining. The owner tells her that he will call him to talk about it. 

She chats with three people at the same time..and does her 'work' more in between her chatting. 

The owner asked her through chat if she could change the DNS server. She has to fix it in the Internet cafe 

18.What are the good things about Internet? 

You get to know things you didn’t know before, meeting new friends, study online 

19.What are the bad things about Internet? 

Exposure of porn to young kids. Older guys have to decide for themselves. People are not ashamed of 
watching. It is mostly boys watching. Very sometimes girls. They luckily have anti-virus programs. 
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Scams happen a lot too. She doesn't bother about the scammers: 'they are free to do what they want to do..'. 
She is careful of fake advertisers and fake emails. Some scammers work in groups, some are individuals 
she thinks. 

20.Did your perspective on local issues like politics, culture, religion and tradition changed by using the 
Internet? Not really 

21.Did your view on the world outside Uganda changed by using the Internet? 

People now exchange ideas. Locals go abroad to establish companies abroad in order to invest it later in 
Uganda again. 

23.Do you associate the Internet with the West? 

Yes, she tells me that technology comes from the West, so the Internet as well. Africans these days also 
create websites, but the technology stays Western.    

24.Did your perspective on personal issues like relationships, family, identity changed by using the 
Internet? Identity, more people know her. 

27.Do you think there is a lot interracial dating? 

Yes, on websites. She is registered on some websites, but it doesn’t go further than a bit of chatting. 
'interracial cupid' is Christian. On 'Afrointroductions' also non Africans participate. But she is not very 
interested in dating online, she just registered to have look what it was like...not much, she found out. 
Facebook is usually just to communicate with friends, but sometimes it allows for dating. 

In most cases black ladies want to go for white men. The women use the websites and when they receive an 
email they start writing. This happens a lot among young women 20-30. It does happen sometimes that 
white men who are in love come because of online dating come to Uganda to marry a woman and take her 
to their country. 

She heard a story about a woman from the US who came here to marry a local guy and took him to US. 

 

 

 


